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FOURTH  ESTATE 


Second  time  in  three  years; 


IPPA  names  Sun-Times  photo  staff 


We  congratulate  each  member  of  our  staff  on  his  commitment  to 
excellence— a  basic  reason  why  editors  pick  the  Chicago  Daily 
News/Sun-Times  News  Service. 


Bob  Fila  (shown  above)  was  singled  out  by  the  IPPA  as  Photographer  of  the  Year 
winning  first-place  awards  in  general  news,  the  special  judges  competition  and  in 
portrait  and  personality. 

Jerry  Tomaselli  1st  Place  &  Honorable  Mention — News  picture  story  grouping. 

2nd  Place — General  News.  Honorable  Mention — Feature  picture  stories. 

Duane  Hall  1st  Place — Spot  news.  3rd  Place — General  news. 

Chuck  Kirman  2nd  Place — Features.  3rd  Place — Pictorial. 

Bob  Langer  2nd  &  3rd  Places — Sports  picture  story. 

Gene  Pesek  Honorable  Mention — Judges  category. 

Howard  Simmons  Honorable  Mention — Spot  news. 


Marshall  Field,  Publisher 


The  newspaper  for  people 
who  don't  have 
all  day  to  read  one. 


LOS  ANGELES  HERALD-EXAMINER 


Why  buy  keyboards  that  tie  your  hands? 


Some  of  the  biggest  names  in 
typesetting  are  now  offering  their  own 
keyboards  as  part  of  their  overall 
package. 

Frankly,  these  special  keyboards 
aren’t  bad  either. 

But  there  are  drawbacks.  When 
you  buy  a  single-source  package  deal, 
you're  stuck  with  keyboards  that  are 
designed  to  drive  that  typesetting  unit 


AKI  offers  a  complete  range  of 
keyboards  that  can  interface  with  vir¬ 
tually  any  typesetting  units  -  what  you 
have  now,  or  what  you  plan  to  buy  in 
the  future.  And  in  this  fast-changing 
business  it  pays  to  keep  your  options 
open. 

Remember;  Keyboards  are  a  very 
small  part  of  the  total  cost  of  your 
typesetting  system.  It  pays  to  buy  the 


best- in  design,  in  service,  in  flexibility. 
AKI  has  the  best.  That's  why  we’ve 
become  world  leader  in  keyboards 
in  just  five  short  years. 

AKI  — World-leader  in  freedom-of- 
choice  keyboards. 

For  full  details,  call  us  collect  at 
(206)  883-1000,  or  write  Automix 
Keyboards,  Inc.,  4200  150th  N.E., 
Redmond,  WA  98052. 
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Today's 
investment 
jn  tomorrow's 
newspapers. 

Eleven  high  school  students,  28  collegians  and 
15  area  high  school  journalism  teachers  are 
learning  newspapering  firsthand  at  The  St. 
Petersburg  Times-Evening  Independent. 

Three  ambitious  summer  programs  are  designed 
to  inspire  talented  young  people  with  the 
challenges,  excitement  and  rewards  of 
journalism. 

The  college  intern  program  began  in  1956  and 
has  contributed  scores  of  top  staffers,  editors 
and  managers  to  American  journalism.  This 
year's  participants,  from  schools  as  far-flung  as 
Stanford  and  Yale,  were  picked  from  more  than 
300  applicants. 

This  year's  new  programs  provide  daily  seminars 
for  promising  high  school  students  and  a  week- 
long  session  for  the  teachers  who  may  provide  the 
first  taste  of  journalism  for  tomorrow's  Pulitzer 
Prize  winners. 


"Tomorrow"  is  what  these 
programs  are  all  about. 
Producing  the  highly 
qualified,  highly  motivat¬ 
ed  professionals  needed 
by  newspapers  of  the 
future  is  one  of  our  most 
important  annual  in¬ 
vestments  at  The  Times- 
Evening  Independent. 


JULY 

21-24 — International  Newspaper  Advertising  Executives  Summer  Meeting, 
Stouffer's  Inn.  Cincinnati,  Ohio. 

24- 27 — National  Newspaper  Association  Convention  in  conjunction  with 
Canadian  Weeklies  Newspaper  Association,  Four  Seasons-Sheraton, 
Toronto,  Ontario. 

25—  Advertising  Research  Foundation  Special  Conference,  Computerized 
Check-out  Systems,  Americana  Hotel,  N.Y.C. 

25- 27 — Mississippi  Press  Association  Annual  Convention,  Broadwater  Beach 
Hotel. 

26- 28 — South  Carolina  Press  Association  Summer  Meeting,  Carolina  Hotel, 
Pinehurst,  S.C. 


AUGUST 

2^ — UPl  Editors  of  Oklahoma,  Western  Hills  State  Lodge,  Tahlequah, 
Okie. 

3-9 — International  Typographical  Union  Convention,  St.  Louis,  Mo. 

6-9 — Basic  Quality  Control  for  Graphic  Arts  Applications:  Graphic  Arts 
Research  Center;  Rochester  Institue  of  Technology,  Rochester,  N.Y. 
11-13 — National  Legislative  Conference  State  House  Reporting  Conference, 
U.  of  New  Mexico,  Albuquerque. 

11- 13 — SNPA  Mechanical  Conference  (Eastern  Division),  Robert  Meyer 
Hotel,  Jacksonville,  Fla. 

12- 16 — KNIT  Seminar,  Modern  Production  Techniques,  Miami,  Fla. 

14-17 — INPA  Promotion  and  Research  Seminar,  Marriott  Motor  Hotel, 

Chicago,  III. 

18-21 — AEJ,  AASD,  JCJA  and  ASJA  Journalism  Educator  Convention, 
San  Diego  State  U.,  Cal. 

18-21 — SNPA  Foundation  Seminar,  Highway  Construction,  Financing  and 
Politics,  North  Carolina  State  U. 

24- 27 — ^Texas  Daily  Newspaper  Association  Summer  Meeting,  Lakeway  Inn, 
Austin,  Tex. 

25- 27 — New  York  State  Publishers  Association  53rd  Annual  Convention. 
WKiteface  Inn.  Lake  Placid,  N.Y. 

25- 28 — New  England  Association  of  Circulation  Executives  Summer  Con¬ 
ference,  Mount  Washington  Hotel,  Bretton  Woods,  N.H. 

26- 28 — KNIT  Seminar  on  Advanced  Orientation  for  Executive  Secretaries 
and  Administrative  Assistants.  Miami,  Fla. 


SEPTEMBER 

2-6 — F.I.E.J.  Congress,  Hotel  Scandinavia,  Copenhagen,,  Denmark. 

7-8 — New  York  State  Mechanical  Conference,  Watertown,  N.Y. 

7-8 — Ohio  Newspaper  Classified  Clinic,  Plck-R.  Hayes  Hotel,  Columbus, 
Ohio. 

10 -  Canadian  Press  Fall  Meeting  of  the  Board,  Ottawa. 

1 1- 12— Canadian  Dally  Newspaper  Publishers  Association  Board  Mooting, 
Ottawa. 

12- 14 — PNPA  Classified  Clinic,  Sheraton-Pocono  Inn,  Stroudsburg,  Pa. 

15- 18 — 1974  SNPA  Convention,  The  Broadmoor,  Springs,  Colo. 

16- 19 — Washington  Journalism  Center  Conference,  Crisis  in  Higher  Edu¬ 
cation.  Washington,  D.C. 

18-22 — 'NNA  Trade  Show  in  conjunction  with  Mid-American  Newspapers 
Mechanical  Conference,  Hotel  Muhlebach,  Kansas  City,  Mo. 

21- 22 — New  England  Newspaper  Production  Conference,  Statler-Hilton 
Hotel,  Boston,  Mass. 

22- 24 — Central  States  Circulation  Managers  Association,  Pioneer  Inn, 
Oshkosh,  Wis. 
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**lf  the  nation  has  so 
much  coal^  how  come  therels 
a  fuel  shortage?” 


Although  coal  generates  about  half 
the  electricity  used  in  the  U.S.  today  and 
will  be  an  important  fuel  for  decades 
to  come,  coal  can’t  provide  an  instant 
answer  to  the  fuel  shortages  confronting 
many  electric  companies. 

Why? 

First,  mining  and  transporting  the 
greatly  increased  quantities  now  needed 
is  a  tremendous  job  that  will  take  time. 

Second,  it  is  not  economically  feasible 
or  technically  possible  to  convert  power 
plants  to  burn  coal  in  some  parts  of  the 
country.  In  other  places,  it  is  not  possible 
because  of  environmental  restrictions. 

Third,  opening  new  mines  requires 
huge  investments.  Before  coal  suppliers 
can  be  expected  to  make  such  invest¬ 
ments,  they  must  be  confident  that  there 
will  be  a  long-term  market  for  their 
fuel.  Electric  companies  in  many  parts 
of  the  nation  can  help  provide  this 
market.  And  electric  companies,  along 
with  others,  are  continuing  to  improve 
the  ways  this  valuable  fuel  may  be 
utilized  with  a  minimum  effect  on  the 
environment. 

Why? 

To  help  move  America  closer  to  the 
solution  of  the  fuel  shortage  problem. 


The  people  at  your  Investor-Owned 
Electric  Light  and  Power  Companies 

For  names  of  sponsoring  companies,  write  to  Power  Companies, 
1345  Avenue  of  the  Americas,  New  York,  New  York  10019 


**Asplendid 

service...** 

^Unduplicated  by  any 
other  source...^ 

<^AnlMMiest 

approadk...^ 

^QeaXf 

Gonose, 

IhUased...** 


These  are  typical  of  scores  of  user  comments  on 
State  Farm's  NoFault  Press  Reference  Manual. 
Since  its  publication  in  January  of  1973,  it’s  become 
the  standard  reference  work  on  auto  insurance 
reform.  More  than  800  copies  are  in  use  in  the 
nation’s  newsrooms. 

Encyclopedic  in  scope,  the  300-page  loose 
leaf  manual  is  a  tab-indexed  guide  to  every  aspect 
of  the  no-fault  auto  insurance  story.  For  every  state 
that’s  passed  major  auto  insurance  legislation,  the 
manual  provides  a  concise  run-down  of  the  law’s 
principal  provisions,  along  with  an  analysis  and 
its  complete  text. 

Other  sections  include  a  historical  overview 
of  the  auto  insurance  reform  effort,  proposed  federal 
legislation  and  a  glossary.  Updates  are  mai  led  to 
all  manual  users  as  laws  are  amended  and  new 
ones  passed.  They  also  get  Advisory,  a  one-page 
newsletter  that  thumbnails  interim  developments. 

Altogether,  the  manual,  updates,  and 
newsletter  offer  authoritative,  unbiased  help  to 
everyone  reporting  on  auto  insurance  reform.  For 
this  free  service,  write  to; 


Robert  Sasser 

F*ublic  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


CA  TCH-lines 

By  Lenora  Williamson 

“YOU  MUST  MEET  SUCH  INTERES’nNG  PEOPLE”— 
That  proverbial  observation  to  newspaper  types  (and  that  un¬ 
spoken  mental  rettrt,  ‘Yes,  the  most  interesting  are  newspaper 
people  themselves.’)  still  holds.  It’s  due  in  part  to  the  fact 
that  newspaper  folk  are  interested  in  everything  and  easily 
blend  into  whatever  situation  they  find  themselves  in.  News 
photographers  and  their  wives  and  children  attending  the 
“family-style”  convention  of  the  National  Press  Photographers 
Association  in  Troy,  Michigan,  were  lively  examples  of  that 
fact.  Some  of  the  touristy  aspects  of  the  convention  brought 
out  the  busman’s  holiday  instincts  of  the  photographers,  even 
among  their  youngest  offsprings. 

ONE  OF  LEE  MERKLE’S  SIX  (He’s  with  the  Toledo  Blade 
and  is  director  of  NPPA  Region  Four)  managed  a  shot  of  his 
father  dancing  in  the  streets  of  Greektown,  where  the  conven¬ 
tion  had  been  invited  at  week’s  end.  Costumed  Greek  dancers 
offered  photographers  a  dancing  lesson  and  Lee  proved  an 
exceptional  pupil  (retiring  president  Morris  Berman  of  the 
Pittsburgh  Post-Gazette  was  a  dancing  star  too).  Explained 
Merkle,  “It’s  easy — forward  and  back  to  the  music,  just  like 
an  ebb  tide.” 

«  «  * 

ENCHANTING  SCENE  as  the  crowd  drifted  back  to  the 
buses  was  tiny,  blond  Daniel  Dooks  (his  father  is  secretary- 
treasurer  of  Region  One  and  is  with  WBZ-TV,  Boston),  sol¬ 
emnly  dancing  around  the  street.  Daniel,  whose  name  tag  was 
securely  pinned  to  the  back  of  his  shirt  to  foil  efforts  to  remove 
it,  was  joined  by  four-year-old  charmer  Akika  Herron,  daughter 
of  Masaka  and  Charles  Herron  of  Washington,  D.C.  “Akika” 
symbolizes  girl  born  in  United  States. 

*  *  * 

ROBERTS  RULES  OF  ORDER  occasionally  ran  afoul  of 
floor  discussion  and  debates  during  the  NPPA  business  session. 
When  the  tangle  of  motions  and  discussions  puzzled  even  calm 
parliamentarian  Cliff  McNair  Jr.,  Bremerton  (Wash.)  Sun,  the 
chair  asked  one  board  member,  “Well,  what  do  you  want  to  do 
about  your  motion?”  Came  the  plaintive  reply,  “I’d  just  like 
to  forget  it.”  At  one  point,  asked  to  untangle  a  knotty  parlia¬ 
mentary  happening,  McNair  summed  up,  “You’re  all  out  of 
order.” 

Robert  Boyd,  president  in  the  early  50s,  now  of  Englewood, 
Florida,  introduced  by  Morris  Berman  during  one  business 
session,  commented,  “It’s  just  as  though  I  had  never  left — in 
fact,  I  think  you  were  on  the  same  motion.”  Bob  related  how 
he  solved  one  endless  debate  at  his  convention.  He  sent  Ber¬ 
man,  then  his  young  “runner”  out  for  a  sandwich  and  a  half¬ 
pint  of  milk.  Once  the  paper  bag  lunch  was  in  hand,  Boyd 
announced,  “I’ve  locked  the  door  and  we  won’t  go  to  lunch  or 
the  bathroom  until  we  finish.”  Then  he  sat  down,  opened  the 
bag,  and  started  eating.  The  debate  was  over  in  a  few  minutes. 

*  *  * 

THE  NAME  THING — Amid  his  peers  where  correct  name 
spellings  are  SOP,  Larry  Nighswander  {Cleveland  Press),  at¬ 
tending  for  the  Ohio  Press  Photographer’s  Association,  said 
he  was  accustomed  to  having  his  name  misspelled  and  is  com¬ 
piling  a  long  list  of  the  variations.  But  no  one  could  draft  a 
list  of  variations  of  pronunciations  every  time  his  name  was 
mentioned  during  the  board  meetings.  Finally,  Larry  patiently 
observed  on  the  second  day,  “You  guys  are  getting  close.” 

*  *  * 

A  SATISFACTORY,  ONE  WORD  REPORT  on  an  elephant 
ride  at  Bob-Lo  Island  after  he  had  happily  turned  over  the 
treasurer’s  files  to  his  successor  (Donald  Bierman  of  the  Chi¬ 
cago  Daily  News)  came  from  Mike  Anderson  of  the  Boston 
Herald  American.  “Lumpy,”  said  the  photographer  turned  re¬ 
porter. 

«  «  » 

NEAL  SHINE,  managing  editor  of  the  Detroit  Free  Press, 
attended  the  Sprague  Awards  banquet  and  before  introducing 
guest  speaker  George  Romney,  had  a  few  comments  about  his 
own  chief  photographer,  Tony  Spina,  general  chairman  of  the 
convention.  Said  Shine,  referring  to  Spina’s  being  an  official 
photographer  of  Pope  Paul,  “Tony  hasn’t  been  the  same  since 
he  sent  Pope  Paul  those  wallet-sized  head  shots.” 
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ASCAGOUL 


FASTEST-GROWING  GIANT 
ON  THE  GULF  COAST... 

NOW  BIGGER  THAN 
THE  METRO  AREAS  OF... 

RALEIGH-DURHAM 
KNOXVILLE  •BATON  ROUGE 


REACH  IT  ALL...  SELL  IT,  THROUGH  THE 


NEWHOUSE  NEWSPAPERS 


Editor  &.  Publisher 

®THE  FOURTH  ESTATE 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member,  American 
Business  Press,  Inc. 


Robert  U.  Brown 
Publisher  and  Editor 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


6  mo.  average  net  paid  Dee.  31,  1973 — 25,261 
Renewal  rate — 77.13% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


Mayor  sues  newspapers 

Mayors  of  cities  all  over  the  country  probably  have  their  occasional 
tiffs  with  local  reporters,  editors  and  their  newspapers,  but  the  mayor 
of  Honolulu  set  some  sort  of  a  precedent  by  carrying  his  fight  to  the 
state  legislature  and  propiosed  a  bill  which  would  have  put  all  news¬ 
papers  under  the  jurisdiction  of  the  Hawaii  Public  Utilities  Com¬ 
mission.  A  ruling  of  the  state  attorney  general’s  office  said  it  was  un¬ 
constitutional  and  violated  freedom  of  the  press,  and  that  was  the  end 
of  that. 

The  mayor  of  Utica,  N.Y.  is  also  waging  a  battle  against  local  news¬ 
men  and  reporters.  He  has  used  some  of  the  same  tactics  of  barring 
certain  reporters  from  news  conferences,  prohibiting  department  heads 
from  talking  to  reporters,  etc.  But  he  is  also  setting  a  precedent  and 
making  history  with  two  suits  against  the  local  newspapers— one  for 
$100  million  in  damages  and  the  second  for  $500,000  in  damages.  One 
summons  said: 


With  which  have  been  merged:  The  Journalist 

established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 

March  I,  1894;  Editor  &  Publisher,  June  29, 

1901;  Advertising,  January  22,  1925. 

Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  Darrell  Leo,  Philly  Murtha, 
Carla  Rupp,  Lenora  Williamson,  Earl  W. 
Wilken. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

West  Coast  Correspondent:  Jim  Scott. 

Advertising  Manager:  Ferdinand  C.  Teubner.. 

Sales  Representatives:  Richard  J.  Flynn.  Michael 
R.  Harvey.  Francis  J.  Gordon,  Donald  L.  Par- 
vin,  Richard  E.  Schultz,  Donald  W.  Stribley. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 


“The  object  of  this  action  is  recovery  of  actual  damages  for  common 
law  harassment  over  a  period  of  approximately  10  years  and  before, 
for  disruptive,  destructive  and  unwarranted  interference  with  the 
business  of  government  of  the  city  of  Utica  and  with  those  who  con¬ 
duct  the  government  by  the  improper  use  of  its  de  facto  monopolistic 
position  in  violation  of  state  and  federal  anti-trust  laws  and  otherwise.’’ 

Talk  about  harassment! 

The  mayor  doesn’t  have  a  legal  leg  to  stand  on,  in  our  opinion,  but 
the  flagrant  language  of  the  charge  exemplifies  a  common  affliction 
among  holders  of  public  office  who  become  entranced  with  their  own 
omniscience.  It  is  the  “I-am-the-law’’  syndrome. 


Editorial  quality  and  sales 

“Our  problem  is  not  merely  one  of  getting  the  paper  to  the  customer 
but  one  of  making  him  feel  that  when  he  has  it,  he  has  something  of 
value.  Value  to  me  means  that  there  is  something  in  it  (newspaper) 
that  the  reader  doesn’t  get  from  the  tv  news.  Value  means  that  it  is 
worth  the  increased  cost  the  reader  has  to  pay  for  the  pap>er.’’  So  said 
Leo  Bogart,  executive  vicepresident  of  the  Newspaper  Advertising 
Bureau. 

In  other  words,  the  quality  of  the  news  coverage,  its  presentation, 
and  analysis  has  more  effect  on  circulation  sales  than  delivery  and 
price. 


Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Santonastaso. 


OFFICES 

General:  850  Third  Avenue,  New  York.  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102. 

Berkeley:  262  Grizzly  Peak  Blvd.,  94708.  Phone 
4I5-526-82E0.  Jim  Scott.  Correspondent. 

Chicago:  III  East  Wacker  Drive,  60601.  Phone 
312-565-0123.  Gerald  B.  Healey.  Editor.  Rich¬ 
ard  E.  Schultz,  Donald  W.  Stribley,  Adver¬ 
tising  Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott,  Marshall,  Sands 
&  Latta,  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street.  94104.  Phone 
415-421-7950.  Scott,  Marshall,  Sands  &  Latta, 
Inc.,  Advertising  Representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004,  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchlngton,  Kent 
England.  Alan  Delafons.  Manager. 


We  hold  to  the  classic  view  that  few  people  are  going  to  buy  an 
incomplete  or  shoddy  product  just  because  it  is  the  only  one  in  town 
and  that  more  people  will  buy  a  good  product. 

Getting  the  paper  out  on  time  and  getting  it  into  the  readers’  hands 
on  time  to  meet  competitive  influences  is  vitally  imp>ortant,  to  be  sure. 
But  if  the  quality  isn’t  there,  the  reader  will  lose  interest  before  he 
turns  the  first  page  and  with  it  may  go  the  sale.  All  good  newsmen 
know  that  competing  news  sources  will  fill  this  gap  if  they  don’t  de¬ 
liver  the  goods. 
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letters 

FIRST  CARRIER  PROGRAM 

I  enjoyed  your  report  of  the  Parade 
magazine  promotion  “Young  Columbuses,” 
in  the  June  6  issue. 

Not  to  take  anything  away  from  Parade — 
for  they  have  done  an  excellent  job  of 
adapting  an  idea — but  the  foreign  tours  for 
newspaperboys  was  actually  started  by  the 
Hearst  Newspapers  four  years  prior  to  the 
first  one  conducted  by  Parade.  Stan  Lewis 
was  promotion  manager  of  the  American 
W eekly  and  director  of  Hearst  Promotion 
Enterprises.  I  was  his  assistant. 

Charles  Spence 
(Spence  is  vicepresident,  PR  of  the  Air¬ 
craft  Owners  and  Pilots  Association.) 

*  «  * 

FOR  THE  RECORD 

An  article  in  Editor  &  Publisher  for 
June  1  on  the  feminist  movement  by  Ma- 
shinka  Good  stated  that:  “One  of  the  items 
.  .  .  was  a  Times  editorial  which  referred 
to  India’s  Prime  Minister  Indira  Gandhi 
and  Israel’s  Prime  Minister  Golda  Meir  as 
‘Pistol  Packing  Mamas’.”  No  Times  edi¬ 
torial  ever  made  such  a  reference.  The 
phrase  was  used  in  a  C.  L.  Sulzberger  col¬ 
umn  on  February  4,  1972,  in  which  Joseph 
Luns,  Secretary  General  of  NATO  was 
quoted  as  using  that  item  in  reference  to 
Mrs.  Meir.  The  columnist  added  that  the 
term  might  equally  be  applied  to  Mrs. 
Gandhi. 

John  B.  Oakes 
(Oakes  is  editor  of  the  editorial  page  for 
the  iVew  York  Times.") 


‘Explaining  ourselves  to  readers’ 

By  Richard  D.  Smyser 


There  is  a  rather  total  irony  about 
current  public  ill  feeling  toward  the 
press  because  the  press,  really,  is  more 
responsible,  more  artful,  more  complete 
than  ever  before. 

This  is  because  of  the  stimulation  of 
television;  this  is  because  of  more  and 
better  trained  journalists  (the  journal¬ 
ism  schools  are  filled  to  overflowing 
right  now  with  talented,  eager  young 
people) ;  this  is  because  there  have  been 
great  strides  in  technology  making 
both  the  electronic  and  the  printed 
press  better. 

What  can  we  do  about  the  problems? 

A  lot — ^much  of  which  we  are  doing 
but  need  to  do  more  vigorously;  much 
of  which  we  still  need  to  undertake. 

‘Reader  relations’ 

Like  explaining  ourselves  to  readers. 
We  have  called  this,  in  my  editors  or¬ 
ganization,  “reader  relations.”  We  need 
to  involve  the  reader  in  the  produc¬ 
tion  of  our  product.  Make  him  a  partic¬ 
ipant.  Get  him  to  contribute  to  the 
content  by  sending  questions  to  the  ac¬ 
tion  line  column,  by  writing  guest 
pieces  for  the  editorial  page  and,  of 
course,  by  contributing  in  the  classic 
way,  to  “letters  to  the  editor.” 

Reader  relations  also  means  con¬ 


sciously  exercising  newspapers’  “forum 
function.”  We  need  then  to  not  just 
report  our  communities,  but  to  provide 
a  means  for  our  communities  to  report 
themselves.  We  need  to  be  more  of  a 
soapbox,  more  of  a  bulletin  board, 
more  of  a  church  door  upon  which  all 
modem  day  Martin  Luthers  can  nail 
their  95  thesis. 

We  need  to  do  a  better  job  of  listen¬ 
ing.  We  need  to  fight  consciously 
against  what  a  friend  of  mine  calls 
“listening  to  what  WE — ourselves — are 
going  to  say  next.” 

We  need  also  to  write  more  to  read¬ 
ers’  special  interests.  We  need  to  stop 
aiming  so  much  of  our  content  at  what 
some  survey  has  told  us  is  the  “median 
reader.”  (Have  you  ever  seen  a  median 
reader  walking  ? ) 

Other  interests 

We  need  to  write  more  to  real  peo¬ 
ple.  And  while,  surely,  real  people  are 
interested  in  professional  football  and 
television  situation  comedy,  real  people 
are  also  interested  in  lacrosse  and  cro¬ 
cheting. 

We  of  the  press  need  to  report  more 
of  government  in  the  process — not  just 
the  “ayes”  and  “nays”  of  the  final 
votes  but  the  discussions  and  debates  in 


the  hearings  and  work  sessions.  We 
need  to  give  readers  more  information 
sooner.  We  need  to  give  them  informa¬ 
tion  at  times  that  permit  them  to  be 
informed  participants  in  government — 
government  while  it  is  still  in  the  mak¬ 
ing.  People  need  to  be  alerted  so  that 
they  can  react  and,  even  more,  con¬ 
tribute  to  the  discussions  of  public 
matters  before  they  are  all  decided. 

(How  different  might  our  nation’s 
role  in  the  Vietnam  war  have  been  had 
the  Pentagon  Papers  been  a  running 
story  while  it  was  all  happening,  rather 
than  an  after-the-fact  revelation?) 

We  should  be  more  concerned  than 
we  are  about  the  failure  of  most  large 
metropolitan  dailies  to  reach  the  popu¬ 
lations  of  the  black  ghettos.  Too  many 
papers  have  simply  written  off  these 
areas  because  of  the  difficulties  in  mak¬ 
ing  deliveries,  in  making  collections. 
But  the  mail  is  delivered  in  these  areas. 
Why  can’t  newspapers  be  delivered 
too? 


(Excerpts  from  a  speech  made  by 
Richard  D.  Smyser  on  July  11  to  the 
16th  Annual  Public  Relations  Society 
of  America  Institute.  Smyser  is  presi¬ 
dent  of  the  Associated  Press  Managing 
Editors  Association  and  editor  of  The 
Oak  Ridger  in  Oak  Ridge,  Tenn.) 
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Which  of  these  magazines  has 
the  highest  percentage  of  readers 
who  own  one  or  more  credit  cards? 


}|ork  Sinter  Bla0asine 

One  more  reason  it  belongs  on  any  magazine  schedule. 


Source  Simmons 


July  20.  1974 


N.  O.  Times-Picayune  asks 
High  Court  to  lift  ‘gag’ 


The  Times-Picayune  Publishing  Corp., 
New  Orleans,  La.,  went  to  the  U.S.  Su¬ 
preme  Court  Monday  (July  15)  to  request 
that  an  emergency  stay  order  be  issued  to 
suspend  press  restrictions  ordered  by 
state  criminal  court  judge,  Oliver  P. 
Schulingkamp,  in  the  trials  of  the  accused 
murderers  of  student  nurse  Jo  Ellen 
Smith. 

The  newspaper  asked  Justice  Lewis  F. 
Powell  Jr.  to  rule  on  the  constitutionality 
of  the  ‘gag’  order  while  it  is  preparing  to 
file  full  appeal  to  the  high  court  from  the 
Louisiana  Supreme  Court  decision  which 
upheld  Schulingkamp’s  press  “guidelines” 
as  constitutional. 

According  to  Judge  Schulingkamp’s 
press  “guidelines,”  the  news  media  are 
“ordered  to  avoid”  the  publication  of  inter¬ 
views  with  subpoenaed  witnesses,  the  past 
criminal  records,  if  any,  of  the  defen¬ 
dants,  any  possible  confession  or  incrimi¬ 
natory  statement  unless  made  part  of  the 
court  record,  and  any  testimony  stricken 
by  the  court,  unless  reported  as  having 
been  stricken. 

In  addition.  Judge  Schulingkamp  or¬ 
dered  the  media  to  avoid  editorial  com¬ 
ment  which  tends  to  influence  the  court, 
jury,  or  witnesses,  publication  of  any 
news  “leaks,”  and  use  of  any  camera 
within  the  courtroom. 

Specifically,  the  press  was  ordered  not 
to  report  on  the  testimony  heard  in  the 
hearing  of  pre-trial  motions  in  the  case 
until  after  a  jury  had  been  selected. 

That  order  resulted  in  the  Times- 
Picayune  being  stopped  from  reporting 
open  court  testimony  on  two  occasions  last 
week.  The  States-Item  left  15  column 
inches  of  blank  space  in  a  story  of  pre¬ 
trial  motions  when  the  judge  decreed  they 
could  not  be  printed  until  a  jury  was 
seated. 

The  case  could  have  historic  significance 
because  if  the  press  restrictions  are 
upheld,  judges  across  the  nation  could 
issue  similar  orders. 

The  Supreme  Court  has  never  been 
faced  with  having  to  rule  on  the  constitu¬ 
tional  permissibility  of  a  broadly  drawn 
state  court  gag  order  to  restrict  news 
coverage  of  a  criminal  trial  issued  in  ad¬ 
vance  of  the  court  proceedings. 

And  because  the  Times-Picayune  Pub¬ 
lishing  Corp.,  while  contesting  the  press 
restrictions  in  court  chose  not  to  violate 
them,  the  high  court  will  have  the  consti¬ 
tutionality  of  the  gag  order  squarely  be¬ 
fore  it. 

At  issue  is  the  question  of  prior  res¬ 
traint  of  publication  set  in  the  context  of 
a  criminal  trial. 

In  granting  a  habeas  corpus  application 
filed  on  behalf  of  Dr.  Sam  Sheppard,  who 


had  been  convicted  of  murder  in  a  highly 
sensationalized  trial  in  Ohio,  the  Supreme 
Court  held  the  constitution  entitles  the 
accused  to  have  a  fair  trial  by  an  imparti¬ 
al  jury  free  from  outside  prejudices,  in¬ 
cluding  prejudices  resulting  from  abuses 
by  the  press. 

Justice  Tom  Clark  wrote:  “Given  the 
pervasiveness  of  modern  communications 
and  the  difficulty  of  effacing  pre judical 
publicity  from  the  minds  of  jurors,  the 
trial  courts  must  take  strong  measures  to 
ensure  that  the  balance  is  never  weighed 
against  the  accused.” 

The  court  went  on  to  state  that  “w’here 
there  is  a  reasonable  likelihood  that  pre¬ 
judicial  news  prior  to  trial  will  prevent  a 
fair  trial,  the  judge  should  continue  the 
case  until  the  threat  abates,  or  transfer  it 
to  another  county  not  so  permeated  with 
publicity.” 

In  the  Jo  Ellen  Smith  murder  case,  the 
attorney  for  one  of  the  accused  men  ar¬ 
gued  in  a  motion  to  restrict  news  coverage 
of  the  trial  that  such  remedies  were  inad¬ 
equate  for  his  client. 

Jack  Peebles  said  Stephen  Berry  was 
without  funds,  could  not  bear  the  expense 
of  conducting  a  prolonged  trial  in  another 
venue,  and  a  continuance  would  deny  him 
the  right  to  a  speedy  trial. 

Peebles  argued  that  the  Louisiana  Code 
of  Criminal  Procedure  gives  trial  courts 
the  inherent  power  to  restrict  press  cover¬ 
age  and  that  the  U.S.  Supreme  Court  had 
stated  “courts  must  take  such  steps  by 
rule  and  regulation  that  will  protect  their 
processes  from  prejudicial  outside  inter¬ 
ferences.” 

The  Times-Picayune  Publishing  Corp. 
argues  that  based  upon  other  Supreme 
Court  decisions  prior  restraint  of  publica¬ 
tion — judicially  imposed  censorship — is 
unconstitutional  in  the  absence  of  a  dear- 
cut  showing  of  a  “serious  and  immediate 
threat  to  the  administration  of  justice.” 

The  press  restrictions  “are  constitution¬ 
ally  overboard  and  are  unjustified  prior 
restraints  that  directly  prohibit  the  publi¬ 
cation  of  matters  of  public  interest  and  of 
public  record  in  violation  of  the  First  and 
Fourteenth  Amendments  to  the  United 
States  Constitution,”  said  Times-Picayune 
attorney  John  G.  Weinmann  in  his  brief  to 
the  high  court. 

The  Times-Picayune,  while  contesting 
the  press  restrictions  in  both  state  and 
federal  court,  chose  not  to  violate  them. 

“We  are  going  strictly  by  the  letter  of 
the  law  because  we  don’t  want  to  prejud¬ 
ice  our  legal  standing  on  these  constitu¬ 
tional  issues,”  said  Ed  Tunstall,  editor  of 
the  Times-Picayune. 

The  Supreme  Court  in  California  v. 
Bridges  stated  a  prior  restraint  of  publi¬ 
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cation  could  only  be  justified  in  extreme 
circumstances.  “The  substantive  evil  must 
be  extremely  serious  and  the  degree  of 
imminence  extremely  high,”  the  court 
said. 

The  newspaper  has  argued  in  legal 
memoranda  filed  to  support  its  case  press 
restrictions  are  “patently  unconstitutional 
as  prior  restraints  on  the  freedom  of  the 
press.” 

“The  order  in  this  case  directly  re¬ 
strains  the  media  from  publishing  the  con¬ 
tents  of  a  public  hearing.  Such  a  proscrip¬ 
tion  ‘cannot  withstand  the  mildest  breeze 
emanating  from  the  Constitution’  ”,  the 
Times-Picayune  stated. 

The  paper  has  pointed  out  in  the  Shep¬ 
pard  case,  the  Supreme  Court  refused  to 
“place  any  direct  limitations  on  the  free¬ 
dom  traditionally  exercised  by  the  news 
media.” 

“Only  the  most  limited,  tangential  and 
indispensible  controls  were  permitted,” 
the  paper  continued.  “Blanket  prohibitions 
on  publication  of  court  proceedings  are  not 
limited;  they  are  a  direct  restriction  on 
the  freedom  of  the  press.” 

The  Times-Picayune  noted  a  recent 
Fifth  Circuit  opinion  concluded  “that  no 
judicial  precedent  or  local  court  rules 
could  justify  judical  control  or  supervi¬ 
sion  of  the  content  of  news  reports.” 

The  Supreme  Court  in  Craig  v.  Harney 
said:  a  “trial  is  a  public  event,  what 
transpires  in  the  courtroom  is  public  prop¬ 
erty  .  .  .  Those  %vho  see  and  hear  what 
transpired  may  report  it  with  impunity.” 

In  a  recent  case,  two  Baton  Rouge 
newsmen  were  fined  for  contempt  of  court 
by  a  federal  district  judge  after  they  diso¬ 
beyed  his  order  not  to  report  on  a  pre¬ 
trial  hearing  in  federal  court  called  for 
the  purpose  of  determining  whether  a 
state  prosecution  was  being  conducted  in 
good  faith. 

The  Fifth  Circuit  Court  of  Appeals 
upheld  the  contempt  citations,  saying  that 
although  such  an  order  to  restrict  news 
coverage  of  open  court  proceedings  was 
unconstitutional,  the  reporters  should  not 
have  violated  it. 

Rather,  the  court  ruled  the  newsmen 
should  have  taken  the  unconstitutional  or¬ 
der  to  court,  where  it  could  be  reviewed 
by  orderly  judicial  processes. 

The  U.S.  Supreme  Court  denied  an  ap¬ 
peal  from  the  newsmen. 

The  Baton  Rouge  case  does  not  bear 
directly  on  the  Times-Picayune’s  appeal, 
because  the  newspaper  did  not  violate 
Judge  Schulingkamp’s  press  restrictions. 

Therefore,  the  Times-Picayune  appeal 
is  based  solely  on  its  contention  the  re¬ 
strictions  are  unconstitutional. 

The  Supreme  Court  has  said  that  a 
person  who  violates  a  court  order  may  not 
use  the  unconstitutionality  of  that  order 
as  a  defense  in  attacking  a  contempt  cita¬ 
tion  for  its  violation. 

Last  month,  the  Supreme  Court  in  Vir¬ 
ginia  side  stepped  the  chance  to  plunge 
into  the  constitutional  issue  of  freedom  of 
(Continued  on  page  22) 
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Banker  buys  control 
of  Washington  Star-News 

Joe  L.  Allbritton  reached  final  agn^ee- 
ment  July  17  with  board  members  of 
Washington  Star  Communications  Inc.  to 
buy  a  controlling  37%  interest  in  the  firm 
for  $25  million. 

The  announcement  said  Allbritton  would 
become  board  chairman  and  chief  execu¬ 
tive  officer  of  the  company,  which  pub¬ 
lishes  the  Washington  (D.C.)  Star-News, 
three  tv  stations,  two  radio  stations,  and 
a  feature  syndicate. 

In  addition  to  heading  the  Houston  Citi¬ 
zens  Bank,  the  49-year-old  Allbritton  is 
chairman  of  the  executive  committee  of 
International  Bancshares  Co.  of  Dallas,  a 
bank  holding  company ;  chairman  of  Hous¬ 
ton  International  Bank  of  Luxembourg;  a 
director  of  H.  F.  Ahmanson  Co.  of  Los 
Angeles,  a  holding  company  for  a  large 
savings  and  loan  association;  and  chair¬ 
man  of  Pierce  Bros.  Mortuaries  of  Los 
Angeles. 

The  acquisition  is  subject  to  approval 
by  the  stockholders  and  the  Federal  Com- 


Mass.  weekly  editor 
given  Lovejoy  Award 

Massachusetts  weekly  editor  Henry 
Beetle  Hough  was  named  winner  of 
the  annual  Elijah  Parish  Lovejoy 
Award  for  Courage  in  Journalism, 
July  14,  at  the  opening  session  of  the 
20th  annual  International  Conference 
of  Weekly  Newspaper  Editors  at  Pere 
Marquette  State  Park,  near  Grafton, 
Ill. 

The  award,  presented  by  the  School 
of  Journalism  at  Southern  Illinois  Uni¬ 
versity,  Carbondale,  was  given  to 
Hough  for  his  long-term  crusade  in 
ecology  and  environmental  preserva¬ 
tion. 

Hough  is  editor  of  the  Vineyard 
(Mass.)  Gazette,  weekly  in  Edgartown, 
Martha’s  Vineyard.  Since  1920,  when 
he  and  his  wife  bought  the  Gazette, 
Hough  has  tried  to  preserve  the 
natural  state  of  the  island. 

Since  1972,  he  has  been  an  arden 
supporter  of  a  bill  introduced  into  the 
U.S.  Senate  by  Sen.  Edward  Kennedy 
protecting  the  natural  state  of  the  area 
and  attempting  to  prevent  businessmen 
from  carving  up  the  island  and  exploit¬ 
ing  it. 

The  bill  seeks  to  transfer  the  de¬ 
cision-making  on  future  development 
of  Martha’s  Vineyard  from  absentee 
land  owners  and  real  estate  speculators 
to  the  existing  towns  and  their  own 
governing  bodies. 

Because  of  his  out-spoken  support 
for  the  bill,  he  has  encountered  busi¬ 
ness  advertising  boycotts  and  cancel¬ 
lation  of  legal  notices  in  his  news¬ 
papers. 

The  newspaper’s  publisher  is  James 
B.  Reston,  New  York  Times’  vice- 
president  Heston  and  his  wife  Sally 
purchased  interest  in  the  weekly  some¬ 
time  ago. 


munications  Commission. 

According  to  the  most  recent  ownership 
statement  filed  with  the  FCC,  there  are 
currently  20,000  shares  outstanding  and 
10,000  unissued  shares.  When  the  Allbrit¬ 
ton  arrangement  is  completed,  there  will 
be  about  27,000  shares  outstanding — of 
which  he  will  own  37%. 

• 

Salt  Lake  dailies 
reduce  ad  content 

A  woodcutter’s  strike  in  British  Colum¬ 
bia  have  forced  two  daily  newspapers  in 
Salt  Lake  City,  Utah,  to  severely  reduce 
the  size  of  their  editions  by  cutting  space 
for  retail  ads  by  60%  and  eliminating 
classifieds  in  all  but  city  editions. 

Affected  by  an  International  Woodcut¬ 
ters  Association  strike  that  generated 
wildcat  strikes  by  four  other  unions  are 
the  Salt  Lake  Tribune  and  the  Deseret 
News. 

The  two  dailies,  separately  owned  but 
published  through  a  joint  agreement  with 
the  Newspaper  Agency  Corp.  (NAC) 
which  handies  their  advertising,  circula¬ 
tion,  accounting  and  mechanical  depart¬ 
ments,  announced  the  reductions  on  July 
10. 

According  to  J.  W.  Gallivan,  president- 
publisher  of  the  Tribune,  all  advertising 
from  its  Monday  editons  will  be  elimi¬ 
nated. 

At  the  Deseret  News,  advertising  has 
been  cut  in  its  Saturday  edition  with 
newspapers  running  about  half  their  nor¬ 
mal  number  of  pages. 

It  said  the  paper’s  weekend  section 
would  be  cut,  reviews  of  plays  and  musi¬ 
cal  events  would  be  kept  to  a  minimum, 
comic  strips  would  be  cut  in  half  (the 
paper  now  runs  20  panels  daily)  and  most 
8  point  obituaries  would  be  printed  in 
agate.  The  News  will  also  cut  its  in-depth 
feature  page. 

The  Deseret  News,  founded  and  still 
published  by  the  Mormon  Church,  also 
said  that  it  would  cut  its  Saturday  Church 
News  tabloid  section  to  half  its  number 
of  pages. 

• 

Drug  ad  price  suit 

The  constitutionality  of  an  Oklahoma 
law  prohibiting  the  advertising  of 
prescription  drug  prices  is  being  chal¬ 
lenged  by  a  federal  court  suit  filed  by  the 
AFL-CIO  and  6,000  United  Auto  Workers 
members.  The  attorney  filing  said  that  a 
similar  law  in  Colorado,  Florida,  Pennsyl¬ 
vania,  Maryland  and  Virginia  has  been 
declared  unconstitutional.  A  New  Jersey 
law  has  been  upheld. 

• 

Gannett  paper  struck 

A  strike  by  52  members  of  Teamsters 
Local  628,  Philadelphia  forced  the 
Camden  (N.J.)  Courier-Post  to  suspend 
publication  of  its  Monday  (July  15)  edi¬ 
tons.  Production  employes  refused  to  cross 
the  delivery  drivers’  picket  lines.  The 
Gannett  paper  resumed  publication  on 
Tuesday  when  pressmen  and  mailers  re¬ 
turned  to  work.  The  strike  was  not  sanc¬ 
tioned  by  Teamsters  International. 


UPI’s  Advisory  Board 
elect  first  chairman 

Peter  M.  Macdonald,  president  of  Har¬ 
ris  Enterprises,  Inc.,  Hutchinson,  Kan., 
has  been  elected  chairman  of  the  United 
Press  International  Newspaper  Advisory 
Board. 

The  15-member  board  held  its  first 
meeting  July  11  in  Chicago  and  elected  its 
officers.  It  also  set  up  working  committees 
and  participated  in  a  general  discussion 
of  the  news  service’s  activities. 

K.  Prescott  Low,  publisher  of  the  Patri¬ 
ot  Ledger,  Quincy,  Mass.,  and  Joseph  M. 
Dealey,  president  of  the  Dallas  News, 
were  elected  vicechairmen. 

Three  working  committees  were  named: 
Clayton  Kirkpatrick,  editor  of  the  Chi¬ 
cago  Tribune,  was  named  chairman  of  the 
committee  which  will  study  and  make  rec¬ 
ommendations  on  the  various  UPI  ser¬ 
vices,  including  news  and  newspictures. 

Anton  F.  Peterson,  general  manager  of 
the  San  Jose  Mercury-News,  was  named 
chairman  of  the  management  committee 
which  will  consult  with  UPI  senior  execu¬ 
tives  on  operational  matters. 

Robert  N.  Brown,  publisher  of  the 
Columbia  Republic,  was  named  chairman 
of  the  committee  on  technology. 

• 

Judge  orders  Irving 
to  sell  two  papers 

Justice  Albany  M.  Robichaud  of  the 
New  Brunswick,  Nova  Scotia  Supreme 
Court  ordered  (July  17)  the  Irving  inter¬ 
est  of  Saint  John,  to  sell  their  two  Monc¬ 
ton,  N.S.  papers,  the  Times  and  Tran¬ 
script.  The  order  prohibits  the  continua¬ 
tion  or  repetition  of  the  monopoly  and 
calls  for  the  sale  of  Moncton  papers  with¬ 
in  12  months  of  the  final  determination  of 
any  appeal.  His  order  follows  the  convic¬ 
tion  of  four  Irving  companies  last  Janu¬ 
ary  on  charges  of  forming  an  English- 
language  daily  newspaper  monopoly  in 
New  Brunswick. 

Arrest  ruled  illegal 

The  Vernon  ((3onn.)  Journal  Inquirer 
has  won  its  lawsuit  against  the  town  of 
Enfield  for  evicting  its  reporter,  Dennis 
Hogan  from  its  January  7  “legal  mat¬ 
ters’’  session.  State  Referee  Howard  W. 
Alcorn  ruled  July  15  that  “Hogan  was 
correct  in  asserting  his  right  to  remain  in 
attendance”  until  a  vote  was  taken.  Hogan 
was  arrested  when  he  refused  to  leave  the 
session.  Connecticut’s  General  Statutes 
prohibits  a  town  council  from  close  meet¬ 
ings — except  on  matters  “requiring  legis¬ 
lative  action” — without  taking  a  vote. 

• 

McQueeney  dies 

Charles  T.  McQueeney,  64,  who  retired 
in  August,  1973  as  managing  editor  of 
the  New  Haven  (Conn.)  Register,  died 
July  17.  A  newspaperman  for  46  years, 
McQueeney  also  wrote  a  column,  called, 
Saturday  Journal.  The  mayor  of  New 
Haven  has  declared  Saturday  (July  20)  a 
day  of  mourning. 
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Copley  Press  reorganized; 
IS-point  program  approved 


To  improve  present  and  future  earning 
potential,  Copley  Press  Inc.  has  initiated 
a  15-point  program  and  reorganized  its 
corporate  structure,  according  to  Helen 
K.  Copley,  chairman  of  the  board,  who 
spoke  at  a  special  meeting  of  the  organi¬ 
zation. 

The  widow  of  James  S.  Copley  who  died 
October  6,  1973,  Mrs.  Copley  outlined  for 
the  board  both  proposed  actions  and  proj¬ 
ects  already  in  progress  which  she  said 
“will  have  a  significant  impact  on  the 
future  direction  of  Copley  Newspapers.” 
Among  those  actions  taken  were : 

— sale  of  the  JetStar,  the  company's 
privately-owned  plane; 

— an  agreement  to  sell  KGU,  Copley’s 
western  broadcast  interest,  subject  to  ap¬ 
proval  of  the  Federal  Communications 
Commission ; 

— ^finalization  of  a  cash  offer  on  the  sale 
of  the  West  San  Gabriel  Valley  and  Bur- 
bank-Glendale  Copley  Newspapers; 

— revitalization  of  the  management 
team  at  La  Casa  del  Zorro  to  improve 
earnings  at  the  California  location; 

—examination  of  all  plant  forecasts  and 
corporate  department  budgets  for  the 
coming  year  through  the  Executive  Com¬ 
mittee  ; 

— completion  of  the  start-up  process  for 
the  San  Diego  Union-Tribune’s  new  plant 
facility  and  ordering  of  a  fourth  press; 

— approval  of  a  major  marketing  pro¬ 
gram  developed  by  Copley  International 
Corporation  for  Northern  Illinois,  includ¬ 
ing  the  addition  of  the  World  publica¬ 
tions  ; 

— consolidation  of  the  Illinois  State 
Journal  and  Illinois  State  Register  into  a 
morning-evening  and  Sunday  publication 
called  the  State  Journal-Register.  Transi¬ 
tion  was  completed  by  July  1 ; 

— sale  of  a  number  of  corporately- 
owned  properties  including  the  Illikai 
apartment  in  Honolulu; 

— construction  at  South  Bay,  Calif.,  Au¬ 
rora  and  Joliet,  both  in  Illinois; 

— resolution  of  a  dispute  with  the  Cost 
of  Living  Council  that  has  resulted  in  a 
sizable  refund  program  for  the  company; 

— delay  in  the  construction  of  the  James 
S.  Copley  Library; 

— approval  of  a  dental  plan  for  its  San 
Diego  and  general  office  employes  as  well 
as  approval  from  the  IRS  on  a  Savings 
and  Investment  Plan  for  all  employes; 

—completion  of  a  progress  review  of 
the  Sacramento  holdings ; 

— and,  review  of  the  preliminary,  inde¬ 
pendent  appraisal  of  the  company’s  estate 
settlement. 

Mrs.  Copley  told  the  board,  “My  goal 
has  been  to  place  the  corporation  in  as 
healthy  a  financial  position  as  possible.  In 
my  opinion,  we  are  well  on  the  road  to 
doing  so.” 

She  said  the  settlement  of  the  estate 
had  also  led  to  a  reorganization  of  Co¬ 
pley’s  higher  echelon.  “Our  attorneys  have 
recommended  the  establishment  of  a  smal¬ 
ler  board  of  directors,  supplemented  by  a 
senior  management  board,”  she  said.  It 
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includes  the  formation  of  a  10-member 
board  of  directors,  an  executive  committee 
and  a  senior  management  board,  headed 
by  Bob  Jones,  president  of  the  company. 

Serving  on  the  executive  committee  will 
be  Mrs.  Copley,  Jones,  Donald  F.  Hart¬ 
man  and  Richard  G.  Capen  Jr.,  both 
vicepresidents. 

According  to  Jones,  who  spoke  during 
the  meeting,  a  review  of  the  company’s 
situation  indicates  “  .  .  .  the  financial 
position  of  Copley  Newspapers  is  sound 
and  capable  of  meeting  the  sizable  de¬ 
mands  ahead.” 


A  “right  of  response”  policy  was  re¬ 
cently  adopted  by  the  Charleston  (W. 
Va.)  Gazette.  As  of  July  6,  it  has  been 
incorporated  in  the  Gazette’s  editorial 
mast. 

It  guarantees  that  persons  whose 
judgements  and  conduct  are  questioned  by 
editorials  may  respond  at  reasonable 
length  and  it  assures  that  the  responses 
will  be  displayed  as  prominently  as  the 
newspaper’s  own  comment  on  the  same 
subject. 

Gazette  publisher  W.  E.  Chilton,  III, 
said  in  an  editorial,  July  5,  “While  ap¬ 
plauding  the  U.S.  Supreme  Court  decision 
that  voided  the  Florida  law,  the  Charles¬ 
ton  Gazette  remains  sensitive  to  its  re¬ 
sponsibility  for  providing  access  and  clar¬ 
ification  of  issues.” 

Chilton  pointed  out  that  newspapers,  in 
spite  of  the  Florida  decision  must  not  use 
their  position  arbitrarily  in  order  to  take 
the  last  word. 

The  publisher  also  said  that  the  Gazette 
has  always  had  a  right  of  response  privi¬ 
lege.  But  in  light  of  the  Supreme  court’s 
Florida  decision,  Chilton  said  the  Gazette 
intended  to  publicly  spell  it  out. 

The  response  guarantee  has  not  been 
tested  yet,  Chilton  explained.  But,  he  said 
that  if  and  when  such  a  right  of  reply  is 
desired,  editors  will  work  it  out  with  the 
respondent.  The  reply  would  most  proba¬ 
bly  be  run  as  a  simple  statement  in  the 
same  position  as  editorials’  prominence 
promised  by  policy. 

The  right  of  response  policy  isn’t  the 
only  means  by  which  the  Gazette  offers  to 
make  itself  answerable  to  the  public.  For 
four  years,  the  newspaper  has  maintained 
a  Bureau  of  Accuracy  and  Fair  Play. 

Any  person  who  believes  his  position 
has  I^n  misrepresented  or  that  he  has 
been  unjustly  treated  by  the  Gazette  is 
invited  to  make  his  complaint  known  to 
the  bureau.  An  investigation  will  be 
made. 

However,  Chilton  clarified  that  it  is 
“very  rare  that  someone  uses  it.”  He  adds 
that  in  most  instances,  people  are  accus- 


He  said,  “This  healthy  condition  can  be 
attributed  substantially  to  Jim  Copley’s 
providential  life  insurance  coverage  and 
to  his  commitment  to  the  future  through 
the  nearly  completed  $40  million  plan  ex¬ 
pansion  program  which  will  assure  more 
efficient  operations  in  the  djmamic  mar¬ 
kets  we  serve.” 

Jones  said  cash  flow  levels  had  been 
enhanced  by  the  disposal  of  some  corpo¬ 
rate  assets.  As  well  he  said  the  company 
has  improved  operating  results  at  most 
locations,  tightened  management  controls 
and  attained  more  efficiency  through  its 
capital  expansion  program. 

He  said  the  new  reorganization  would 
offer  a  better  format  for  accepting  the 
legal  and  corporate  management  obliga¬ 
tions  facing  the  company. 


tomed  to  calling  the  city  editor,  managing 
editor,  or  the  publisher  to  get  satisfaction. 
This  is  often  more  expeditious  on  a  small¬ 
er  daily  newspaper,  the  publisher  said. 

As  part  of  this  custom,  the  Gazette  also 
maintains  the  policy,  and  has  for  almost  a 
year,  to  print  all  corrections  on  page  one. 

Another  media  sanction  the  Gazette 
features  is  a  media  critique  written  in  a 
column-form,  once  a  week  by  city  editor 
Don  Marsh.  Chilton  says  Marsh  has  carte- 
blanche.  “It  is  a  good  column — well  read. 
Marsh  defends  policies  of  the  paper  and 
also  criticizes  them.  It  is  unfortunate  in  a 
sense  that  we  don’t  have  a  guy  completely 
divorced  from  us  under  contract  arrange¬ 
ment.  We’ve  been  flirting  with  the  idea.” 

Chilton  added  that  Marsh  has  a  totally 
free  hand:  “He  even  takes  me  to  task 
occasionally.”  The  column  has  been  run¬ 
ning  weekly  for  over  a  year. 

In  an  effort  to  maintain  enlightened 
credibility,  the  publisher  notes  that  he  has 
published  his  own  income  tax  statement 
and  a  report  of  net  worth  in  the  Gazette. 
“I  believe  that  newspapers’  management 
live  in  a  goldfish  bowl.  We’re  asking  ev¬ 
eryone  else  to  come  clean.  We  should  too. 
John  Kenneth  Galbraith  feels  the  same 
way.  I  believe  that  in  Sweden,  by  law 
everyone’s  income  tax  is  public  domain.  I 
agree.” 

Chilton  concludes:  “We  believe  the  exist¬ 
ing  Gazette  policy  provides  for  fairness. 
But  we  welcome  suggestions  for  improve¬ 
ments,  believing  strongly  in  the  watchdog 
function  of  newspapers  while  recognizing 
the  right  to  rebuttal.” 


Directors  of  the  New  York  Stock  Ex¬ 
change  deferred  a  decision  July  11  to  ex¬ 
tend  the  exchange’s  closing  hour  to  4  P.M. 
It  closes  now  at  3:30  P.M.  About  100 
newspapers  wrote  to  the  exchange  oppos¬ 
ing  the  change,  contending  it  would  delay 
distribution  of  afternoon  editions. 

• 


In  the  July  13th  issue,  the  price  per 
ton  for  32  lb.  paper  from  Finland  sold 
in  the  U.S.  was  stated  at  $155.  Finland 
sells  only  30  lb.  paper  and  the  official 
U.S.  price  is  $213,  for  a  short  ton. 
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Established  publishers  blasted 
in  school  press  freedom  report 


A  critical  swipe  is  taken  in  “Captive 
Voices”  against  the  professional  news 
media  and  organizations  like  American 
Newspaper  Publisher  Association  and 
Sigma  Delta  Chi  for  doing  too  little  to 
protect  the  free  press  rights  of  high 
school  students. 

The  paperback  report  was  released  this 
week  by  the  Report  on  the  Commission  of 
Inquiry  into  High  School  Journalism  with 
assistance  from  the  Robert  F.  Kennedy 
Memorial. 

It  is  available  from  Schocken  Books, 
200  Madison  Ave.,  New  York,  N.Y.  10016, 
for  $1.45.  Information  was  gathered 
from  public  hearings  around  the  country, 
with  “witnesses”  including  students,  teach¬ 
ers,  school  administrators  and  journalists. 

In  reviewing  various  organizations’  pro¬ 
grams  for  students,  the  Commission  said, 
“The  Newspaper  Fund,  for  example,  has 
conducted  an  outstanding  program,  while 
the  American  Newspaper  Publishers  Asso¬ 
ciation  has  paid  little  attention  to  high 
school  journalism  except  for  promoting 
the  use  'of  newspapers  in  classroom 
teaching.”  It  says,  “Basic  issues  of  high 
school  journalism,  including  censorship 
and  minority  access,  are  ignored  by  the 
ANPA  program.” 

SDX  work  raped 

The  report  said  the  Professional  Society 
of  Journalists,  Sigma  Delta  Chi,  which 
has  more  than  25,000  active  members, 
also  has  failed  to  address  those  basic 
issues.  It  reports  that  since  1963,  SDX 
has  distributed  more  than  300,000  copies 
of  various  journalism  careers  publications 
to  high  schools  and  colleges,  but  concludes 
that,  “the  failure  to  perceive  censorship 
and  minority  access  ...  as  problems  prob¬ 
ably  has  been  a  major  reason  for  the  lack 
of  SDX  programs  in  those  areas.” 

The  Minnesota  professional  chapter 
of  SDX  resolved  to  take  action  on  the  high 
school  front  once  it  learned  the  nature  of 
the  Commission’s  findings,  and  it  passed 
a  resolution  pledging  support  of  high 
school  journalism  programs,  with  Lew 
Cope  of  the  Minneapolis  Tribune  saying, 
“We  intend  to  be  of  help  to  school  jour¬ 
nalism  in  whatever  way  possible.” 

The  book  cites  the  Minneapolis  Star  for 
its  innovative  “Metro  Newsbeat,”  a  local 
program  which  brings  student  journalists 
from  the  12  city  high  schools  into  a 
news  bureau  situation  to  work  under 
supervision  of  Star  news  personnel  in 
preparing  in-depth  stories  on  school  issues 
for  publication  in  the  schools’  newspapers. 

Commended  was  The  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  a  Wash¬ 
ington-based  organization  that  sponsors  a 
legal  defense  and  research  fund  for  re¬ 
porters  whose  First  Amendment  rights 
are  threatened,  and  its  newsletter  was 
said  to  carry  cases  involving  high  school 
journalists. 

In  March  the  Committee  established  a 
goal  of  creating  a  special  high  school  and 
press  project.  Dedicated  to  an  independent 
and  responsible  student  press,  the  project 


would  establish  a  legal  defense  and  re¬ 
search  service  that  could  offer  legal  in¬ 
formation  and  files  on  reported  instances 
of  high  school  censorship  and  help  to 
attorneys  litigating  students  press  cases. 

“The  work  of  the  Reporters  Committee 
and  the  New’spaper  Fund  suggests  the 
established  media  will  recognize  a  special 
responsibility  when  it  perceives  the  prob¬ 
lems  of  high  school  journalism,”  said  the 
Commission.  The  Newspaper  Fund  has  a 
training  program  and  workshops  for  stu¬ 
dents  and  teachers  to  give  them  w'riting 
and  editing  schools  and  aid  minorities. 

But  as  a  whole,  in  surveying  new’spaper 
editors,  the  Commission  found  that  the 
majority  are  unaware  of  basic  issues  fac¬ 
ing  high  school  journalism.  Many  editors 
surveyed  indicated  they  favored  restraints 
on  First  Amendment  rights  as  applied  to 
high  school  journalists. 

“I  think  you’re  carried  away  with  the 
program.  High  School  newspapers  are  a 
privilege  granted  by  school  authorities 
and  supported  by  the  taxpayers.  As  such, 
they  should  have  no  recourse  to  First 
Amendment  protection,”  a  Missouri  edi¬ 
tor  told  the  Commission.  Fifty-seven  per¬ 
cent  of  the  editors  surveyed  were  unaware 
of  federal  court  decisions  applying  the 
First  Amendment  to  high  school  students 
in  censorship  cases.  Forty-six  percent  said 
they  were  uncertain  whether  school  publi¬ 
cations  in  their  areas  were  permitted  to 
exercise  First  Amendment  rights.  Twen¬ 
ty-eight  percent  said  they  were  not  per¬ 
mitted  to  exercise  the  rights  and  26  per¬ 
cent  said  they  w'ere.  Only  35  percent  of 
journalists  surveyed  said  these  rights 
should  apply  to  high  school  journalists. 

Some  papers  help 

The  book  cites  papers  which  have 
helped,  such  as  the  South  Bend  Tribune, 
which  publicly  encouraged  high  school  stu¬ 
dents  to  submit  uncensored  copy  for  publi- 
catibn  in  its  “High  School  Page”  section. 
Then  the  report  mentions  The  Black  Spec¬ 
trum,  an  alternate  newspaper  that  was 
sponsored  by  the  New  York  Times  and 
produced  by  minority  youth  in  the  Harlem 
community.  Journalism  professionals  at 
the  Times  helped  train  the  students.  How¬ 
ever,  the  report  says,  “Unfortunately, 
the  Times  decided  in  the  fall  of  1973  to 
discontinue  the  program,  a  move  a  Times’ 
public  relations  man  said  was  caused  by 
‘lack  of  funds.’  ” 

Mrs.  Fay  Van  Hecke,  Olympic  High 
School  paper  adviser,  told  of  bringing 
Charlotte  Observer  reporters  to  her  North 
Carolina  school  to  discuss  the  problems  of 
massage  parlors  to  the  plight  of  the  poor 
and  hungry.  And  she  also  brought  in 
women  editors,  “so  that  my  girls  can  see 
that  girls  are  being  promoted  now  to  edi¬ 
torships.” 

“The  nation’s  media  should  concern 
themselves  with  problems  that  cripple 
high  school  journalism,”  the  Commission 
challenges.  “For  censorship  in  the  high 
school  educates  young  people  into  accept¬ 
ance  of  repression  as  a  normal  way  of 


life,  eroding  support  for  freedom  of  the 
press.” 

The  Commission  charged  that  except 
for  sports,  bond  issues,  school  board  meet¬ 
ings  and  immediate  school  crises,  estab¬ 
lished  media  have  generally  avoided  news 
reporting  on  school  conditions.  Some  edi¬ 
tor’s  opinion  of  high  school  journalism  is 
low,  because  many  consider  it  a  “social” 
activity.  One  said  he  had  seen  students 
who  were  usually  the  more  popular  in  the 
school  putting  out  the  paper. 

Another  finding  was  that  the  estab¬ 
lished  media  has  done  little  to  encourage 
minorities  in  high  school  journalism. 
“Despite  the  American  Society  of  News¬ 
paper  Editors  stated  concerns  about  prob¬ 
lems  of  minority  training  and  access  to 
jobs  in  the  media,  and  its  assertion  that 
contact  with  minorities  must  be  made 
in  the  junior  and  senior  high  schools,  little 
substantive  effort  has  been  made,”  said 
the  report. 

The  Commission  believes  the  student 
staff  should  have  ultimate  authority  over 
and  responsibility  for  high  school  media, 
which  means  the  right  to  know  and  to 
produce  and  disseminate  information  free 
of  interference  or  restriction.  It  recom¬ 
mends  discussion  of  First  Amendment 
law;  that  only  material  that  is  legally 
obscene  or  libelous  or  likely  to  cause  im¬ 
mediate  and  substantial  disruption  of 
the  school  should  be  prohibited  in  the 
school  media;  that  established  media  keep 
special  vigilance  to  protect  rights  of 
youth  journalists. 


Agents  caught  posing 
as  news  photographers 

The  director  of  the  N.C.  State  Bu¬ 
reau  of  Investigation  (SBI)  has  apolo¬ 
gized  to  the  Raleigh  (N.C.)  News  and 
Observer  after  the  newspaper  discov¬ 
ered  two  SBI  agents  posing  as  press 
photographers  during  a  demonstration 
July  4. 

The  two  agents  posed  as  News  and 
Obsen'er  photographers  while  taking 
pictures  of  demonstrators  during  a 
march  in  Raleigh  protesting  capital 
punishment. 

“I  do  and  will  apologize  to  the  man¬ 
agement  of  The  News  and  Observer 
and  can  assure  you  that  it  won’t  hap¬ 
pen  again,”  Dunn  told  the  newspaper. 

One  agent  was  formerly  employed  by 
the  News  and  Observer  about  eight 
years  ago,  and  according  to  Dunn,  “ap¬ 
parently  pulled  out  his  News  and  Ob¬ 
server  card  that  he  had  when  he  was  a 
staff  member  of  The  News  and  Observ¬ 
er.”  Both  agents  were  issued  press 
cards  identifying  them  as  employes  of 
the  newspaper. 

The  cards  worn  by  the  agents  were 
issued  by  the  National  Alliance  Against 
Racist  and  Political  Repression,  which 
organized  the  march. 

Dunn  said  he  found  the  agents  and 
told  them  to  remove  the  press  cards 
after  a  reporter  for  The  News  and  Ob¬ 
server  approached  him  at  the  march 
and  told  him  that  one  of  the  men  was 
wearing  a  card. 
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Photo  reporting  standards  will  be  surveyed 


EDITOR  OF  THE  YEAR  AWARD  WINNER  John  Craig,  executive  editor  of  the  Wilming¬ 
ton  (Del.)  News-Journal  (left),  talks  with  the  National  Press  Photographers  Association 
Sprague  Award  recipients,  John  Faber  of  Eastman  Kodak  Company  (center)  and  Sam 
Pierson,  Jr.,  staff  photographer  of  the  Houston  Chronicle. 


By  Lenora  Williamson 

A  long-rumored  new  directions  program 
for  the  National  Press  Photographers  As¬ 
sociation  was  inaugurated  at  the  29th  an¬ 
nual  seminar  in  Troy,  Michigan  by  the 
incoming  president  William  Strode  of  the 
Courier- Journal  and  Louisville  Times 
shortly  after  his  installation  mid-way  in 
the  July  1-6  convention  week. 

Within  minutes  after  his  swearing  in, 
Strode  distributed  committee  appoint¬ 
ments  and  three  pages  of  “goals”  for  new 
programs  which  included  expansion  of  the 
association’s  education  program  to  provide 
for  photographers  from  high  school 
through  advanced  professional  status,  a 
book  division,  an  NPPA  education  founda¬ 
tion,  and  a  study  on  standards  of  photo¬ 
graphic  reporting  among  newspapers, 
magazines  and  television  stations. 

In  connection  with  the  ethics  study. 
Strode  also  proposed  to  make  recommen¬ 
dations  for  changes  in  the  association’s 
own  code  of  ethics. 

Results  of  the  study,  which  will  have 
Lillian  Junas  of  Hazeleton,  Pennsylvania 
as  chairman,  will  be  published.  The  com¬ 
mittee  will  mail  questionnaires  to  editors, 
photographers,  photo  department  manag¬ 
ers  and  other  interested  persons. 

By  the  next  day,  scheduled  for  the  an¬ 
nual  education  seminar,  the  ethics  ques¬ 
tion  broke  into  a  full  scale  debate  after 
word  spread  that  the  Detroit  News  has 
sent  a  reporter  to  talk  with  Strode,  and 
the  new  vicepresident  Richard  C.  Clark¬ 
son  of  the  Topeka  Capital- Journal,  and 
convention  chairman  Tony  Spina,  chief 
photographer  of  the  Detroit  Free  Press, 
about  the  sponsorship  of  convention  func¬ 
tions  and  outings  by  Motor  City  corpora¬ 
tions  and  city  and  civic  organizations. 

The  immediate  debate  centered  on  plans 
for  next  year’s  convention  at  Jackson 
Hole,  Wyoming,  and  what  type  of  spon¬ 
sorship  would  be  sought  for  luncheons  and 
dinners  in  an  effort  to  continue  funding 
the  traditional  family-style  conventions. 

Discussions  between  members  of  the  ex¬ 
ecutive  committee  and  the  board  didn’t 
end  until  an  unusual,  informal  meeting 
between  officers  and  board  members  fol¬ 
lowed  the  Sprague  Awards  banquet  Fri¬ 
day  evening.  It  resulted  in  a  vote  of  confi¬ 
dence  in  the  new  program  and  attention  to 
revising  sponsorship  of  convention  activi¬ 
ties. 

Sponsorship  of  some  dinners  and  lunch¬ 
eons  for  next  year  will  be  sought  within 
the  media.  Opposition  was  expressed  to 
sponsorship  by  “extractive”  industries, 
with  work  already  done  by  Charles  “Pat” 
Hall,  executive  director  of  the  Wyoming 
Bi-Centennial  Commission  and  convention 
chairman,  accepted.  NPPA  registration 
fees  fund  part  of  the  convention  program. 

The  Detroit  News  story,  rumored  as  set 
for  Friday,  July  5,  publication  did  not 
appear  until  Sunday  when  many 
NPPAers  had  left.  Reporter  Clark  Hallas 
listed  many  of  the  local  banquet  and  cock¬ 
tail  sponsorships,  including  American  Mo¬ 
tors,  Chrysler,  General  Motors  and  Gulf 
Oil  corporations.  Ford  Motor  Company, 


and  the  Central  Business  District  Associ¬ 
ation  of  Detroit. 

Photographers  showed  some  resentment 
of  criticism  in  that  a  portion  of  the  con¬ 
vention  hospitality  was  termed  general 
procedure  for  convention  bureaus  and 
hotels  in  host  cities. 

Underlying  part  of  the  debate  was  the 
expressed  opinion  of  some  board  members 
that  Strode  should  have  informed  the  ex¬ 
ecutive  committee,  at  least,  that  he  had 
been  asked  by  George  Gill,  managing  edi¬ 
tor  of  the  Courier- Journal,  for  a  report  on 
the  convention  sponsorship  after  a  query 
from  Paul  Poorman,  managing  editor  of 
the  Detroit  News.  Strode  replied  that  he 
felt  the  memo  was  an  in-house  matter. 
Both  Gill  and  Poorman  have  been  active 
in  preparation  of  the  Associated  Press 
Managing  Editors  professional  standards 
committee  studies  and  reports. 

Lectures  debated  also 

The  Wednesday  education  seminar  in 
the  movie  theater  attached  to  the  expan¬ 
sive  Somerset  Inn  complex  was  the  occa¬ 
sion  of  an  early  afternoon  exchange  of 
opinion  about  slide  presentations  with  mu¬ 
sic  and  photographers’  dress  styles.  Prior 
to  the  final  speech  by  Robert  E.  Gilka, 
director  of  photography  for  the  National 
Geographic  Magazine,  one  annoyed  mem¬ 
ber  of  the  audience  stood  up  and  asked, 
“What’s  all  that  to  do  with  newspapers?” 

Gilka,  at  day’s  end,  also  took  a  swing  at 
the  prevalent  seminar  lecture  style  of 
presentations  with  music.  “Music  is  fine  if 
you  want  to  entertain  people  or  want  to 
dance.  We’re  not  in  the  entertainment 
business.  Our  business  is  information  .  .  .” 

There  are  times,  Gilka  said,  when  tape 
information  and  visual  information  are 


put  together  in  a  way  that  they  make 
sense,  “but  the  business  of  sitting  and 
looking  at  photographs  to  music  doesn’t 
appeal  much  to  me.”  There  is  no  success¬ 
ful  way,  he  observed  dryly,  of  tran¬ 
scribing  musical  notes  on  pages  of  the 
National  Geographic. 

Gilka’s  own  picture  presentation  was  a 
selection  from  the  Pictures  of  the  Year 
winners  ranging  from  first  place  to  honor¬ 
able  mentions.  In  conjunction  with  the 
convention,  Tony  Spina,  convention  chair¬ 
man  staged  a  three-week  public  showing 
of  the  POY  traveling  exhibit  in  Somerset 
Mall  across  from  the  Inn.  A  convention 
reception  was  held  at  the  show. 

Gilka  issued  one  of  his  favorite  com¬ 
plaints  on  the  lack  of  good  humor  pic¬ 
tures.  “We  see  some  contrived  stuff,”  he 
acknowledged,  but  little  that  represents 
“the  first  class  eye”  especially  at  a  time 
when  humor  is  needed  so  much. 

The  photography  director,  a  frequent 
judge  in  photo  competitions,  is  regarded 
with  a  respectful  mix  of  awe  and  fright 
by  photographers  young  and  old  around 
such  meetings.  He  outlined  what  he  looks 
for  in  portfolios  that  pour  into  his  office 
through  an  “open  door”  policy.  “In  99 
percent  of  cases  I  am  wasting  my  time, 
but  I  like  to  think  I  wdll  see  a  touch  of 
genius.” 

Gilka  regretfully  commented  that  most 
portfolios  are  not  very  good  and  lack  bal¬ 
ance  and  versatility.  Since  the  four,  five 
or  six  “goodies”  in  a  collection  may  have 
been  luck,  he  said  “those  are  thrown  out 
and  a  second  look  is  taken  at  the  remain¬ 
der.”  Bad  photographs  can  betray  a  pho¬ 
tographer,  he  said,  explaining  what  has 

(Continued  on  page  14) 
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happened  in  his  judging  of  the  William 
Randolph  Hearst  college  photojournalism 
competitions.  Pictures  are  placed  on  a 
board  with  good  pictures  at  the  top,  bad 
at  the  bottom,  and  “iffy”  in  the  middle. 
For  the  past  two  or  three  years,  the  good 
work  has  been  so  close  that  it  has  been 
almost  impossible  to  make  a  decision  with 
inevitably  the  choice  made  on  the  number 
of  poor  pictures,  he  added. 

Gilka  said  he  next  considers  “seeing 
ability”  with  a  seeing  photographer  one 
who  makes  “memorable  images  of  quite 
ordinary  subjects.”  Beyond  this,  Gilka’s 
next  search  is  for  a  psychological  quality — 
“A  dedication  which  to  me  is  terrifying  . .  . 
it’s  a  helluva  driving  force  and  there 
aren’t  many  people  who  pay  the  price.” 

First  speaker  on  the  still  photography 
program  (a  mini-television  workshop  was 
held  Friday  morning)  was  Jerry  Gay  of 
the  Seattle  Times,  this  year’s  first  runner- 
up  in  the  NPPA  Photographer  of  the 
Year  competition.  Gay  said  that  he  thinks 
working  for  a  new’spaper  is  harder  than 
for  a  magazine  because  the  news  photo¬ 
grapher  generally  has  one  chance  to  get  a 
picture  and  “it’s  got  to  be  a  grabber.”  He 
said  he  tries  to  sit  down  before  going  on  a 
job  to  think  about  w'hat  the  reader  would 
want  to  see.  Going  to  a  job  provides  valu¬ 
able  time  in  the  car  to  find  out  what  the 
reporter  wants  to  say,  he  added. 

Gay  urged  taking  time  to  talk  with  the 
people  at  their  own  level,  “I  get  ticked  off 
when  a  reporter  starts  talking  down  to 
people  .  .  .  apply  TLC,  tender  loving  care, 
with  pride  in  yourself  and  the  way  you 
handle  yourself  just  as  much  as  in  the 
picture  you  give  a  picture  editor.”  Gay 
used  by  w'ay  of  example  excerpts  from  a 
picture  story,  “George,”  a  prize  winner  in 
the  POY  contest  this  year — “The  time  I 
took  to  befriend  him  he  gave  back  to  me.” 

Jodi  Cobb,  who  became  a  staff  photogra¬ 
pher  for  the  Wilmington  News-Journal  in 
1971  and  moves  to  the  Denver  Post  July 
22,  told  the  audience  composed  mainly  of 
men  photographers  that  she  has  a  neigh¬ 
bor  with  two  beautiful  children  and  a 
“super  home  life”  who  had  suffered  jeal¬ 
ousy  pangs  “from  the  idea  that  I  live  a 
glamorous  jet-setter’s  life  as  a  photogra¬ 
pher”  until  she  saw  a  week’s  assignment 
list.  The  neighbor  doesn’t  feel  bad  any 
more,  said  Jodi  Cobb,  reading  list:  “Girl 
growing  mushroom  flies;  Republican  bar¬ 
becue,  corporation  jets,  teachers  strike 
vote  meeting,  kids  playing  in  river,  kidney 
poster  girl,  hi-rise  window  washer,  Cyril 
Ritchard  and  his  poodle,  and  an  apple  pie 
baking  contest.” 

Speaking  of  the  picture-conscious  and 
prize-w'inning  reputation  of  the  News- 
Journal  pictures,  the  young  woman  cited 
the  management’s  conscious  decision  to 
push  responsibility  as  far  down  in  the 
photo  organization  as  possible — “turning 
the  asylum  over  to  the  inmates”  in  execu¬ 
tive  editor  John  Craig’s  words.  She  com¬ 
mented  that  most  staffers  think  such  free¬ 
dom  and  resulting  individual  responsibili¬ 
ty  accounts  for  the  paper’s  picture  suc¬ 
cess. 


NEW  NPPA  PRESIDENT  William  Strode 
of  the  Louisvile  Courier-Journal  and 
Times  takes  over  the  president's  gavel 
from  Morris  Berman,  Pittsburgh  Post 
Gazette. 

Jodi  Cobb  acknowledged  problems  with 
amount  and  kind  of  work  done  and  said 
there  is  a  plan  to  develop  a  Creative 
Services  Department — a  combination  of 
advertising,  promotion  and  photography 
departments,  to  operate  as  a  type  of  inde¬ 
pendent  agency,  working  for  both  the  pa¬ 
per  and  on  a  freelance  basis  on  outside 
jobs.  She  explained  details  haven’t  been 
worked  out  as  to  w’hether  photographers 
would  remain  staff  or  become  contract  and 
how  payment  would  be  made.  She  said  the 
company  plans  to  bring  in  a  Creative 
Services  director  in  the  Fall  and  will  set 
up  a  consulting  service  for  other  newspa¬ 
pers  interested  in  changing  or  improving 
their  photographic  systems. 

As  a  woman 

Jodi  Cobb  resents  photography  being 
called  a  man’s  profession,  and  when  some¬ 
one  says  ‘nice  shot’  subconsciously  waits 
for  them  to  add  “for  a  girl.” 

Everyone  uses  all  the  weapons  in  his 
arsenal,  the  young  woman  declared,  “so 
rU  use  being  a  woman  for  all  it’s  worth. 
There  are  enough  disadvantages  to  even  it 
all  out.” 

David  Harvey,  a  former  Richmond 
(Va.)  Newspapers  photographer  now 
freelancing,  said  of  editorial  freelancing, 
“Hard  work  is  the  name  of  the  game.”  He 
told  the  photographers,  “You  don’t  have 
to  go  somewhere  to  get  good  photographs 
.  .  .  look  in  your  own  backyard,”  and  point¬ 
ed  out  that  his  first  five  assignments  after 
leaving  the  newspapers  were  within  100 
miles  of  home. 

Harvey  said  that  shooting  color  pictures 
as  he  does  now  is  harder  than  black  and 
white  and  feels  he  has  not  yet  gotten  close 
to  his  black  and  white  quality  in  color.  “It 
takes  several  years  to  learn  to  use  color.” 

Bryan  Moss,  staff  photographer  with 
the  Courier-Journal  and  Louisville  Times, 
observed  that  it  doesn’t  hurt  to  be  able  to 
write  “especially  if  you  can  write  cut¬ 
lines”  as  he  interjected  that  word  people 
don’t  take  much  time  with  cutlines.  He 
said  a  photographer  also  should  be  able  to 
write  his  own  copy  block  for  a  picture 
layout,  making  more  sense  of  it. 

“Put  the  burden  on  yourself,”  Moss 
(Continued  on  page  26) 


The  ad  on  the  facing  page 
is  one  of  a  series  appearing  in 
the  Wall  Street  Joum^,  Fortune, 
Business  Week  and  Time  de¬ 
scribing  Sun  Oil  Company’s 
technological  and  managerial 
innovations  in  energy  explora¬ 
tion  and  production. 

The  days  of  easy  oil  are 
gone.  At  Sun,  we’re  committed 
to  meet  the  challenge  of  de¬ 
veloping  new  energy  sources. 
We’re  doing  things  that  weren’t 
technologically  or  financially 
feasible  a  few  years  ago. 

The  potential  to  solve  our 
country’s  energy  needs  is  here. 
We’re  taking  the  necessary 
risks  to  help  make  it  happen. 
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WE  SIARTED  SQUEEZUG  OL 
FROM  SAND  5  YEARS  AGa 


NOW  AIMOST  EVERYBODY  WANTS  TOl 


When  we  began  to  develop  the  Athabasca  Tar  Sands  in  Alberta, 
Canada,  we  did  what  every  other  oil  company  could  have  done,  but  didn’t. 

We  put  more  than  300  million  dollars  into  plant  and  equipment 
at  Great  Canadian  Oil  Sands  that  would  cost  about  600  million  today.  And 
we  produced  oil  at  a  cost  of  two  dollars  a  barrel  more  than  the  price  of 
U.S.  crude.  Some  people  thought  we  were  crazy. 

Today,  our  costs  are  five  dollars  a  barrel  less  than  new  U.S.  crude. 
As  much  as  eight  dollars  less  than  foreign  crude. 

Our  profit  outlook  is  better  than  it’s  ever  been.  Not  a  windfall. 

But  a  steady  development  of  the  potential  we  saw  five  years  ago.  This 
year,  we’re  on  the  toeshold.  Next  year,  the  tar  sands  should  begin  to 
justify  the  commitment  we  made  long  before  there  was  an  oil  shortage. 

Other  oil  companies  have  now  begun  to  develop  their  own  Tar 
Sands  aCTe3ge  at  substantially  higher  costs.  Spending  as  much  as  twice 
our  investment,  and  more.  They  see  the  potential,  too. 

In  all  the  Canadian  Tar  Sands,  there’s  an  estimated  400  billion 
recoverable  barrels  of  bitumen.  The  equivalent  of  more  than  four  times 
the  conventional  oil  reserves  of  the  United  States.  More,  even,  than 
the  proved  reserves  of  Saudi  Arabia,  the  world’s  largest  oil-producing  nation. 

Crazy?  We’re  putting  our  money  where  the  oil  is.  And  it’s  working. 

You’ll  be  hearing  from  us. 

FOUOWTHESUNe 

Sun  Oil  Company,  St.  Davids,  Pennsylvania 


Advertising  scene 


By  Daniel  L.  Lionel 


FOOD  CHAIN  EXECUTIVE  SEES  NO  SLOWDOWN 


How  is  the  advertising  of  a  98-outlet 
food  supermarket  chain  with  a  half  billion 
dollar  annual  volume  affected  by  the  cur¬ 
rent  combination  of  price  squeezes,  prod¬ 
uct  shortages  and  outcroppings  of  organ¬ 
ized  consumer  resistance?  These  queries 
were  put  to  Sid  Zukerman,  advertising 
director  of  Waldbaum’s  Supermarkets 
which  rates  among  the  top  fifty  food 
chains  in  the  nation  with  stores  mainly  in 
the  New  York  metro  market. 

“Our  advertising  budget  is  related  to 
sales,”  said  Zukerman,  who  rides  herd  on 
a  $3.5  million  annual  expenditure,  “and 
our  sales  are  up,  so  there’s  no  thought  of 
cutting.  In  fact,”  he  added,  “we  are  con¬ 
templating  using  some  tv  but  if  we  do 
most  of  that  will  represent  new  money.” 

On  this  latter  point,  Zukerman,  who  con¬ 
ducts  classes  at  the  Supermarket  Manage¬ 
ment  Workshop  at  State  University  at 
Farmingdale  L.I.  and  at  Kingsboro  in 
Brooklyn  bas  some  fixed  ideas.  “Many  re¬ 
tail  advertisers  who  have  established  over 
the  years,  a  communications  link  with 
their  customers,  as  we  have,  through 
newspaper  advertising,  suddenly  turn  to 
tv  and  think  they’ve  struck  a  bonanza. 
After  awhile,  though,”  he  said,  “we  note 
that  their  tv  infatuation  drops  off  and 
they’re  back  doing  their  thing  as  before — 
in  newspapers. 

“They  make  their  big  mistake,”  he  said, 
“in  cutting  their  basic  newspaper  budget 
to  go  into  tv.  Then  what  happens  is  that 
the  momentum  of  their  years  of  newspa¬ 
per  advertising  which  has  built  custom¬ 
ers,  as  distinguished  from  shoppers,  con¬ 
tinues  to  account  for  a  major  portion  of 
sales  volume.  This  added  to  the  new  busi¬ 
ness  which  television  generates  gives  the 
impression  of  a  major  breakthrough. 


However,  as  time  passes  the  newspaper 
developed  business  slows  down  as  readers 
drift  off  to  the  competition  and  then  the 
movement  is  back  to  newspapers.”  Zuker¬ 
man  backed  his  analysis  with  a  case  his¬ 
tory  of  a  major  competitor  whose  adver¬ 
tising  in  the  last  two  years  explicity  fol¬ 
lowed  this  scenario. 

Despite  its  98  stores  in  New  York  City 
proper,  Connecticut,  Rockland  County  and 
Sullivan  County  along  with  a  subsidiary 
chain  called  Foodmart  in  New  England, 
Waldbaum’s  advertising  endeavors  to  por¬ 
tray  an  image  of  a  neighborhood,  family 
type  store.  Its  basic  media  are  newspapers 
and  circulars. 

“Newspapers,”  said  Zukerman,  “consti¬ 
tute  our  basic  umbrella.  They  reflect  our 
chain’s  image  and  cover  competitive  areas 
not  covered  by  our  circulars  .  .  .”  Wald¬ 
baum’s  240  line  by  6  column  standard  size 
and  full  page  tabloid  ads  appear  every 
Wednesday  in  some  15  newspapers.  In  the 
New  York  Ne^vs  the  ad  appears  on  Sun¬ 
day  as  well. 

While  newspapers  account  for  29%  of 
Waldbaum’s  advertising  budget,  circulars 
consume  approximately  63%.  “We  use  cir¬ 
culars  for  eyeball-to-eyeball  contact  with 
our  customers,”  said  the  advertising  ex¬ 
ecutive,  “as  well  as  to  shore  up  sales  for  a 
specific  store  or  group  of  stores.  We  send 
out  700,000  circulars  each  week  mainly 
via  hand  delivery  organizations.  We  are 
achieving  better  than  90%  efficiency  in  our 
circular  delivery.” 

One  of  the  effects  of  the  current 
economic  situation  with  its  product  dislo¬ 
cations  in  the  food  industry  has  been  the 
curtailment  of  cooperative  advertising 
offers  by  food  processors.  While  Zukerman 
notes  this  situation  it  doesn’t  concern  him 
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Does  Your  Newspaper  | 
Need  A  TV  Repairman?  | 

I  If  your  TV  section  is  giving  you  fits  (including  little  profit),  we  may  n 

have  the  answer.  Colorful  maga-  O 
zines.  Tabs.  Listings.  Let  us  show  ^ 
you  how  over  50  newspapers  are  q 
now  building  circulation,  realizing  44 


new  ad  revenues,  and  enhancing 
their  editorial  package.  Our  "re¬ 
pairmen"  await  your  letter  or  call. 


121  Industrial  Drive 
DaKalb,  111.60115 


Telephone 

(815)758-5484 


Illinois  lottery  ads 
to  run  in  200  dailies 

The  Illinois  State  Lottery  Control 
Board  will  spend  $200,000  for  advertis¬ 
ing  in  50  Illinois  dailies  for  six  weeks 
starting  July  23. 

The  agency,  Lee  King  &  Partners, 
Chicago,  said  the  total  ad  budget  for 
all  media  during  the  period  would  be 
$1,500,000. 

unduly.  “We  design  our  ads  to  attract 
customers  and  have  never  depended  on 
coop  advertising  dollars.  We  like  to  be 
free  to  advertise  merchandise  that  we 
know  has  customer  appeal  and  spend  our 
own  money  rather  than  use  the  space  to 
promote  a  manufacturer’s  product  just  to 
save  a  few  bucks.” 

A  graduate  of  Hofstra  University, 
Zuckerman  cut  his  eye  teeth  in  the  food 
business  as  his  father  was  a  food  chain 
executive.  His  first  position  was  as  a  food 
buyer  with  a  chain  of  Italian  food  super¬ 
markets.  After  a  later  stint  with  Great 
Eastern  Supermarkets  he  joined  Wald¬ 
baum’s  in  his  present  capacity  seven  years 
ago. 

He  is  a  strong  supporter  of  the  efforts 
of  the  Newspaper  Advertising  Bureau  as 
it  is  function  today.  “We  are  finally 
getting  the  type  of  information  about 
newspapers,  their  reach,  their  demograph¬ 
ics,  their  psychographics,  that  w’e  need,” 
he  said. 

• 

Justice  Douglas  frees 
L.A.  radio  manager 

Will  Lewis,  Los  Angeles  radio  station 
KPFK  general  manager,  was  released 
July  5  on  his  own  recognizance  this  past 
week  on  orders  from  U.S.  Supreme  Court 
Justice  William  0.  Douglas  from  the  Fed¬ 
eral  Correctional  Institution  on  Terminal 
Island  in  California. 

Douglas  said  in  Washington  that  Lewis, 
41,  should  be  free  pending  decision  of  his 
appeal  on  grounds  the  FM  station  is  pro¬ 
tected  by  the  First  Amendment  from  dis¬ 
closing  news  sources. 

June  19,  U.S.  Dist.  Judge  A.  Andrew 
Hauk  ordered  Lewis  held  until  he  agreed 
to  give  a  federal  grand  jury  a  Patricia 
Hearst  tape  original  and  a  letter  from  the 
Weather  Underground.  Hauk  holds  there 
was  no  “confidentiality”  involved.  But  Le¬ 
wis  says  there  is  and  that  he  doesn’t  want 
to  turn  the  station  into  a  law  enforcement 
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“  ■  o  Car  care  co-op  ads 

n  An  expanded  co-op  advertising  al- 
rjn  lowance  for  dealers  is  a  feature  of  Du 

'  ®  ^  Pont  Company’s  multi-million  dollar  budg- 

®  et  aimed  at  the  sale  of  its  car  care  line 
®  for  the  late  summer  and  fall  season.  The 
^  bulk  of  the  national  ads  will  be  broadcast 
^  on  tv  and  radio  and  run  as  an  insert  in 
nn  Reader’s  Digest.  The  company  said  it  was 
O  the  “strongest  total  promotional  program” 
r©i7  ever  committed. 
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In  summer,  New  England  shows  her  finest  wares, 
and  vacationers  from  everywhere  buy  and  buy 

Sunny  beaches,  cool  lakes,  historic  towns  and  villages — peace  and  quiet, 
sports  and  excitement,  places  to  go  and  things  to  do — New  England 
offers  something  for  everyone  when  it  comes  to  vacations.  That’s  why 
summer  is  the  busiest  time  for  thousands  who  make  their  living  from 
one  of  New  England's  biggest  industries,  tourism.  In  many  a  popular 
vacation  spot,  residents  work  day  and  night  all  summer  long,  just  keeping 

visitors  fed,  lodged,  amused  and  mobile. 

New  England’s  hard-working  hosts  are  the  people  who  spend  15% 
more  per  household  on  food,  and  buy  10%  more  in  retail  stores  than  any 
other  region  in  the  country.  They  read  more  newspapers,  too.  Household 
coverage  here  exceeds  the  rest  of  the  U.S.  by  over  13%.  It  pays  to  sell 
the  people  who  sell  vacationers,  and  newspapers  do  it  best. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
P.'ovidence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


CO 
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This  8'"  magnetic  disc  and  Shaffstall  get  rid  of  messy 
paper  tape  forever . . .  records  8  hours  of  wire  . . . 
and  retrieves  any  story  in  less  than  12  seconds 


Imagine  the  sheer  luxury,  not  to 
mention  the  economy,  of  retriev¬ 
ing  and  editing  a  wire  service 
story  without  ever  having  to  touch 
an  inch  of  paper  tape.  Which  is 
what  you  can  do  when  you  have 
a  Shaffstall  magnetic  disc  system 
electronically  recording  wire 
service  for  you. 

When  the  editing  terminal 
retrieves  the  story  from  the  disc, 
there  are  no  mistakes  such  as  the 
errors  that  frequently  occur  with 
paper  tape  readers.  All  you  do  is 
dial  the  story  number.  Never 
again  will  you  waste  time  cutting, 
rolling  and  pegging  paper  tape. 

One  Shaffstall  magnetic  disc 
can  record  200,000  characters 


without  error  or  breakdown — no 
capstan  trouble  with  a  magnetic 
disc  system.  Even  “raw”  material 
savings  is  substantial.  Discs  may 
be  used  over  and  over  again — up 
to  a  fantastic  one  billion  charac¬ 
ters!  Switch  from  a  mountain  of 
paper  tape  to  a  simple  8"  mag¬ 
netic  disc  in  less  than  one  day. 
Save  time,  money  and  tempers. 
Phone  or  send  for  our  Bulletin  . 


Shaffstall  Equipment,  Inc. 

5149  East  65th  Street  •  Indianapolis,  Indiana  46220 
Phone  (317)  251-1476 


Hugh  Boyd 
to  chairman 
of  Fol  center 

A  28-member  Advisory  Council  has 
been  appointed  for  the  Freedom  of  In¬ 
formation  Center  at  Columbia,  Missou¬ 
ri.  Hugh  N.  Boyd,  president  and  pub¬ 
lisher  of  the  Home  News  in  New  Brun¬ 
swick,  New  Jersey,  is  Council  chair¬ 
man. 

The  announcement  was  made  by 
Dwight  E.  Sargent,  president  of  the 
Center.  Sargent  said,  “We  are  fortu¬ 
nate  indeed  to  have  so  many  distin¬ 
guished  people  in  Canada  and  the 
United  States  willing  to  assist  in 
achieving  the  goals  associated  with  the 
free  flow  of  information.  It  is  a  plea¬ 
sure  to  announce  that  Mr.  Boyd  will  be 
the  chairman.  He  was  one  of  the  found¬ 
ers  of  the  Center  in  1958  and  since 
then  has  been  one  of  its  most  enthusi¬ 
astic  supporters.” 

The  Freedom  of  Information  Center’s 
objectives  are  to  gather,  collate,  file 
and  disseminate  materials  that  would 
contribute  to  a  more  enlightened  citi¬ 
zenry.  Since  the  Center  was  founded,  it 
has  answered  more  than  2,000  queries 
annually  from  many  nations.  It  also 
published  special  reports  on  press 
councils,  shield  laws,  open  meetings, 
compulsory  publication  and  dozens  of 
other  topics.  Files  are  maintained  on 
hundreds  of  subjects. 

Council  members 

In  addition  to  Boyd,  members  of  the 
Council  are  the  following: 

ROBERT  R.  ATWOOD,  president  &  publisher.  Anchorage 
Times 

RODERICK  w.  BEATON,  president.  United  Press  Inter' 
national 

BARRY  BiNCBAM,  Sr.,  chtirman,  Courier'Joumal  and 
Louisville  Times 

ROBERT  u.  BROWN,  president  &  publisher,  editor  a 
rUBUSHER 

ERWIN  D.  CANHAM,  editor-io-chief,  Christian  Science 
Monitor 

CEORCB  CHAPUN,  vicepresideot  &  editor.  Advertiser, 
Honolulu 

HELEN  K.  COPLEY,  chairman  of  the  corporation,  Copley 
Newspapers 

VERNE  E.  EDWARDS,  Jr.,  Joumalism  Dept.,  Ohio 
Wesleyan  University 

ROBERT  B.  ESTABROOK,  publisher,  LakeviUo  Journal 
JAMES  HESTER,  president.  New  York  University 
LARRY  H.  ISRAEL,  president,  Washington  Post  Company 
JOHN  H,  JOHNSON,  president,  Johnson  Publishing 
Company 

STUART  KEATS,  publisher,  Vancouver  Sun 
ROBERT  E.  LEE,  chief  of  libraries.  University  of  Western 
I  Ontario 

BOBART  LEWIS,  chairman  &  editor-in-chief.  Reader's 
Digest 

MERRILL  LINDSAY,  president,  Illinois  Broadcasting 
Company 

ELMER  LOWER,  president,  ABC  Newt  Division 
STEWART  MACDONALD,  executive  director,  ANPA 
Foundation 

DONALD  H,  MCCANNON,  president,  Westinghouse  Broad¬ 
casting  Corporation 

HAROLD  NIVEN,  viccpresident.  National  Association  of 
Broadcasters 

VERMONT  ROYSTER,  contributing  editor.  Wall  Street 
\  Journal 

RICHARD  8.  SALANT,  president,  CBS  Newt  Division 
I  THEODORE  A.  SERRiLL,  executive  vicepresideot.  National 
I  Newspaper  Assn. 

ROBERT  w.  SMITH,  publisher,  Minneapolis  Star  & 
Tribune 

ROGER  TATARIAN,  Joumalism  Department,  Fresno  State 
College 

MARTIN  UMANSKT,  president  &  general  manager,  KAKE- 
TV,  Wichita 

RICHARD  WALD,  president,  NBC  News  Division 
ROBERT  M.  WHITE  II,  edUoT  &  publisher,  Mexico 
Evening  Ledger 
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Copley  establishes 
4  weeklies  in  Ill.; 
buys  6  weeklies 

The  Copley  Northern  Illinois  Newspa¬ 
pers  established  four  weekly  newspapers 
to  fill  gaps  in  the  market  not  covered  by 
dailies. 

The  new  papers  with  their  circulations 
are: 

The  World  of  McHenry  County,  19,000, 
published  by  the  Daily  Courier-News  (El¬ 
gin). 

The  Fox  Valley  World,  12,500,  also  pub¬ 
lished  in  Elgpn. 

The  World  of  Northern  Will,  20,600. 
published  by  the  Herald-Newa  (Joliet). 

The  World  of  DuPage  and  Will,  20,000. 
published  by  The  Beacon-Newa  (Aurora). 


Woodstock  teachers  ask 
board  to  recognize  new 
WEA-AFT  bargaining  anit 


brwapH  piirh  in  fnr  muM'nin 


Circulations  (VAC).  The  combined  cover¬ 
age  reaches  more  than  250,000  house¬ 
holds. 

An  editorial  page  is  included  and  read¬ 
ers  are  encouraged  to  write  letters  to  the 
editor. 

Joliet  plans  to  introduce  two  more 
World  newspapers  in  the  second  half  of 
the  year. 

These  will  give  the  Herald-News  World 
combination  a  distribution  of  more  than 
110,000. 


Copley  Newspapers  acquired  the  assets 
of  Richardson  Publications  in  the  Elgin 
market  area. 

The  six  mastheads  include  toum  ‘n’ 
country  Highlander,  Dundee  Review,  Car- 
penteraville  Star,,  Algonquin  Township 
Life,  Cary  Grove  News,  and  Lake  Zurich 
Press. 

The  group  is  published  at  the  Daily 
Courier-News  (Elgin)  plant.  It  is  known 
as  the  Copley  Weekly  Newspapers  Fox 
Valley-Lake  Group. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  get  the  whole  thing  on  2'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there’s  only  one  exclusion 
left;  Commercial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  IVi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies; 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 


Community  events  and  local  sports  are  stressed. 

The  World  newspapers  were  established 
as  a  result  of  Copley  International  Corpo¬ 
ration’s  study  of  the  northern  Illinois 
markets  in  1973. 

The  three  northern  Illinois  publishers, 
Ray  Wilson,  (Elgin),  Bill  Blackburn 
(Joliet),  and  Warren  Taylor  (Aurora), 
planned  the  weekly,  controlled  circulation 
papers. 

Advertising  in  these  weeklies  may  be 
puchased  in  combination  with  one  or  more 
of  the  dailies  or  under  separate  bulk  rate 
contract  schedules. 

The  weeklies  may  also  be  purchased  in 
combination  with  one  or  more  of  the  other 
weeklies,  including  the  Banner  and  Record 
newspapers  published  in  Elgin. 

In  addition,  the  Wednesday  and  Sunday 
blanket  editions  of  the  Wheaton  Journal 
may  be  purchased  in  combination  with  any 
of  the  other  Copley  dailies.  These  blanket 
editions  of  the  Journal  are  distributed  to 
22,000  homes.  Daily  paid  circulation  aver¬ 
ages  6,279. 

The  weeklies  are  delivered  by  Copley 
Newspapers  carriers. 

Several  of  the  weeklies  have  their  cir¬ 
culations  verified  by  the  Verified  Audit  of 


These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage;  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

IPublishen  Libel,  Departmeiit  B-7 

Employers  Reinsurance  Corporation 

121  West  lOth  Street 

Kansas  City,  Missouri  64105 

I  Please  tell  me  more  about  your  Publishers  Libel  coverage. 

I  NAME _ 

I  TITLE _ 

_  PUBLICATION _ _ 

^  ADDRESS _ . 

I  CITY,  STATE,  ZIP _ 

I  TELEPHONE _ 
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isvolirtion 

isover. 

rmiution 
IS  here. 


It  s  here. 

SunCom  s  bold  new  total  systenns  approach  to 
pre-press  technology  makes  even  yesterday's 
methods  as  outmoded  as  hand-set  type. 

We  declare  the  evolution  over.  The  revolution's 
here. 

Brash  statement?  We  base  it  on  two  facts.  One. 

Sun  has  supplied  the  graphic  arts  industry  since 
the  1840's.  We  ve  been  part  of  its  evolutionary 
progress. 

Two,  we  are  committed  to  the  most  revolutionary 
turnkey  package  of  advanced  electro-optical 
and  digital  pre-press  systems  available 

It  s  here.  Now.  SunCom  offers  hardware  and 
software  that  give  you  unparalleled  speed  and 
accuracy  in  control  of  the  editorial /production 
cycle,  through  typesetting 

We  start  with  an  analysis  of  your  operation  Design 
a  system  to  fill  your  needs.  Install  it.  Then  back 
It  up  with  thorough  system  support. 

We  can  give  you  everything,  starting  with  our 
basic  hyphenation-justification  package.  Or 
interface  with  equipment  you  already  have 

Our  SunEdit  300  systems,  teamed  with  the  IBM 
1130  computer,  provide  multi  I/O  capability, 
simultaneous  Input  from  paper  tape  keyboards, 
optical  scanners  (OCR),  wire  service,  and/or  video 
display  terminals  (VDT),  with  simultaneous  output 
to  photocomposers,  proof  printers  or  VDT  s. 

Our  SunSetter  CRT  phototypesetters  can  grow 
from  60  to  100  pica  line  lengths  Mixed  faces  and 
point  sizes.  4’?  to  96  point;  speeds  to  1 ,000 
newspaper  I  pm 

SunCom  total  turnkey  systems  Analysis. 
Installation.  Training.  System  support  for  both 
hardware  and  software.  ’ 

SunCom  Systems.  The  future  is  now 
For  information,  contact  Samuel  B  Cole  II 


^  SunCom  Systems  Division 

Division  of  Sun  Chemical  Corp. 

8  Capitol  Street,  Nashua,  New  Hampshire  03060 
603-883-9331 


Home  of  the 

AMERICAN  FLAG  KIT 

FLAG 

HEADQUARTERS 

tor  newspapers 


immediate  delivery 

r^ATLAS  FLAG  CORPORATION 
’  OF  AMERICA 

j  Eldorado.  IK.  62930  •  618  273  3376 
Rep:  BERKLEY  SMALL,  INC 
P  0  Bor  6526,  Mobile,  Ala  36606  •  PH  205/471  3466 


SofefiileCttiM 

MoySeveMon 


MCASUeC  UP  TO 
PRCMIUM  QUALITY 


COLLEGE  CREATIVITY — Ron  Splelberger't  advertising  layout  classes  at  Memphis  State  have 
demonstrated  an  extraordinary  amount  of  creativity  and  professionalism  in  designing  ads  for 
FalstaF  Brewing  Corporation.  The  I  column  x  3*/2  inch  advertisements  were  part  of  an  adver¬ 
tising  program  coordinated  by  Falstaff,  Memphis  State  and  Memphis  Publishing  Co.  These 
highly  read  ads  and  others  appeared  in  The  Commercial  Appeal  and  Memphis  Press-Scimitar. 


FLEXFORM — This  Dodge  dealer  ad  ushered  in 
Flexfoim  advertising  at  the  Son  Diego  Union 
and  Evening  Tribune  recently.  Advertiser  peys 
b&w  full-page  rate,  can  have  one  color,  allowed 
up  to  65%  of  page,  surrounded  by  news  matter. 


Falstaff  markets  new  beer  can 
with  aid  of  Memphis  State  students 


Falstaff  Brewing  Corporation  has  en-  during  the  campaign.  The  program  was  a 
tered  into  an  advertising  agreement  with  cooperative  effort  by  Falstaff,  Memphis 
Memphis  State  University  and  Memphis  Publishing  Co.  and  Ron  Spielberger’s  ad- 
Publishing  Company.  Students  in  an  ad-  vertising  layout  class  at  Memphis  State, 
vertisement  layout  class  at  Memphis  State  • 

developed  1  column  x  3%  inch  ads  for  .  1  j.  j 

Falstaff  to  run  in  The  Commercial  Appeal  AtITIIIAI  trflQC  SJlOW 
and  Memphis  Press-Scimitar.  j  -  ^ 

The  campaign  focused  on  Falstaff’s  new  AffTCCCl  tO  DV  O  SFOIIDS 

“Tall  n’  Terrific”  12  ounce  beer  cans. 

These  tall,  thin  shaped  cans  contain  the  One  annual  national  equipment  show 
normal  12  ounces,  but  their  slim  shape  has  been  agreed  to  by  the  three  major 
makes  them  easier  to  grip.  graphic  arts  trade  associations.  Effective 

This  idea  enabled  participating  students  January,  1,  1975,  the  National  Association 

to  gain  valuable  advertising  experience  of  Printers  and  Lithographers,  National 

Printing  Equipment  Association  Exhibits, 
Inc.,  and  the  Printing  Industries  of  Amer¬ 
ica,  Inc.,  will  hold  the  first  of  the  annual 
shows  in  the  Fall  of  1975.  The  city  has 
not  been  determined  as  yet. 

The  newspaper  industry  will  continue  to 
have  a  separate  annual  Conference  and 
show  sponsored  by  the  American  Newspa¬ 
per  Publishers  Association/Research  In¬ 
stitute.  Houston,  Texas  will  be  the  site  of 
the  47th  annual  Production  Management 
Conference,  June  15-19,  1975. 

NPEA  Exhibits  holds  every  six  years 
an  International  PRINT  show  and  this 
year  the  show  will  be  in  Chicago,  Novem¬ 
ber  16-25. 


^Gag*  appeal 


(Continued  from  page  9) 


the  press.  In  a  decision  handed  down  by 
the  state  high  court  on  a  Charlottesville 
(Va.)  Daily  Progress’s  charge  that  a  Vir¬ 
ginia  judge  had  violated  the  rights  of 
freedom  of  the  press  in  issuing  gag  or¬ 
ders,  the  court  ruled  that  the  judge  had 
exceeded  his  authority  in  issuing  the  gag 
orders  (E&P,  June  22). 

But  the  high  court  declined  to  rule  on  a 
charge  by  the  Daily  Progress  that  the 
judge  had  violated  the  First  Amendment 
right  of  freedom  of  the  press.  The  Daily 
Progress  specifically  claimed  that  by  issu¬ 
ing  gag  orders,  Albemarle  County  (Va.) 
circuit  court  judge  David  F.  Berry  had 
violated  the  U.S.  and  state  constitutional 
guarantees,  freedom  of  the  press  and  the 
state’s  freedom  of  information  act. 

The  judicial  conflict  drew  attention  in 
this  case  when  the  state  Supreme  Court 
handed  down  a  precedent  setting  order 
directing  Berry  to  recess  the  special 
grand  jury  and  matters  relating  to  it 
until  a  ruling  could  be  handed  down  on 
the  newspaper  petition. 

It  was  believed  to  be  the  first  time  in  the 
press — gag  order  controversy,  which  has 
been  raging  for  nearly  a  decade,  that  a 
court  proceeding  had  been  halted  pending 
determination  of  a  freedom  of  the  press 
issue. 

When  the  decision  was  returned  June 
19,  the  high  court  said  it  felt  “it  was 
unnecessary  to  decide  the  constitutional 
issues  raided  in  this  case,”  and  ruled  that 
Berry  had  exceeded  his  “statutory”  au¬ 
thority  in  issuing  the  gag  orders.  The 
court  ordered  that  the  judge  rescind  the 
press  restrictions. 
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Five  editorial  appointments  by  the  Chi¬ 
cago  Tribune  moved  Bill  Jones  from  city 
editor  to  assistant  managing  editor; 
Bernard  Judge  to  city  editor;  Dave  Hal- 
voRSEN,  assistant  to  editor  Clayton  Kirk¬ 
patrick;  Denis  Gosselin,  Sunday  city 
editor;  and  Casey  Ban  as,  education  edi¬ 
tor.  Halvorsen  has  been  assistant  manag¬ 
ing  editor,  Judge  night  city  editor  and 
Sunday  city  editor,  Gosselin  editor  of  the 
Column  1  feature,  and  Banas  assistant  to 
the  editor. 

*  ♦  * 

Thomas  K.  Crowe,  advertising  director, 
Indianapolis  Star  and  Indianapolis  News 
since  1967 — named  general  manager  of 
Indianapolis  Newspapers  Inc.  He  suc¬ 
ceeds  William  A.  Dyer  Jr.,  who  will  con¬ 
tinue  as  a  vicepresident  of  the  firm.  Alan 
D.  Jenkins,  assistant  ad  director  since 
1972 — named  advertising  director. 

♦  ♦  * 

Nancy  Stanford,  former  women’s  news 
editor  of  the  Corpus  Christi  (Tex.)  Caller- 
Times — named  city  editor  of  the  Caller. 
Eleanor  Mortensen,  a  member  of  the 
news  staff,  succeeds  her  as  women’s  edi¬ 
tor.  Bill  Duncan  becomes  executive  city 
editor  and  Norman  White  continues  as 
night  editor. 


news-people 


Herbert  Taylor  has  been  named  com¬ 
posing  room  superintendent  and  John 
Walker  assistant  production  manager  of 
the  Chicago  Sun-Times  and  the  Chicago 
Daily  News,  Taylor  has  been  assistant 
superintendent  and  assistant  night  super¬ 
intendent,  joining  the  newspapers  in  1957. 
Walker  was  plant  manager  with  Press 
Publications,  Elmhurst,  Ill.,  starting  in 
1961. 

♦  ♦  * 

Jesse  R.  Shaffer  Jr.,  former  managing 
editor,  Cincinnati  Enquirer — named  secre¬ 
tary-treasurer  of  the  Kentucky  Press  As¬ 
sociation,  effective  January  1,  1975,  suc¬ 
ceeding  George  M.  Wilson,  who  had  the 
job  for  years. 

«  «  « 

James  McGregor,  34,  who  recently  re¬ 
signed  as  Maine  state  manager  for  UPI — 
appointed  state  campaign  coordinator  for 
James  B.  Longley,  an  independent  candi¬ 
date  for  governor  of  Maine.  Jim  A.  Love¬ 
land,  night  city  editor  in  N.Y.,  succeeds 
McGregor. 


ADVERTISEMENT 


TORONTO  STAR  LIMITED  EXECUTIVE  APPOINTMENTS 


JAMES  F.  ROBINSON 


WILLIAM  BOND 


Lionel  C.  Mohr,  Vice-President  Marketing,  Toronto  Star  Limited,  is  pleased 
to  announce  the  following  appointments: 

James  F.  Robinson  has  been  appointed  Circulation  Director.  Mr.  Robinson 
has  served  The  Star’s  Circulation  Department  in  executive  positions  for  many 
years.  He  played  an  important  role  in  the  reorganization  of  the  Delivery  De¬ 
partment  as  Executive  Assistant  Superintendent  until  1971  when  he  was  ap¬ 
pointed  Administration  and  Distribution  Manager  in  the  Circulation  Department. 
Mr.  Robinson  has  been  Circulation  Manager  since  1973. 

William  Bond  has  been  appointed  Retail  Merchandising  Director.  Mr.  Bond 
brings  to  this  new  position  extensive  executive  experience  gained  with  major 
retail  companies.  He  is  currently  a  Director  of  the  Retail  Advertising  Confer¬ 
ence  and  of  the  Brand  Names  Foundation.  He  has  served  as  a  member  of  the 
National  Retail  Merchants  Association’s  Board  of  Directors  and  as  Chairman 
of  its  Sales  Promotion  Division.  Mr.  Bond’s  appointment  is  in  keeping  with  The 
Toronto  Star’s  continuing  efforts  to  improve  and  increase  services  to  its  retail 
advertisers. 


NEW  ANCAM  OFFICERS— From  left  to  right: 
George  W.  Spaulding,  Austin  (Tex.)  American 
Statesman,  secretary;  Norman  R.  Young,  De¬ 
troit  News,  third  vicepresident;  Joe  O'Shaugh- 
nessy,  Chicago  Sun  Times  and  Daily  News,  sec¬ 
ond  vicepresident;  Fred  V.  Gabriel,  Milwaukee 
Sentinel  and  Journal,  president;  Cal  Tremblay, 
Harte-Hanks  Newspapers,  6rst  vicepresident; 
and  Lowell  Steele,  Washington  Star-News, 
treasurer.  The  officers  were  elected  at  the  54th 
Annual  Association  of  Newspaper  Classified 
Advertising  Managers  meeting. 


NEW  INPA  OFFICERS — Newly-installed  officers 
of  the  International  Newspaper  Promotion  Asso¬ 
ciation  are  (left  to  right):  Robert  Twilling, 
Chicago  Tribune  and  Today,  president-elect; 
John  Mauro,  Media  General,  first  vicepresident; 
John  Taylor,  Toronto  Star,  second  vicepresident; 
William  Shover,  Phoenix  Republic  &  Gazette, 
president;  and  Roy  Follett,  Des  Moines  Register 
and  Tribune,  immediate  past  president. 


Richard  Worden,  28,  staff  writer  for 
the  Clarksville  (Tenn.)  Leaf  Chronicle — 
promoted  to  assistant  city  editor. 
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Services  build  national 
linage.  Our  co-op  advertis¬ 
ing  services  build  local  ad¬ 
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in  the  news 


Wall  Street  ad  dean, 
Jesse  Bloch,  retires 

Jesse  Bloch,  75,  vicepresident  and 
financial  advertising  manager  of  Bran¬ 
ham,  Inc.,  retired  July  15  after  60  years 
of  continuous  service  with  the  same 
company,  which  has  undergone  several 
name  changes. 

He  started  as  an  office  boy  at  $3  a 
week  when  he  was  15  and  now  30  or  40 
pay  raises  later,  he’s  ready  for  Florida 
retirement. 

In  1914  when  he  started  his  career, 
the  company  was  Paul  Block  and  Asso¬ 
ciates,  but  upon  Block’s  death  in  the 
1940’s,  it  was  taken  over  by  Herbert 
Moloney  Sr.,  Cornelius  Regan  and 
William  Schmitt,  to  become  Moloney, 
Regan  and  Schmitt,  Inc.  January  1, 
1969,  it  became  Branham,  Moloney,  and 
July  1,  Moloney  Jr.  got  out  and  it’s 
Branham,  Inc,  which  handles  200  news¬ 
papers  in  its  17th  floor  office  at  777 
Third  Avenue,  New  York,  N.Y. 

Advertising  agents  call  Bloch  the 
“dean  of  Wall  Street.”  He’s  the  only 
one  left  around  of  the  newspaper  ad¬ 
men  from  the  1929  days.  In  those 
days,  financial  advertising  was  at  its 
height,  and  his  company  opened  a 
Wall  Street  office  with  a  staff  of  seven 
salesmen,  managed  by  Bloch.  The 
‘break’  when  Wall  Street  crashed,  came 
in  October,  and  Bloch  remembers  “Peo¬ 
ple  were  jumping  out  of  the  windows. 
That’s  a  fact.  I  could  have  myself.  I 
was  dealing  in  stocks  at  the  time  and 
met  five  margin  calls.  Although  I  met 
them,  I  was  still  sold  out  of  all  stocks 
after  the  fifth  call.  Those  were  the  hec¬ 
tic  days.  Then  we  served  the  Pittsburgh 
Post-Gazette,  New  York  American, 
Chicago  Herald-Examiner,  Cincinnati 
Enquirer,  the  Washington  Post  and 
others.” 

He  remembers  making  a  call  at  J.  P. 
Morgan’s  office  in  1929,  and  when  he 
mentioned  what  papers  he  represented, 
he  was  told  that  Morgan’s  office  did 
not  include  any  Hearst  newspapers  for 
their  offering  advertisements.  The  rea¬ 
son  was  that  they  underwrote  a  $200 
million  bond  issue  for  France  in  which 
they  included  all  newspapers  and  cities 
where  this  offering  was  advertised.  On 
the  same  day  an  editorial  appeared  in 
the  Hearst  papers  which  denounced  this 
offering  and  stated  that  the  proceeds  of 
the  Morgan  ad  would  be  given  to  char¬ 
ity  because  Hearst  didn’t  want  any 
“tainted”  money. 

In  those  days,  said  Bloch,  a  banker 
could  negotiate  a  deal  for  bonds  and 
offer  them  to  the  public  the  following 
day.  “This  meant  our  salesmen  usually 
had  to  work  until  midnight  with  the 
underwriters  and  advertising  agents 
handling  this  business.  He  also  recalls 
that  in  the  years  prior  to  1932  on  Wall 
Street,  stock  or  bond  offerings  had  to 
be  submitted  to  the  SEC  and  an  incu¬ 
bator  period  of  20  days  had  to  lapse 


Jesse  Bloch 

before  the  offerings  could  be  made,  if 
approved. 

In  the  1920’s  and  30’s,  underwriters 
would  advertise  an  offering  quite  gen¬ 
erally  in  cities  throughout  the  country, 
says  Bloch,  especially  in  markets  where 
they  maintained  branch  offices,  and  in 
most  instances  would  place  the  adver¬ 
tising  in  more  than  one  newspaper  in 
competitive  cities. 

Bloch  feels  now  is  a  good  time  to  get 
out.  He’s  pessimistic  about  business 
and  the  stock  market.  And  he  says, 
“The  way  things  have  been  going,  I’m 
not  going  to  miss  it.  There’s  just  not 
as  much  J^nancing  as  there  used  to  be.” 

Through  the  years,  Bloch’s  secret  to 
being  able  to  say  “I’ve  alw'ays  been 
happy  at  my  work”  has  been  keeping 
on  top  of  things.  He  has  been  an  avid 
reader  of  Investment  Dealers’  Digest, 
which  lists  all  corporate  offerings  reg¬ 
istered  with  the  SEC  and  this  mentions 
financing  to  be  made  and  lists  the  un¬ 
derwriters  who  will  handle  the  deals 
and  release  the  newspaper  advertising. 
Bloch  made  sure  he  contacted  the  in¬ 
vestment  banker,  for  instance,  and  took 
him  to  lunch  and  bought  him  a  few 
drinks  to  discuss  markets  in  which  he 
plans  to  advertise. 

Financial  advertising  men  ought  to 
had  to  dress  as  good  as  they  did.  But 
believes  Bloch.  \^en  interviewed,  he 
had  on  a  gray-and-white,  pin-striped, 
well-tailored  suit.  He  always  held  that 
“a  suit  and  tie”  is  a  must.  In  the  20’s 
and  30’s,  he  said,  bankers  looked  like 
they  were  banks  in  their  attire,  “im¬ 
maculate.  So  we  salesmen  had  to  dress 
as  good  as  they  did.  But  this  has 
changed  with  the  present  generation 
in  their  ‘mod’  look. 
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AP*»  color  film 
explains  press 
freedom  to  public 


“The  Pint  Freedom’*,  a  22-inliinte  color 
film  utilising  still  pictures  and  produced 
by  a  team  of  Associated  Press^  writers, 
photographers  and  editors  is  being  made 
avaQable  to  newspapers  around  the  coun¬ 
try  for  showing  to  commmiity  organisa¬ 
tions  and  during  plant  tours. 

The  film  is  designed  to'^gWe  an  overview 
of  the  Constitution’s  Freedom  of  the  Press 
guarantee  and  the  American  press  at 
work  today  amid  various  criticisms  leveled 
at  it. 

Hal  Buell,  AP  executive  newsphoto  edi¬ 
tor,  who  worked  with  Sandy  Colton,  direc¬ 
tor  of  photography,  in  producing  the  film, 
said  that  it  was  m^e  especially  for  “non- 
press  peopld”  in  showings  at  meetings  or 
during  newspaper  plant  tours.  The  AP 
film  print  is  sold  outriid^t  for  repeated  use 
as  the  newspaper  wishes.  Inquiries  may 
be  directed  to  Dan  Perkes,  AP  Newsfea- 
tures.  New  York. 

An  expanded  version  of  "The  First 
Freedom”  with  additional  footage  of  mo¬ 
tion  and  still  pictures  has  been  completed 
by  Oxford  Films,  Inc.,  Los  Angleles,  for 
rental  to  various  institutions. 

Buell  said  that  response  to  the  film, 
which  was  completed  last  year  with  a 
number  of  specially  made  color  shots  of 
plant  exteriors,  newspaper  stands,  report¬ 
ers  at  work  and  other  atmosphere  Aots, 
has  been  good.  He  noted  it  “fills  a  need” 
in  giving  newspapers  this  method  of  ex¬ 
plaining  to  the  public  what  Freedom  of 
the  Pr^  is  and  what  it  has  meant  to  the 
country’s  development. 

The  film,  with  its  script  by  Sol  Pett,  AP 
special  correspondent,  opens  with  a  pic¬ 
ture  of  the  Constitution  and  narrator 
reading  the  First  Amendment  and  ends 
with  impressive  night  views  of  the  na¬ 
tion’s  capital  today. 

In  explaining  "who”  the  American 
press  is,  the  narration  says  there  are 
thousands  of  members  of  the  press:  curi¬ 
ous  people  who  want  to  be  “where  the 
action  is”, — many  starting  at  small  pa¬ 
pers,  and  mostly  professionals  “who  look 
somewhat  different  from  most  of  you— our 
ears  are  bigger. . .” 

The  press  comes  in  all  sizes,  from  the 
“effete  East”  to  as  far  from  sophistication 
as  possible,  the  Nome  Nugget,  explains 
the  film.  A  recorded  comment  by  the  Nug¬ 
get  editor  Albro  Gregory  explains  what 
the  currently  “hot  stories." 

“What”  the  press  does  is  provide  a  serv¬ 
ice  of  words — “a  public  and  private  di¬ 
ary” — and  designates  to  the  press  the  role 
of  “antenna”,  serving  the  American’s  na¬ 
tional  characteristic  of  suspicion,  suggests 
the  narration. 

In  skipping  quickly  from  various  news¬ 
room  shots,  to  a  reporter  on  the  street,  to 
an  editor  taking  a  complaining  telephone 
call  that  a  name  was  spelled  wrong — the 
film  makes  the  point  that  under  the  Free¬ 
dom  of  the  Press  guarantee,  citizens 
themselves  decide  what  they  will  read, 
that  no  rulers  do  it  for  them. 


For  additional  information  regarding 
purchase  or  preview  of  this  or  any  other 
film  for  your  Public  Information  pro¬ 
grams  in  Oxford's  growing  library,  con¬ 
tact  Phil  McLaughlin  at: 


Oxford  FHms 


1136  N  Las  Palmas  Ave 
Los  Angeles  Calif  90036 
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Traditionally,  the  Joseph  A.  Sprague 
Memorial  Awards  banquet  climaxes  the 
convention.  Top  honors  at  the  annual  cer¬ 
emonies  were  shared  by  a  staff  photogra¬ 
pher  of  the  Houston  Chronicle,  Sam  Pier¬ 
son,  a  past  president  and  long-time  mem¬ 
ber  of  NPPA,  and  John  Faber  of  Eastman 
Kodak  Company,  who  is  also  NPPA  histo¬ 
rian.  The  Joseph  A.  Sprague  memorial 
award  to  Pierson  noted  that  his  standards 
have  won  gained  prestige  for  all  news 
photographers.  The  citation  to  Faber 
noted  his  professionalism,  vision  and  en¬ 
thusiasm  as  a  teacher,  photographer  and 
historian  of  NPPA. 

The  “Editor  of  the  Year”  award  went 
to  John  Craig,  •  executive  editor  of  the 
Wilmington  (Del.)  News-Journal,  who 
made  reference  in  his  acceptance  to  the 
convention  ethics  and  sponsorship  debates 
by  commenting,  “I  am  interested  to  see 
that  you  are  starting  to  pay  your  own 
way.  Your  editors  ought  to  pay  your 
way.” 
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FIRST  WINNER  of  the  Robin  F.  Garland  Me¬ 
morial  Award  during  the  NPPA  honors  banquet 
is  Professor  Cliff  Edom,  University  of  Missouri 
School  of  Journalism.  Edom  is  shown  holding 
the  plaque  in  honor  of  the  late  Eastman  Kodak 
executive  and  teacher. 

The  Joseph  Costa  Award  went  to  June 
Glenn  chief  photographer  of  the  Asheville 
(N.C.)  Citizen-Times  for  his  service  as  a 
regional  officer  and  sustaining  member¬ 
ship  administrator.  The  NPPA  Fellowship 
awards  went  to  James  Frezzolini  of  Haw¬ 
thorne,  New  Jersey,  and  Edward  Farber 
of  Delafield,  Wisconsin,  for  technical  and 
inventive  achievement  and  general  inter¬ 
est  in  news  photography. 

E  &  P,  CBS  citations 

Two  Special  Citations  were  announced, 
one  to  William  Small  of  CBS  News, 
Washington,  and  one  to  Lenora  William¬ 
son  of  Editor  &  Publisher  Magazine. 
Small  was  honored  with  a  plaque  for  “his 
tireless  efforts”  as  chairman  of  the  Joint 
Media  Committee  on  Freedom  of  the 
Press  and  Williamson  for  “tireless  efforts 
in  elevating  the  image  of  news  photogra¬ 
phy  in  her  reporting  in  Editor  &  Pub¬ 
lisher.” 

Other  awards  included :  Kenneth 
McLaughlin  awards  to  Barry  Sweet,  As¬ 
sociated  Press,  Seattle,  for  his  work  in 
NPPA  Region  11  and  to  Michael  Ander¬ 
sen,  Boston  Herald  American,  for  his  ros¬ 
ter  of  services  including  that  of  national 
treasurer  and  national  clip  contest  chair¬ 
man.  NPPA  citations  went  to:  Tony 
Spina,  Detroit  Free  Press;  Anthony  Reed, 
Wichita  Eagle  Beacon;  J.  Charles  Gard¬ 
ner,  Reading  (Pa.)  Times;  Jack  Corn, 
Nashville  Tennessean,  and  Jerry  Gay, 
Seattle  Times.  Newsletter  Editor  award: 
Atlanta  Chapter  of  NPPA  and  editor  A1 
Stephenson.  Samuel  Mellor  Memorial 
Award  to  Robert  Brush,  Hackensack 
(N.J.)  Record,  for  his  work  as  Region  3 
officer  and  seminar  chairman.  The  Pres¬ 
idents  Medal  awarded  by  the  retiring 
president  for  special  services  to  the  orga¬ 
nization  •went  to:  John  Colville,  Calgary 
Herald;  A1  Stephenson,  Atlanta;  J.  Bruce 
Baumann,  National  Geographic  Magazine, 
Hal  Lesser,  KGW-TV,  Portland,  Oregon; 
and  Mrs.  Tony  Spina,  wife  of  the  conven- 
I  tion  chairman. 


(Continued  from  page  14) 


said.  “If  you  badger  editors  and  still 
aren’t  making  headway  I  recommend 
going  out  and  shooting  something  for 
yourself.”  Moss  said  he  took  a  week  off, 
went  to  a  county  fair,  didn’t  take  a  pic¬ 
ture  he  didn’t  want  to  take,  and  didn’t 
take  down  one  name.  “It’s  not  been  pub¬ 
lished,  but  I  did  it  because  it  was  fun.” 

Moss  had  opened  his  education  day  lec¬ 
ture  with  a  film,  “The  Graphic  Work  of 
M.  C.  Escher”  and  mid-way  showed  a 
slide  presentation  film  made  for  an  anti¬ 
poverty  agency,  ending  with  a  short  pic¬ 
ture  story  of  a  senior  citizen  couple. 
While  the  audience  expressed  appreciation 
of  the  pictures  in  the  latter  story,  the 
graphics  film  and  the  Lincoln  Hills 
’  presentation  drew  spirited  criticism  from 
the  floor.  In  general.  Moss’s  fellow  photog- 
rtd  Me-  raphers  pointed  out  that  the  anti-poverty 
>anquef  agency  pictures  didn’t  tell  the  story  and 
/lissouri  that  it  took  a  word  section  at  the  end  to 
holding  pull  it  together.  As  reference  was  made  to 
Kodak  the  maze  wanderings  of  a  gila  monster- 
type  lizard  amid  graphic  sequences  of  the 
Escher  film,  the  audience  dissatisfaction 
0  June  with  parts  of  the  education  day  surfaced. 
iheville  “Still  photography  is  in  trouble — show 
:e  as  a  me  the  way  to  get  pictures  used  more 

lember-  effectively  on  the  printed  page  so  our 

owship  employers  can  stay  in  business”  was  the 

f  Haw-  distillation  of  one  heated  comment.  One 

Farber  photographer  who  while  announcing  to 

:al  and  Moss  that  he  was  not  posing  a  “hostile 

inter-  question”  said  he  would  like  to  know  how 

people  react  to  Moss’  style  of  dress  and 
shoulder  length  hair,  topped  by  a  cap.  “I 
don’t  look  much  different  when  I  put  on  a 
ounced,  tie,”  Moss  said.  Someone  suggested  the 
News,  value  a  “happy  medium”  from  the  floor, 
niliam-  Moss  admitted  it  probably  would  be  better 
gazine.  to  cut  some  of  his  hair  and  said  that  if  it 
’or  “his  should  interfere  with  his  work,  “I’ll  recon- 
e  Joint  sider.” 

of  the  John  Morris  of  New  York  Times  Pic- 
efforts  tures,  a  recent  Sprague  Award  winner, 
lotogra-  spoke  from  the  floor  to  pull  the  debate  to 
6  Pub-  a  conclusion  by  saying  he  was  amused  by 
the  Moss  cap  and  suggested  there  is  no 
Cenneth  “all-purpose  face.”  Morris  did  tell  Moss 
;et  As-  indulged  in  a  bit  of  an  ego  trip 

vork  in  ignored  the  reader  but  complimented 

Ander-  presentation  of  the  elderly  cou- 

his  ros-  coming  through  “loud  and  clear.” 

lational  Bruce  Baumann,  a  picture  editor  at  Na- 
t  chair-  tional  Geographic  and  education  chairman 
:  Tony  ^^®  association,  speaking  of  the  over¬ 
ly  Reed,  ^^®  program,  said,  “The  busi- 

s  Gard-  *^®®®  we’re  in  today  is  in  a  state  of  flux — 

t  Corn  what’s  good  today  may  not  be  good  tomor- 

■y  Gay,  row.”  Baumann  has  resigned  as  1974  Fly- 
award:  Short  Course  chairman  and  will  be 

litor  A1  succeeded  by  the  new  education  chairman, 
[emorial  Cornelius  M.  Keyes  of  Phoenix. 

•kensack  Joseph  Costa  of  Carmel,  California, 
legion  3  veteran  news  photographer  and  a  founder 
le  Pres-  t^®  association,  told  E  &  P  that  he  is 
retiring  pleased  w’ith  the  continuing  and  inten- 
be  orga-  sified  education  direction  of  the  organiza- 
Calgary  feels  too  much  being  done  by 

J.  Bruce  modern  day  photographers  is  done  poorly 
agazine,  from  a  technical  aspect.  “Our  own  educa- 
Oregon ;  tional  programs  have  put  tremendous 
conven-  stress  on  picture  content  but  failed  to  put 
(Continued  on  page  29) 
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April 

linage 


1974 


1973 


1974 


I9n 


Th«  followina  linag*  tabulations  havt 
btan  compilaa  by  Madia  Racordi,  Inc., 
for  tha  axclusiva  publication  of  Editor 
II  Publishar.  Thay  may  not  ba  raprintad 
or  publishad  in  any  form  without  axplicit 
parmission  from  Madia  Racords,  Inc. 
NOTE:  Nawspapars  markad  with  coda 
balow  includa  advartising  in  Parada  or 
Family  Waakly  Magazina.  approximata 
linaga  at  follows: 

*Parada— 55,174 
tFamlly  Waakly— M, 488 

1974  1973 

AKRON,  OHIO 

Baacon  Journal-a .  3,011,123  2,775,835 

*Baacon  Journal-S  ....  1,217,481  1,708,253 


BUFFALO,  N.Y.  CINCINNATI,  OHIO 

Couriar  Exprats-a  ....  1,008,920  1,144,725  Enquirar-m  .  3,039,285  3,084,045 

*Couriar  Exprass-S  ....  1,174,271  1,484,853  Enquirar-S  .  1,538,213  2,088,299 

Nawt-a  .  3,399,528  3,425,118  Pott  B  Timas  Star-a  ...  2,504,358  2,859,035 

Grand  Total  .  5,582,717  8,054,898 

NOTE:  Part>run  advartising — Courier  Ex- 

Rrats-S  this  year  1,008,920  includes  1,300 
nas;  last  year  1,484,853  includes  19,320 
lines. 

Naws-e  this  year  3,399,528  includes  113,328 
lines;  last  year  3,425,118  includes  117,504 
lines. 


CAMDEN,  N.J. 

Couriar  Post-a .  2,785,941  2,772,258 

CHARLOTTE,  N.C. 

Nawt-a  .  2,079,432  2,189,307 

Obsarver-m  .  2,502,823  2,584,343 

•Obtarvar-S  .  1,054,159  1,288,891 


Grand  Total  .  7,081,834  7,809,379 

NOTE:  Part-run  advartising — Post  B  Times 
Star-a  last  year  2,859,035  includes  15,120 
lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  3,303,417  3,007,825 

Plain  Dealar-S  .  1,702,101  2,284,518 

Press-e  .  2,900,547  2,870,288 


Grand  Total  .  4,228,804  4,483,888 

NOTE:  Part-run  advertising — Beacon  Jour- 
nal-a  this  year  3,011,123  includes  52,498 
lines;  last  year  2,775,835  includes  8,000 
lines. 

Baacon  Journal-S  this  year  1,217,481  in¬ 
cludes  35,328  lines;  last  year  l,708,K3 
includes  111,020  lines. 

ATLANTA,  GA. 

Constitution  .  3.995,701  3,883,784 

Journal-a  .  4,388,780  4,222,588 

Journal  B  Constitution-S  1,927,808  2,410,549 

Grand  Total  ..  ,....10,292,089  10,498,919 
NOTE:  Part-run  advartising— journal-a  this 
year  4.388,780  includes  221,313  lines;  last 
year  4,222,5M  includes  189,275  lines. 

BALTIMORE.  MD. 

*Nawt  American-S  ....  734,138  1,035,755 

News  Amarican-a .  1,438,509  1,488,997 

Sun-m  . .  1,754,282  1,879,595 

Sun-a  . 2,340,780  2,283,559 

Sun-S  .  1,724,198  2,155,943 

Grand  Total  .  7,989,887  8,823,849 

NOTE:  Part-run  advartising — Newt  Amari- 
can-S  this  year  734,138  includes  89.325 
lines;  last  year  1,035,755  includes  84,482 
lines. 

Newt  Amarican-a  this  year  1,438,509  in¬ 
cludes  9,408  lines;  last  year  1,488,997  in¬ 
cludes  18,900  lines. 


BATON  ROUGE.  LA. 
Advocate  (tea  note)  ..  2,495.283 
*Advocata-S  .  828,917 


Grand  Total  .  5,838,414  8,022,541 

NOTE:  Part-run  advartising — Obsarvar-m 
last  year  2,584,343  includes  17,878  lines. 

CHICAGO,  ILL. 

Tribuna-m  .  5,707,351  5,299,380 

Tribuna-S  .  2,529,178  3,338,179 

Daily  Nawt-e  .  2,088,253  2,078,815 

Sun-fimas-m  .  3,128,141  3,180,955 

Sun-Timat-S  .  1,393,200  2,015,431 

Today-a  .  1,025,232  983,035 


Grand  Total  .  7,908,085  7,982,407 

NOTE:  Part-run  advertising — Plain  Daalar-m 
this  yaar  3,303,417  includes  191,374  lines; 
last  yaar  3,007,825  includes  118,944  lines. 
Plain  Daalar-S  this  year  1,702,101  includes 
42,195  lines;  last  yaar  2,284,518  includes 
78,828  lines. 

Prass-a  this  yaar  2,900,547  includes  493,071 
lines;  last  yaar  2,870,288  includes  378,498 
lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  3,174,270  3,258,958 

Dispatch-S  .  1,791,922  2,398,081 

Citizen  Journal-m  .  1,248,489  1,321.987 


Grand  Total  . 15,887  353  18,893,595 

NOTE:  Part-run  advartising — tribuna-m  this 
yaar  5,707,351  includes  2,144  080  lines;  last 
year  5,299,380  includes  1,793,971  lines. 
tribuna-S  this  yaar  2,529,178  includes  552,- 
887  lines;  last  yaar  3,338,179  includes 
708,589  lines. 

Naws-e  this  yaar  2,088,253  includes  215,- 
713  lines;  last  yaar  2,078,81b  includes  287,- 
221  lines. 

Sun-Timas-m  this  yaar  3,128,141  includes 
204,193  lines;  last  yaar  3,180,955  includes 
313,845  lines. 

Sun-Timas-S  this  year  1,393,200  includes 
387,827  lines;  last  yaar  2,015,431  includes 
578,882  lines. 

Today-a  this  yaar  1,025,232  includes  200,- 
288  lines;  last  yaar  983,035  includes  78,810 
lines. 

Chicago  figures  supplied  by  Naustadt, 
Inc. 


Grand  Total 


8,214,881  8,979,004 


DALLAS.  TEXAS 

Naws-m  .  4,112.574  3,873,141 

News-S  .  1,537,983  1,879,875 

Times  Herald-e  .  3,845,231  3,892,182 

•Timas  Harald-S  .  1,501,475  2,092,145 


Grand  Total  . 10,797,243  11,537,143 

NOTE:  Part-run  advartising — Naws-m  this 
yaar  4,112,574  includes  87,830  lines;  last 
year  3,873,141  includes  122,832  lines. 
News-S  this  year  1,537,983  includes  47,024 
lines;  last  yaar  1,879,875  includes  74,241 
lines. 

Timas-Harald-a  this  year  3,845,231  in¬ 
cludes  95,101  lines;  last  year  3,892,182 
includes  179.414  lines. 

Timas  Harald-S  this  yaar  1,501,475  in¬ 
cludes  33,892  lines;  last  year  2,092,145 
includes  27,840  lines. 


2,814.895 

938,728 


Grand  Total  .  3,324,180  3,551,821 

NOTE:  Advocata-m  and  Stata  Timas-a  sold 
in  combination;  linaga  of  one  edition, 
Advocata-m  is  shown. 

BERGEN  COUNTY.  N.J. 

Racord-a  .  2.835,237  2,818,788 

tRacord-S  .  1,053,837  1.240.179 


Ad  Expenditure  Trends 
April  1974 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records^ — 64  Cities  Report 


Classifications 


Retail 


Change 

1974  1973  Dollar 

(000)  (000)  (000)  % 

Omitted  Omitted  Omitted  Change 


Grand  Total  .  3,889,074  3,858,945 

NOTE:  Racord-a  publishad  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Racord-a  this 
yaar  2,835,237  includes  340,835  lines;  last 
year  2.8I8,7M  includes  281,805  lines. 

Racord-S  this  yaar  1,053,837  includes  171,- 
920  lines;  last  yaar  1,240,179  includes  211,- 
320  lines. 

BINGHAMFTON.  N.Y. 

Prass-a  .  1,785,589  1,878.348 

•Prass-S  .  534,915  820,824 

Grand  Total  .  2,320,484  2,298,972 

BIRMINGHAM.  ALA. 

Post  Harald-m  .  1,580,352  1,408,043 

Naws-a  .  2,570.383  2,498,275 

•Naws-S  .  1,108,284  1,335,534 

Grand  Total  .  5  259,019  5,239,852 

NOTE:  Part-run  advertising — Naws-a  this 
yaar  2,570,383  includes  88,748  lines;  last 
yaar  2,498,275  includes  85.975  Unas. 

BOSTON.  MASS. 

Herald  Amarican-m  ...  1,091,028  1,305,183 
Herald  Advartisar-S  ...  925.373  1,377,120 

Globa-a  .  1,880,918  1,798,848 

Globa-m  .  2,251,832  2,194,270 

*Globa-S  .  2,192,022  2,837,394 

Grand  Total  .  8,340,973  9,512,795 

NOTE:  Globa-a  published  5  days  a  weak 
only. 

NOTE:  Part-run  advertising — Harald  Advar¬ 
tisar-S  this  yaar  925,373  includes  222,193 
lines;  Last  yaar  1,377,120  includes  331,280 
lines. 

Globa-S  this  yaar  2,192,022  includes  117,- 
200  lines. 
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April  . 

First  Four  Months  . 

.  $  164,895  $ 
643,241 

168,734 

607,990 

-  3,839 
-f35,251 

-  2.3 
+  5.8 

Department  Stores 
(Included  in  Retail) 

April  . 

First  Four  Months  . 

43,445 

169,209 

46,682 

164,469 

-  3,237 
+  4,740 

-  6.9 
+  2.9 

General 

April  . 

First  Four  Months  . 

43,386 

163,683 

46,019 

161,748 

-  2,633 
+  1,935 

-  5.7 
+  1.2 

Automotive 

April  . 

First  Four  Months  . 

10,307 

36,951 

9,290 

31,991 

+  1,017 
+  4,960 

+10.9 

+15.5 

Financial 

Apinl  . 

First  Four  Months  . 

11,960 

43,442 

14,637 

47,215 

-  2,677 

-  3,773 

-18.3 
-  8.0 

Classified 

April  . 

First  Four  Months  . 

84,340 

324,678 

87,549 

323,987 

-  3,209 
-f  691 

-  3.7 
+  0.2 

Total  Advertising 

April  . 

First  Four  Months  . 

314,888 
.  1,211,995 

326,229 

1,172,931 

-11,341 

+39,064 

-  3.5 
+  3.3 

1974  1973 

DAYTON.  OHIO 

Journal-Herald-m  .  2,488,881  2,457,744 

Naws-e  .  2,828,353  2,703,728 

•Naws-S  .  912,779  1,288,722 

Grand  Total  .  8,007,793  8,448,194 

NOTE:  Part-run  advartising — Naws-a  this 
yaar  2,828,353  includes  50,549  lines;  last 
year  2,703,728  includes  84,449  lines. 

DENVER.  COLO. 

Rocky  Mt.  News-m  ....  3,388,553  3,397,178 

•Rocky  Mt.  News-S  ....  754,118  931,807 

Post-e  .  3,810,797  3,899,234 

Post-S  .  1,754,405  2,081,952 

Grand  Total  .  9,707,873  10,090,189 

NOTE:  Part-run  advartising — Post-a  this 
year  3,810,892  includes  133,072  lines;  last 
year  3,899,234  includes  138,389  lines. 

DETROIT.  MICH. 

Free  Press-m  .  2,139,774  1.942,208 

•Free  Prass-S  .  1,011,808  1,054,713 

News-e  . 3,052,081  3,274,958 

Naws-S  .  1,518,842  1,919,210 

Grand  Total  .  7,722,305  8,191,087 

NOTE:  Part-run  advartising — Free  Press-m 
this  year  2,139,774  includes  223,207  lines; 
last  year  1,942,208  includes  204,884  lines. 
Free  Prass-S  this  year  1,011,808  includes 
225,993  lines;  last  year  1,054,713  includes 
242,801  lines. 

News-e  this  yaar  3,052,081  includes  327,- 
237  linns;  last  yaar  3,274,958  includes 

403,503  lines. 

News-S  this  yaar  1,518,842  includes  138,- 
211  lines;  last  yaar  1,919,210  includes 

149,340  lines. 

ERIE.  PA. 

Times  (sea  note)  .  1,548.837  1,582,040 

•Times  Naws-S  .  838,331  913,131 

Grand  Total  .  2,385,188  2,475,171 

NOTE:  Naws-m  and  Timas-a  sold  in  com¬ 
bination;  linage  of  one  edition.  Timas-a 
is  shown. 

FORT  LAUDERDALE,  FLA. 

News-a  .  4,289,887  4,088,995 

•News-S  .  1,545,532  1,920,282 

Naws-sat .  1,228,284  1,024,442 

Grand  Total  .  7,083,883  7,031,899 

NOTE:  News-a  publishad  5  days  a  weak 
only. 

NOTE:  Part-run  advertising — News-e  this 
year  4,289,887  includes  109,812  lines;  last 
yaar  4,088,995  includes  98,231  lines. 

FORT  WAYNE,  IND. 

Journal  Gazetta-m  ....  1,804,851  1,838,870 

•Journal  Gazette-S  _  875,484  901,070 

News  Santinal-a  .  2,202,128  2,181,888 

Grand  Total  .  4,482,281  4.701.428 

HARTFORD,  CONN. 

Courant-m  .  2,881,588  2,803,877 

•Courant-S  .  1,817,032  1,853,755 

Times-a  .  1,408,900  1,745,913 

•Times-S  .  422,884  599,842 

Grand  Total  .  8,310,384  8,803,387 

NOTE:  Part-run  advertising — Courant-S  this 
year  1,817,032  includes  257,880  lines;  last 
year  1,853,755  includes  232,^  lines. 
Timas-a  this  yaar  1,408,900  includes  8,080 
lines 

Times-S  this  yaar  422,884  includes  55,200 
lines. 

HONOLULU.  HAWAII 

AdvaHisar-m  .  2,593,288  2,385,589 

Star  Bulletin-e  .  2,805,085  2,519,343 

•Star  Bulletin  B 

Advartiser-S  .  1,053,494  1,112,341 

Grand  Total  .  8,451,887  8,017,253 

HOUSTON.  TEXAS 

Chronicle-e  .  4,833,413  4,722,859 

Chronicla-S  .  2,149,308  2,880,984 

Post-m  .  4,148,909  3,949,889 

•Post-S  .  1,500,378  1,999,855 

Grand  Total  . 12,832,008  13,353  347 

NOTE;  Part-run  advertising — Chronicla-a 
Hiis  yaar  4,833,413  includes  509,998  lines; 
last  year  4,722,859  includes  588,427  lines. 
Chronicla-S  this  yaar  2,149,308  includes 
148,818  lines;  last  year  2,8W,984  includes 
190,295  lines. 

Post-m  this  yaar  4,148,909  inciudas  315,051 
lines;  last  yaar  3,949,889  inciudas  304,279 
lines. 

Post-S  this  year  1,500,378  includes  122,533 
lines;  last  year  1,999,855  includes  172,781 
lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  .  3,141.385  2,941,745 

Times  Union-S  .  1,002,851  1,288,932 

Journal-e  .  1,929,991  1,778,358 

Grand  Total  .  8,074,227  8,009,033 

(Continued  on  page  28) 
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KANSAS  CITY,  MO. 

Tim«-m  .  2,523.241  2,410,430 

Star-. . I.4I?,8II  1.734,393 

Star-S  . 1,344,458  1,703,148 

Grand  Total  .  5.487,530  4,047,971 

NOTE:  Part-run  advertising — Star-a  this 
year  1,419,811  includes  142,030  lines;  last 
year  1,734,393  includes  145,347  lines. 


1974  1973 

NOTE:  Part-run  advertising — Sentinel-m  this 
year  1,907,403  includes  13,117  lines;  last 
year  I  833,285  includes  I7,4n  lines. 
Journal-e  this  year  4,042,420  includes  394.- 
300  lines;  last  year  3,515,742  includes 
17,492  lines. 

Journal-S  this  year  2,335,751  includes 
239,077  lines. 


MINNEAPOLIS.  MINN. 

.  A"?,'.  .VC!  nr.  Tribune-m  .  2,011,412  2,287,394 

Arkansas  GaieHe-m  .  I,M9,059  1,751,011  yribune-S  .  2,044,203  2,455,212 

•Arkansas  GaieHe-S  3,157,805  3,329,788 

Arkansas  Democrat-e  . .  849,518  947,340  _  _ 

tArkansas  Deinocrat-S  3«,3I7  Ml, 304  7,233,420  8.272.394 

Grand  Total  3,444,255  3,944,358  ^OTE:  Part-run  advertising— tribune-m  this 

I  ■eAV'Li  />Aiic  T®*''  7.01 1.412  includes  943,184  lines;  last 


LONG  BEACH,  CALIF.  2,287,394  includes  70,335  lines. 

Press  Telegram  ,  ^  ■,  Anv  Tribune-S  this  year  2,044,203  includes  844,- 

(see  note)  2,559,905  2.494,407  335  2,455.212  includes  34,- 

•Independent  Press  34O  lines 

Telegram-S  .  754,853  971,132  5^3^.,  this  year  3,157,805  includes  1,502,- 

^  .  _  .  ,  9  >iAT  C90  3. 32?, 788  includes 

Grand  Total  .  3.314,758  3,467.539  525333  lines 

NOTE:  Press  Telegram-e  and  Independent-  financial  A  classified  figures 

i"  combination;  Image  ot  one  y.,.  1,74  supplied  by  newspaper.  Gen- 
'll*”  Telegram-e  is  shown.  ,  j  automotive  rfieasured  by  media 

NOTE:  Part-run  advertising— Press  Tele-  records. 


i"  combination;  linage  ot  one  y.,.  1,74  supplied  by  newspaper.  Gen- 
'll*”  Telegram-e  is  shown.  ,  j  automotive  rfieasured  by  media 

NOTE:  Part-run  advertising— Press  Tele-  rArnrd. 
gram-e  this  year  2,559,905  includes  345,434 

fines;  last  year  2,494,407  includes  377,234  A.Aeuu,ii^  taaia, 

NASnVILLCi  TENN. 

Independent  Press  Telegram-S  this  year  Banner-e  . 

754,853  includes  1.548  lines.  Tennessean-m  . 

Tennessean-S  .  982,477  1,175,989 

LONG  ISLAND.  N.Y.  ^ 

Newsday-e  .  3,113,018  3,304,245  Grand  Total  .  5,893,159  5,918,099 

Newsday-S  .  491,900  728,707 

-  -  NEW  HAVEN,  CONN. 

Grand  Total  .  3,804,918  4,034,952  Journal  Courier-m  .  ...  1,473,474  See  Note 

NOTE:  Part-run  advertising — Newsday-e  Register-e  .  2,044,071  See  Note 

this  year  3,113,018  includes  584,437  lines;  Register-S  .  1,334,411  See  Note 

last  year  3,304,245  includes  441,974  lines.  -  - 

Newsday-S  this  year  491.900  includes  120,-  Grand  Total  .  5,051,958  See  Note 

030  lines:  lest  year  728,707  includes  94,074  NOTE:  Part-run  advertising — this  year  2,- 
lines.  044,071  includes  21,000  lines. 

Register-S  this  year  1,334,411  includes 

LOS  ANGELES.  CALIF.  90,188  lines. 

Times-m  .  4,411,241  4,038,123  NOTE:  Retail,  financial  A  classified  sup- 

fimes-S  .  3,414,938  4,399.109  plied  by  newspaper;  general  A  automo- 

Herald  Examiner-e  .  ..  907,015  939,779  tive  measured  by  media  records. 

Herald  Examiner-S  -  282,115  451,418  NOTE:  Last  year  not  measured  by  media 

-  -  records  in  1973. 

Grand  Total  . 11,417,329  11,828.429 

NOTE:  Part-run  advertising--Times-m  this  NEW  ORLEANS,  LA. 

year  4,411,241  includes  1,457  034  lines;  Times  Picayune-m .  3,513,039  3.408,827 

lastyear  4,038,123  includes  1,248  541  lines,  Picayune-S  .  1,341,254  1,930,440 

Ti^mes-S  this  year  3,414,938  incudes  1,277,-  states  A  Item-e .  2,218,250  2,079,024 


381  lines;  last  year  4,399,109  includes 

1,594,149  lines.  grand  Total  .  7,072,545  7,418,311 

i-ureii  LiAcc  NOTE:  Part-run  advertising — ^Times  Picay- 

Sun-.  I-OWELL,  MASS.  une-S  this  year  1,341,254  includes  43,148 

iiuZi •7io:fl4  to:«o 

Total  .  1.771.359  1,884,418  ^jaUs^  f9,l4l'?in^s!^«/*y^ar  in'- 

eludes  11-541  lines. 

MACON.  GA. 

A  k  i’ «  Hmes-m  3,145,452  3,247,248 

Telegraph  A  News-S  .  515,875  404,734  yimes-S  .  3,404,448  4,383,204 

Grand  Total  .  2,759,744  3,031  827  .  I'mi’Io? 

•  i;237|l29  M94!897 


this  year  1,088,348  includes  8.744  lines. 
News-e  this  year  1,155,523  includes  7.429 
lines. 

Telegraph  A  News-S  this  year  515,875  in¬ 
cludes  14,333  lines. 


MANCHESTER.  N.H. 

Union  Leader-d  . 1,440,803  1,235,447 

New  Hampshire 

News-S  .  513,900  572,822 


MEMPHIS.  TENN. 

Commercial  Appeal-m  2,733,040  2,514,323 
Commercial  Appeal-S  1,105,424  1,325,844 
Press  Scimitar-e  .  1,988,300  1,844,253 


inciuaes  /.o/v  grand  Total  . 11,425,425  13,744,981 

riFATr-  NOTE:  Part-run  advertising — Times-S  this 
IIS  year  515,875  in-  y^^r  3,404,448  includes  409,131  lines;  last 
year  4,383,204  includes  484,020  lines. 
News-m  this  year  2,170,432  includes  778,- 
I.  N.H.  052  lines;  last  year  2,347,803  includes 

1,440,803  1,235,447  852,219  lines. 

News-S  this  year  1,444,144  includes  920,395 
513,900  572,822  lines;  last  year  2.591.807  includes  1,571,439 

-  lines. 

1.954,703  1,808,249  NOTE:  News-m  A  S — Due  to  work  slowdown 
and  work  stoppage  during  arbitration 
TENN.  considerable  advertising  linage  was  not 

2.733.040  2,514,323  printed  in  April  1974. 


Grand  Total  .  5,824,984  5,484,442 

NOTE:  Part-run  advertising — Press  Scimitar- 
e  this  year  1,988,300  includes  94,355  lines; 
last  year  1,844,253  includes  89,579  lines. 


1,988,300  1,844,253  NEWARK.  N.J. 

-  -  Star  Ledger-m  .  2,545,814  2,822,148 

5,824,984  5,484,442  ’Star  Ledger-S  .  1,594,747  2,129,394 


MIAMI.  FLA. 

Herald-m  .  5,427,809  5,445,503 

Herald-S  .  2,801,284  3,455,850 

News-e  .  2,597,837  2,880,571 


Grand  Total  .  4,140,581  4,951,442 

NOTE:  Part-run  advertising — Star  Ledger-m 
this  year  2,545,814  includes  75,887  lines; 
last  year  2,822,148  includes  41,591  lines. 
Star  Ledger-S  this  year  1,594,747  includes 
38.840  lines. 


Grand  Total  . 10,824,930  12,001,924 

NOTE:  Part-run  advertising — Herald-m  this 
year  5,427,809  includes  209,847  lines;  last 
year  5  445,503  includes  247,019  lines. 


-  -  ORANGE  COUNTY.  CALIF. 

.10,824,930  12.001,924  Register  (see  note)  ....  3,945,791  4,030,453 
ising — Herald-m  this  'Register-S  .  1,255,991  1,544,977 


Grand  Total  .... 


5,221,782  5,597,430 


Herald-S  this  year  2,801,284  includes  127,-  NOTE:  Register-e  and  Register-m  sold  ii 


384  lines;  last  year  3,455,850  includes  129,- 
077  lines. 

News-e  this  year  2,597,837  includes  55,440 
lines;  last  year  2,880,571  includes  52,920 
lines. 


Sentinel-m  .  1.907,403  1,833,285  Grand  Total  .  5,248,317  5,215,819 

Journal-e  .  4,042,420  3,515,742  NOTE:  Part-run  advertising — Sentinel-Star-d 

Journal-S  .  2,335,751  2,442,457  this  year  3,784,487  includes  559,404  lines; 

-  -  last  year  3,549,973  includes  453,010  lines. 

Grand  Total  .  8,305,574  7,991,504  Sentinel-Star-S  this  year  1,441,430  includes 

28 


MILWAUKEE,  WIS. 

.  1.907,403  1,833,285 


combination;  linage  of  one  edition, 
Register-e  is  shown. 

ORLANDO.  FLA. 

Sentinel  Star-d  .  3,784,487  3.549,973 

•Sentinel  Star-S  .  1,441,430  1,445,844 


221,982  lines;  last  year  1,445,844  Includes 
204,118  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,939,249  2,883,335 

•Bulletin-S  .  1,501,380  1,738,512 

Inquirer-m  .  2,048,544  2,240,839 

Inquirer-S  .  2,233,224  2.709,419 

News-e  .  1,104,975  1,185,244 

Grand  Total  .  9,84?,392  10,757,371 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  2,939,249  includes  794,294  lines;  last  ' 
year  2,883,335  includes  734.430  lines.  I 

Bulletin-S  this  year  1,501.380  includes 
457,580  lines;  last  year  1,738,512  includes 
712,589  lines.  I 

Inquirer-m  this  year  2,048,544  includes 
234,884  lines;  last  year  2,240,839  includes 
189,742  lines. 

Inquirer-S  this  year  2,233,224  includes  , 
437,900  lines;  last  year  2,709,419  includes  : 
404.847  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  4,444,939  4,301,112 

Republic-S  .  1,419,413  2,133,977 

Gaiette-e  .  4,579.708  4,291,374 

Grand  Total  . 10,844,040  10,724,445 

PITTSBURGH,  PA. 

Post  Gazette  A 

Sun  Telegraph-m  .  Strike  1,078,703 

Press-e  .  Strike  2,154,737 

•Press-S  .  Strike  1,944,595 

Grand  Total  .  Strike  5,200,035 

NOTE:  Part-run  advertising — Press-e  last 
year  2,154,737  includes  40,320  lines. 

Press-S  last  year  1,944,595  includes  22,800 
lines. 

NOTE:  Newspapers  on  strike  April  I 

through  April  30,  1974. 

PROVIDENCE.  R.l. 

Bulletin-e  .  2.195.840  2,177,417 

Journal-m  .  1,704,424  1,479,532 

Journal-S  .  1,403,341  1,490,759 

Grand  Total  .  5,305,827  5,547,908 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  2,195,840  includes  140.892  lines;  last 
year  2,177,417  includes  88,434  lines. 

NOTE:  Journal-m  published  5  days  a  week 
only. 

QUINCY,  MASS. 

Patriot  Ledger-e  .  1,552,814  1,523,449 

NOTE:  Part-run  advertising — Patriot  Ledg¬ 
er-e  this  year  1,552,814  includes  54,911 
lines;  last  year  1,523,449  includes  43,983 
lines. 

ROCHESTER.  N.Y. 

Democrat  A 

Chronicle-m  .  1,825,452  1,715,515 

Democrat  A 

Chronicle-S  .  1,047,821  1,543,944 

Times  Union-e  .  2,110,424  2,189,142 

Grand  Total  .  4,983.899  5,448,441 

NOTE:  Part-run  advertising — Democrat  A 
Chronicle-S  this  year  1,047,821  includes 
21,503  lines;  last  year  1,543,944  includes 
17,442  lines. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,440,244  2,593,104 

•Bee-S  .  843,424  1,181,321 

Union-m  .  1,781,343  1,747,487 

tUnion-S  .  327,738  342,324 

Grand  Total  .  5,432,971  5,884,240 

NOTE:  Part-run  advertising — Bee-e  this  year 
2,440,244  includes  13,113  lines. 

ST.  LOUIS.  MO. 

Globe  Democrat-m  ....  1,442,130  1,484,332 
Globe  Democrat-w/e  . .  445,577  714,419 

Post  Dispatch-e .  2.089.958  2,334,349 

•Post  Dispatch-S  .  1,494,538  2,024,824 

Grand  Total  5,912,203  4,540,144 

NOTE:  Globe  Democrat-m  published  5 
days  a  week  only. 

NOTE:  Part-run  advertising — Globe  Demo¬ 
crat-m  this  year  1,442,130  includes  194,701 
lines;  last  year  1,484,332  includes  218,514 
lines. 

Globe  Democrat-w/e  this  year  445,577  in¬ 
cludes  7,742  lines;  last  year  714,419  in¬ 
cludes  9,757  lines. 

Post  Dispatch-e  this  year  2,089,958  in¬ 
cludes  87,248  lines;  last  year  2,334,349 

includes  237,270  lines. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  2,912,543  2,754,004 

.  Times-m  .  4,804,771  4,435,882 

•Times-S  .  1,481,574  2,058,490 

Grand  Total  9,398,910  9.450.574 


Times-S  this  year  1,481,574  Includes  294,- 
204  lines;  last  year  2,058,4%  includes 

344.081  lines. 

Independent-e  this  year  2,912,543  includes 
11,400  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  2,248,413  2,194,454 

tExpress-News-S  .  942,471  1,228,221 

Express  News-sat  .  419,578  423,970 

News-e  .  1,951,149  2,032,994 

Light-e  .  2,483,531  2,484,392 

•Light-S  .  1,111,798  1,382,282 

Light-sat  .  284,842  299,485 


Grand  Total  .  9,443,002  10,048,000 

NOTE:  Express-m,  News-e  and  Light-e.  all 
published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun  (see  note)  .  2,348,549  2,482,812 

•Sun-S  .  523,474  742.875 

Grand  Total  .  2,872,243  3,225,487 

NOTE:  Sun-m  and  Telegram-e  are  sold  in 
combination;  linage  or  one  edition,  Sun- 
m  is  shown. 

NOTE:  Part-run  advertising — Sun-m  this 
year  2,348,549  includes  41,534  lines;  last 
year  2,482,812  includes  73,077  lines. 

Sun-S  this  year  523,474  includes  13,820 
lines;  last  year  742,875  includes  27,298 
lines. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,831,489  2,933,917 

•Union-S  .  1,284,803  1,448,145 

Tribune-e  .  3,375,474  3,544,352 

Grand  Total  .  7,491,948  8,144.414 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2.042,027  1,992,590 

Examiner-e  .  2,084,529  2,100,932 

Giaminer  A  Chronicle-S  1,039.941  1,395,108 

Grand  Total  .  5,144,517  5,488,430 

SAN  JOSE.  CALIF. 

Mercury-m  .  4,314,851  4,143,949 

News-e  .  4,394,270  4,104,144 

•Mercury-News-S  .  1,354,815  1,727,433 

Grand  Total  . 10,043,934  9,975,528 

NOTE:  Part-run  advert'sing — Mercury-m  this 
year  4,314,851  includes  231,241  lines;  last 
year  4,143,949  includes  155,014  lines. 
News-e  this  year  4,394,270  includes  231,241 
lines;  last  year  4,104,144  includes  155,082 
lines. 

SEATTLE,  WASH. 

Post  Intalligencer-m  .  I,M2,448  1,448,939 

•Post  Intelligencer-S  ..  494,845  717,744 

Grand  Total  .  2,139,513  2,144,483 

SHREVEPORT,  LA. 

Journal-e  .  1,410,224  1,487,303 

Times-m  .  1,942,927  2,095,448 

Times-S  .  745.885  1,135,434 

Grand  Total  .  4,099,034  4,718,405 

SOUTH  BEND,  IND. 

Tribune-e  .  2,023,448  1,842,434 

•Tribune-S  .  499,419  840,203 

Grand  Total  .  2,723,087  2,702,439 

NOTE:  Part-run  advertising — Tribune-e  this 
year  2,023,448  includes  32,745  lines;  last 
year  1,842,434  includes  31,440  lines. 
Tribune-S  this  year  499,419  includes  13,134 
lines;  last  year  840,203  includes  44,898 
lines. 

SYRACUSE,  N.Y. 

Herald  Journal-e  .  2,035,448  1,915,524 

•Herald  American-S  ..  800,920  1,110,705 

Post  Standard-m  .  1,157,492  945,837 

Grand  Total  .  3,993,840  3,992,048 

NOTE:  Part-run  advertising — Herald  Jour- 
nal-s  this  year  2,035,448  includes  4,774 

lines;  last  year  1,915,524  includes - lines. 

Herald  American-S  this  year  800,920  in¬ 
cludes  14,440  lines;  last  year  1,110,705  in¬ 
cludes  17,704  lines. 

Post  Standard-m  this  year  1,157,492  in¬ 
cludes  11.953  lines;  last  year  945,837  in¬ 
cludes  12,037  lines. 

TACOMA.  WASH. 

News  Tribune-e .  1,837,000  1,821,248 

News  Tribune-S .  579,531  774,134 

Grand  Total  .  2,414,531  2,595,382 

TALLAHASSEE.  FLA. 

Democrat-e .  1,535,442  1,554,432 

•Democrat-S  .  578,444  754,424 

Grand  Total  .  2,114,288  2,312,858 


NOTE:  Part-run  advertising — ^Times-m  this  NOTE:  Part-run  advertising — Democrat-e 
year  4,804,771  includes  1,092,348  lines;  this  year  1,535,442  includes  4,035  lines; 
last  year  4,435,882  includes  877,094  lines.  last  year  1,554,432  includes  18,002  lines. 
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1974  1973 

TAMPA,  FLA. 

rribun«-tn  .  3,471.906  3,534,834 

Tribun«-S  .  1,148,134  1,520,273 

.  2,477,355  2,354,334 


Grand  Total  .  7,297  397  7,411,445 

NOTE:  Part-run  advartlslng — ^Tribuna-m  this 
year  3,471,904  includas  172,854  linat;  last 
yaar  3,534,834  includas  209,825  linas. 

TRENTON,  N.J. 

Timas-a  .  1,352,348  1,550,743 

tTimas  Advartisar-S  ..  .839,931  1,242,595 
Trantonian-m  .  1,350,581  1,192,257 


Grand  Total  .  3  542,840  4,005,415 

NOTE:  Timas-a  publishaa  5  days  a  waak 
only. 

NOTE:  Part-run  advartising — ^Timas  Advar¬ 
tisar-S  this  yaar  839,931  includas  13,115 
linas;  last  yaar  1,242,595  includas  24,499 
linas. 

WASHINGTON,  D.C. 

Post-m  .  4,741,811  4,714,017 

•Post-S  .  2,021,298  2,474,007 

Star-Naws-a  .  2,581,340  2,727,443 

tStar-Naws-S  .  1,058,227  1,238,450 


Grand  Total  . 10,402,494  11,154,137 

NOTE:  Part-run  advartising — Star-Naws-S 
this  yaar  1,058,227  includas  13,905  linas; 
last  yaar  1,238,450  includas  17,442  linas. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,828.271  2,958.023 

Timas-a  .  2,423,459  2,503,057 

•PostTimas-S .  1,183,148  1,505,840 


Grand  Total  .  4,435,078  4.944,940 

NOTE:  Timas-a  publishad  5  days  a  waak 
only. 

NOTE:  Part-run  advartising — Post-m  this 
yaar  2,828,271  includas  41,315  linas;  last 
yaar  2,958,023  includas  54,324  linas. 
Timas-a  this  yaar  2.423,459  includas  42,831 
linas;  last  yaar  2,503,057  includas  54,324 
linas. 

WHITE  PLAINS.  N.Y. 

Raportar  Dispatch-a  ...  1,418,171  1,834,449 

APRIL  1974 
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ABERDEEN.  S.D. 


.narican  Naws-« . 

.  730,542 

407,502 

Amarican  Naws-S . 

.  254,702 

274,878 

Grand  Total  . 

985,244 

884,380 

ALBANY, 

N.Y. 

Timas-Union-m  . 

Knickarbockar  Naws- 

.  1,930,518 

1,479,982 

Union  Star-a  . 

.  1,449,321 

1,447,529 

Timas-Union-S  . 

.  988,103 

1,117,918 

Grand  Total  . 

.  4,547,942 

4,445,429 

BANGOR, 

MAINE 

Naw$-m  . 

.  1,179,251 

1,182,540 

BOULDER, 

COLO. 

Camara-a  . 

.  1,444,202 

1,584,723 

Camara-S  . 

.  452,403 

539,894 

Grand  Total  . 

.  2,094,405 

2,124,419 

BURLINGTON.  VT. 

Fraa  Pras$-m  . 

.  1,934,404 

2,055,340 

COLUMBUS,  GA. 

Enquirar-m  . 

.  1,112,408 

1,222,420 

Ladgar-a  . 

.  1,025,528 

1,248,384 

Ladgar-Enquirar-S  _ 

.  294,894 

345,092 

Grand  Total  . 

.  2,432,032 

2,854,098 

1974  1973 

DAVENPORT,  IOWA 

TImas-Damocrat-atm  .  2,739,520  2,480,544 
Timas-Damocrat-S .  458,084  408,140 


Grand  Total  .  3,397,404  3,288,724 

DES  MOINES,  IOWA 

Ragistar-m .  908,798  820,448 

Tribuna-a  .  1,357,532  1,341,770 

Ragistar-S  .  854,051  998,500 


Grand  Total  .  3,122,381  3,140,738 

NOTE:  Part-run  advartising — Ragistar-S  in¬ 
cludas  142,348  linas  in  1974;  188,391  linas 
in  1973. 

DULUTH,  MINN. 


Naws-Tribuna-m  .. 

.  994,917 

908,544 

Harald-a  . 

.  1,004,598 

935,348 

Naws-Tribuna-S  ... 

.  435,584 

713,797 

Grand  Total  . . . 

.  2,435,101 

2,557,709 

GARY.  IND. 

Tribuna-a  . 

.  2,139,233 

1,744,005 

Tribuna-S  . 

.  481,000 

819,223 

Grand  Total  ... 

.  2,420,233 

2,545,228 

GRAND 

FORKS,  N.D. 

Harald-a  . 

.  794,570 

749,444 

Harald-S  . 

.  337,744 

435,594 

Grand  Total  ... 

.  1,132,334 

1,205,240 

GREENEVILU,  S.C. 

Naws-mS  . 

.  2,421,854 

2,435,744 

Piadmont-a  . 

.  1,489,154 

1,859,704 

Grand  Total  .  4,111,012  4,495,470 


LETHBRIDGE.  ALTA. 

Harald-a  .  984,244  917,350 

LINCOLN,  NEB. 

Journal  Star-d&S  .  2,022,370  2,147,844 

NOTE:  Includas  insarts:  182,442  linas  in 

1974;  137.242  linas  in  1973. 

LOKCPORT,  N.Y. 

Union-Sun  and 

Journal-a  .  482,710  727,594 

LOUISVILLE,  KY. 

Couriar-Journal-m  .  2,511,849  2,548,054 

Timas-a  .  2,853,741  2,895,440 

Couriar-Journal 

&  Timas-S  .  1,445,445  1,485,552 


Grand  Total  .  4,831,075  7  149,044 

NOTE:  ROP  Display  Linaga  publishad  on 
4-column  basis,  but  convartad  to  8- 
column  basis  abova.  Classifiad  publishad 
and  raportad  abova  on  9-column  basis. 

MADISON,  WIS. 

Capital  Timas-a  .  2,244,517  2,122,244 

Stata  Journal-m  .  2,244,047  2,138,031 

Stata  Journal-S  .  754,334  1,009,477 


Grand  Total  .  5,244,898  5,249,754 

MERIDEN.  CONN. 

Racord-m .  1,017,418  1,225,434 

Journal-a  .  993,454  1,140,144 


Grand  Total  .  2,011,072  2,385,400 

MONTREAL,  QUE. 

Gaiatta-m  .  1,788,549  1.717,899 

Star-a  .  3,273,415  3,011,323 

La  Davoir-m  .  443,372  444,975 

La  Dimancha-Mat'n-S  ..  384,089  529,532 

NOTE:  La  Dimancha  Matin  1974  includas 
45,042  linas  parspactivas  and  58,300  linas 
insarts;  1973  includas  43,405  linas  parspac¬ 
tivas  and  49,480  linas  insarts. 

NASHUA.  N.H. 

Talagraph-a  .  1,241,874  1,173,393 


1974  1973 

NEW  HAVEN.  CONN. 

Journal-Couriar-m  _  1,438,871  1,401,102 

Ragistar-a  .  2,095,189  2,037.545 

Ragistar-S  .  1,521,871  1,227,440 


Grand  Total  .  5,255,931  4,844,107 

NILES,  MICH. 

Star-a-sat .  511,194  542,444 

NORFOLK.  VA. 

Virginian-Pilot-m  ..  ..  3,002,739  2,708,510 

Ladgar-Star-a  .  2,719,299  2,314,350 

Virginian-Pilot-S  .  1,424,942  1,249,850 


Grand  Total  .  7.144,980  4,274,710 

NORTH  PLATTE.  NEB. 

Talagram-a,  sat.,  m  _  438,454  544,254 

NOTE:  Family  Waakly  included  43,532  linas 
1974;  59.472  linas  1973. 

OAKLAND,  CALIF. 

Tribuna-a  .  2,040,799  2,152,844 

Tribuna-S  .  888,228  1,192,852 


Grand  Total  .  2.929,027  3  345,718 

NOTE:  Sunday  includas  78,715  linas  Parada. 
Tuasday,  Tuasday  At  Home  and  Comics 
in  1974.  Last  year  includes  90,058. 

OGDEN,  UTAH 

Standard-Examinar-a  ..  1,541,080  1,502,510 
Standard-Examiner-S  ..  577,294  443,194 


OKLAHOMA  CITY,  OKLA. 


Oklahoman-m  . 

2,439,978 

2,350,413 

Timas-a  . 

2,190,414 

2,233,445 

Oklahoman-S  . 

934,404 

1,197,283 

Grand  Total  . 

.  5,544,998 

5,781,341 

NOTE:  Part-run  linaga — 

Oklahoman 

1  includes 

548,947  linas  1974; 

458,004  lines  1973. 

Timas  this  yaar  438,282  lines; 

last  year 

449,833  linas. 

OMAHA. 

NEB. 

World-Harald-m,e,S 

.  3,489,038 

3,774,920 

OTTAWA, 

ONT. 

LaDroit-a  . 

.  2,085,304 

1,859,927 

PASADENA, 

,  CALIF. 

Star-News-m-a  . . 

.  1,180,414 

1,192,494 

Star-Naws-S  . 

.  249,144 

419,007 

Grand  Total  . 

.  1,449,780 

1,457,352 

NOTE:  Does  not  include  Parade. 

PORTLAND, 

,  MAINE 

Prass-Herald-m  . 

.  1,425,888 

1,490,154 

Exprass-e  . 

.  1,371,324 

1,419,719 

Telagram-S  . 

.  748,234 

497,320 

Grand  Total  . 

.  3,585,448 

3,407,195 

NOTE:  Sunday  includas  Parade. 

PORTLAND.  ORE. 

Oregonian-m,S  . 

.  4,287,482 

4,493,934 

Oregon  Journal-e . 

.  1,424,180 

1,192,030 

Grand  Total  . 

.  5,713,842 

5,885,944 

READING.  PA. 

Times-m,  Eagla-e  . 

1,538,150 

1,450,359 

Eagle-S  . 

.  591,317 

452,437 

Grand  Total  . 

.  2,129,447 

2,102,994 

RICHMOND,  VA. 

Times-Dispatch-m  . 

.  1.941,914 

2,028,583 

News-Laader-e  . 

1,979,323 

2,191,157 

Times-Dispatch-S  . 

.  1,181,044 

1,433,705 

Grand  Total  . 

.  5,102,303 

5,453  445 

NOTE:  Part-run  and  comics  not 

included. 

1974  1973 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,477,848  1,545,512 

Dispatch-a  .  2,591,544  2,559,435 

Pioneer  Prass-S  .  1,242,745  1,589,494 


Grand  Total  .  5,312.179  5,494,441 

NOTE:  Sunday  does  not  include  Parada. 

SEATTLE,  WASH. 

Timas-a,S  .  3,258,254  3,510,108 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Bay  Breeie-e  . .  2,827.370  3,040,450 

SPOKANE.  WASH. 

Spokesman-Review-m  ..  1,293,500  1,207,553 

Chronicle-e .  1,481,550  1,358,980 

Spokesman-Reviaw-S  . .  404,900  805,035 


Grand  Total  . .  3,381,980  3,371.548 

NOTE:  Sunday  includes  "parade"  linaga. 

SYDNEY,  N.S. 


Cape  Breton  Post-a  . . 

..  1.040.203 

1,048.759 

TOLEDO.  OHIO 

Times-m  . 

Blade-e  . 

. .  540,825 

..  2,090,570 

404,339 

2,300,229 

Blade-S  . 

..  1,089,744 

1,499,703 

Grand  Total  . 

..  3,741,141 

4,404,271 

Grand  Total  .  3,210,809  3,192,777 

TORONTO,  ONT. 

Sun-mS  .  941,577  413,318 

Star-e  .  4.495,374  4,314,774 

TUCSON,  ARIZ. 

Star-m  .  2,839,228  2,947,54 

Citiien-a  .  2,889,138  3,005,072 

Star-S  .  807,542  1,089,018 


Grand  Total  .  4  535,928  7,041,544 

NOTE:  Sunday  includas  "Parade"  linage. 

TULSA,  OKLA. 

World-m  .  2,171,733  2,117,853 

Tribune-e  .  2,183,388  2,155,130 

World-S  .  497,337  959,318 


Grand  Total  .  5,052,458  5,232,301 

WAUKEGAN,  ILL. 

News-Sun-a  .  1,925,334  1,994,804 

WICHITA.  KAN. 

Eagle-m  .  2,202,379  2,134,571 

Beacon-e  .  1,094,075  894,107 

Eagle  and  Beacon-S  ...  524,147  744,212 


Grand  Total  .  3,822,401  3.774,950 

WILMINGTON,  N.C. 

Star-News-mSe  .  1,418,480  1,378,370 

Star-News-S .  473,734  339,850 


Grand  Total  .  1,892,184  1,718,220 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,758,734  1.777,914 

Twin-City  Santinal-a  ...  1,474,408  1,554,754 

Journal-Sentinel-S  .  728,938  905,548 


Grand  Total  .  3,944,282  4,238  220 

NOTE:  Part-run  and  comics  not  included. 

WORCESTER.  MASS. 

Telegram-m  .  1,105,444  1,147,818 

Gaietta-a  .  1,244,393  1,284,794 

Telegram-S  .  984,578  1,279,950 


Grand  Total  .  3,334,415  3,712,542 


Grand  Total  .  2,138,374  2,145,704 

NOTE:  Family  Weekly  included  Sunday 
58,450  lines  in  1974;  49,412  lines  1973. 


TOPEKA,  KANS. 

Daily  Caoital-m  .  1,589,210  1,515,241 

State  Journal-a  .  1,234,529  1,140,020 

Capital-Journal-S .  385,070  537,514 


NPPA  seminar 

(Continued  from  page  26) 


equal  stress  on  good  technical  quality.  I 
think  both  are  equally  important  because 
a  highly  technical  picture  that  says  noth¬ 
ing  is  nothing;  a  picture  that  has  good 
content  but  is  so  poor  technically  it  can’t 
be  reproduce  will  say  nothing.” 

The  press  photographer  of  today  lacks 
photographic  versatility,  Costa  says.  He 
thinks  too  many  youngsters  coming  into 
the  business  do  not  realize  that  to  make  a 
good  picture  with  a  35  mm  camera  they 
have  to  have  better  technique  than  with  a 
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4x5  camera.  “The  larger  format  can 
forgive  some  errors;  small  35  mm  en¬ 
larges  mistakes.” 

A  delegate-at-large  to  the  board  meet¬ 
ing,  Costa  freelances  on  the  west  coast 
and  lectures.  He  added  a  complaint  about 
the  current  tendency  to  shoot  everything 
with  available  light.  “Young  men  today 
are  trying  to  shoot  everything  without 
illumination.  Some  situations  need  light, 
and  the  photographer  has  to  know  when 
to  put  light  into  a  picture.” 

Costa,  who  has  missed  only  two  conven¬ 
tions  in  the  29-year  history  of  the  associa¬ 
tion,  said  he  thought  the  ethics  debate  was 
a  kind  of  “over-reaction  to  Watergate.” 
Commenting  on  the  traditional  family- 
style  conventions,  Costa  said  that  the  edu- 
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cation  pill  is  sugar-coated  if  photogra¬ 
phers  can  bring  their  wives  and  children 
and  not  have  it  “cost  a  bundle.” 

“Editors  go  to  conventions  at  company 
expense;  staff  photographers  do  not,”  he 
pointed  out.  For  many  the  convention  uses 
up  vacation  time,  although  for  association 
officers  many  papers  give  time  off.  Costa 
added.  “I  think  there  is  little  I  as  a  press 
photographer  can  do  to  favor  Gulf  Oil  in 
a  picture  I  might  take,”  and  he  said  that 
it  is  “less  important”  whether  Gulf  Oil 
ought  to  sponsor  a  cocktail  party  than  it 
is  to  get  men  and  women  to  attend  the 
educational  programs. 

(An  additional  summary  of  board  sessions 
will  appear  next  week) 
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Individual’s  personal  safety 
protected  by  news  guidelines 

Wo  news  is  worth  a  human  life* 


By  Gerald  B.  Healey 

In  a  memo  to  the  editorial  staff  of  the 
Minneapolis  Tribune,  managing  editor 
Wallace  Allen  laid  down  certain  policy 
guidelines  for  the  coverage  of  news. 

The  memo  followed  the  March  17  kid¬ 
napping  of  Eunice  Kronholm,  wife  of  a 
Minneapolis  banker.  On  June  18  the  Min¬ 
nesota  Press  Council  issued  a  decision 
that  the  Tribune  did  not  act  responsibly  in 
gathering  and  publishing  news  of  an  at¬ 
tempted  ransom  drop  in  the  Kronholm 
case.  (E&P,  June  22). 

The  Tribune  failed  to  exercise  proper 
journalistic  responsibility,  the  council 
said,  when  it  monitored  police  radios  and 
relayed  the  information  to  a  reporter  at¬ 
tempting  on-the-scene  coverage  of  the 
ransom  drop. 

Focal  point  in  Allen’s  memo  was:  “One 
thing  is  clear.  We  should  engage  in  no 
news  activity  that  is  likely  to  bring  injury 
or  death  to  a  person  because  of  our  meth¬ 
ods  or  actions.”  He  had  other  warnings: 

“We  need  to  get  the  news — swiftly  and 
fully — but  not  irresponsibly.  No  news  is 
worth  a  human  life.  You  can  only  imagine 
what  would  have  happened  had  Mrs. 
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NEED  INFORMATION? 

Kawasaki’s  Motorcycle  Factcenter  is 
your  central  source  for  information  on 
motorcycles.  Motorcycles  and  the 
environment.  Motorcycles  and  the 
energy  crisis.  Legislation.  Safety.  His¬ 
tory.  Personalities,  trends  and  any¬ 
thing  else  about  the  world  of  two 
wheels  and  a  motor.  Call  us. 


1062  McGaw  Ave.  Santa  Ana,  CA  92705 


Factline:  (714)  979-5552 


Kronholm  been  killed,  with  the  media 
sharing  part  of  the  blame.  So  let’s  be  sure 
common  sense  and  human  compassion 
temper  our  decisions.” 

Allen  cautioned  further:  “Tribune  staff 
members  cannot  and  must  not  become  in¬ 
volved  in  any  activities  that  could  cause  a 
person’s  injury  or  death.  We  are  here  to 
cover  the  news,  not  to  make  it.” 

The  managing  editor  mused  that  there 
are  times  when  mere  methods  of  coverage 
can  affect  the  news.  Several  hard-to- 
answer  questions  are  involved.  Does  a 
newspaper  withhold  news  of  a  kidnapping 
if  it  is  believed  release  of  the  news  will 
endanger  the  life  of  the  victim?  Does  a 
newspaper  try  for  a  scoop — either  in 
story  or  in  pictures — if  there  is  a  danger 
to  the  victim?  In  the  Kronholm  case, 
should  a  newspaper — or  radio  or  tv  sta¬ 
tion — have  become  involved  in  attempting 
to  follow  a  ransom  drop? 

The  answers  aren’t  easy,  Allen  contin¬ 
ued,  because  they  involve  the  conflicts  of 
aggressive  pursuit  of  the  new’s  and  our 
responsibility  to  society  and  its  individu¬ 
als. 

Allen  counseled  his  staff  to  be  sure  com¬ 
mon  sense  and  human  compassion  “temper 
our  decisions.”  He  added : 

“The  Tribune  should  not  disseminate 
material  picked  up  from  police  radio 
broadcasts.  We  have  the  right  to  monitor 
the  broadcasts  and  take  action  on  them ;  it 
is  against  the  law  to  print  the  matter 
which  is  broadcast.  Use  of  the  contents  of 
monitored  broadcasts  is  prohibited  by  Sec¬ 
tion  605  of  the  Federal  Communications 
Act. 

“What  do  we  do  instead?  We  monitor 
such  broadcasts  and  then  talk  to  the  police 
sources  involved.  We  tell  them  we  have 
heard  the  broadcasts,  and  we  ask  for  au¬ 
thorization  to  use  the  material.  If  the 
police  say  no,  we  ask  the  questions  neces¬ 
sary  to  get  our  story.” 

Tribune  editor  Charles  W.  Bailey  said 
the  material  in  the  story  dealing  with  the 
ransom  drop  was  vague  and  non-specific. 
He  said  it  mentioned  no  specific  places, 
nor  did  it  specify,  as  some  other  media 
accounts  did,  a  specific  route.  It  did  not 
quote  directly,  as  some  other  media  ac¬ 
counts  did,  from  police  or  FBI  transmis¬ 
sions.  In  Bailey’s  opinion,  all  the  story 
said  in  essence  was  that  something  was 
going  on,  and  it  appeared  that  the  some¬ 
thing  was  a  ransom  delivery. 

By  the  time  the  edition  of  the  Tribune 
containing  the  ransom  drop  story  was  de¬ 
livered  to  readers,  the  ransom  money  had 
been  delivered  to  the  kidnappers. 

Bailey  summed  up:  “I  believe  the  story 
published  in  the  Tribune  was  not,  as  the 
complaint  (to  the  Press  Council)  alleges, 
a  case  of  ‘extreme  irresponsibility.’  It  was 
a  discreet,  purposely  imprecise  and  vague 


report.  By  the  time  it  was  distributed,  in 
fact,  it  was  out-of-date.” 

He  thought  that  gpven  the  same  cir¬ 
cumstances,  “we  should  not  do  it  just 
that  way  again.  This  is  of  course  a  mat¬ 
ter  of  subjective  judgment,  and  judgments 
will  inevitably  differ.” 

Bailey  expressed  his  coverage  policy: 
“The  Tribune  does  not  always  need  to 
be  first  with  a  story.  We  should  never  let 
other  media  set  our  standards. 

“It  is  always  possible,  though  by  no 
means  automatic,  to  delay  publication  of  a 
particular  item  of  sensitive  information  if 
requested  to  do  so  by  the  law  enforcement 
official  in  charge  of  a  case.  ...  So  far  as  I 
am  aware  we  received  no  request  relating 
to  any  phase  of  our  news  coverage  of  the 
Kronholm  case  from  any  FBI  official. 

“We  should,  in  such  situations,  avoid 
highly  visible  reporting  activities. 

“In  dealing  with  subjects  that  raise  the 
possibility  of  injury  to  persons  involved  in 
the  story,  reporters  must  seek  direction 
from  their  supervisors,  and  those  supervi¬ 
sors  must  consult  the  editor  of  the 
Tribune  or,  in  his  absence,  the  managing 
editor.” 

Bailey  commented  that  beyond  those 
broad  policy  rules  it  would  be  unwise  to 
attempt  in  advance  to  spell  out  specific, 
detailed  rules  for  reporting  on  kidnap¬ 
pings.  Each  case  is  different  from  every 
other.  The  motives  of  kidnappers  vary,  as 
does  their  desire  for  publicity. 

In  some  cases  the  withholding  of  publi¬ 
cation  of  news  might  have  an  adverse 
effect  on  a  kidnap  victim;  Reg  Murphy, 
the  Atlanta  editor  kidnapped,  said  after¬ 
wards  that  his  kidnappers  were  angered 
by  the  fact  that  initially  news  was  not  on 
radio  or  tv. 

In  some  other  cases,  kidnappers  insist 
on  using  the  media  as  a  channel  for  com¬ 
municating  their  demands  or  instructions 
to  the  victim’s  family  or  authorities,  as  in 
the  Hearst-SLA  case. 

The  media  must  exercise  responsible 
judgment  on  a  case-by-case  basis,  mindful 
of  potential  danger  to  the  persons  in¬ 
volved  and  of  whatever  factors  might 
weigh  in  various  directions. 

Bailey  said  he  met  with  Mrs.  Elizabeth 
Guthrie,  who  filed  a  complaint  with  the 
Press  Council  alleging  “extreme  irrespon¬ 
sibility”  on  the  part  of  the  Tribune. 

He  offered  to  publish  a  letter  to  the 
editor  if  she  wished  to  write  one  stating 
her  complaint  against  the  Tribune.  Mrs. 
Guthrie  said  she  felt  this  would  not  be 
adequate  redress  for  her  grievance  against 
the  Tribune.  Because  of  the  nature  of  the 
complaint,  there  seemed  no  other  specific 
redress  that  could  be  offered  by  the 
Tribune  in  lieu  of  further  proceedings 
before  the  Press  Council. 

Mrs.  Guthrie,  of  Orono,  Minn,  said  she 
was  upset  by  the  article  because  she 
though  it  might  have  endangered  Mrs. 
Kronholm’s  life.  Mrs.  Guthrie  is  a  neigh¬ 
bor  of  Mrs.  Virginia  Piper,  the  victim  of 
a  1972  kidnapping. 

Mrs.  Guthrie  had  discussed  the  issue  on 
the  date  of  publication  of  the  article  with 
Richard  Cunningham,  the  Tribune’s  Read¬ 
er  Representative.  He  is  the  staff  member 
who  bears  the  initial  responsibility  of  dis¬ 
cussing  with  members  of  the  public  their 
complaints  or  other  comments  regarding 
the  Tribune’s  performance. 
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El  Mundo  pays 
$934,593  in 
back  taxes 

Mrs.  Argentina  S.  Hills,  widow  of  El 
Mundo  founder  Angel  Kamos,  announced 
July  1  the  paper  had  paid  the  Treasury 
Department  of  Puerto  Rico  $934,593.72  in 
back  taxes,  taking  advantage  of  the  tax 
amnesty  announced  for  the  month  of 
June. 

El  Mundo  made  the  payment  to  avoid  a 
long  legal  battle,  Mrs.  Hills  said.  The 
paper  had  contended  that  under  Puerto 
Rican  law  it  was  a  manufacturing  indus¬ 
try  and  thus  entitled  to  flexible  deprecia¬ 
tion.  El  Mundo  applied  for  flexible  depre¬ 
ciation  in  1961  but  not  until  1972  was  a 
decision  made  on  the  request. 

Mrs.  Hills  said  the  denial  of  El  Mundo’s 
request  by  the  outgoing  treasury  secre¬ 
tary  of  the  New  Progressive  Party  ad¬ 
ministration  was  political,  but  the  present 
Popular  Democratic  Party  administration 
upheld  the-previous  ruling. 

In  the  statement,  Mrs.  Hills  said  it  was 
important  to  note  flexible  depreciation  was 
not  tax  exemption.  "It  is  a  device  that 
permits  manufacturing  enterprises  to  ac¬ 
celerate  the  depreciation  of  its  property. 
The  effect  is  to  postpone  paying  now  taxes  | 
that  must  be  paid  later.” 

By  making  the  June  payment,  El  Mun¬ 
do  settled  the  controversy  and  avoided  the 
payment  of  $1.7  million  in  taxes  and  pen¬ 
alties  it  had  originally  been  ordered  to 
pay.  “There  is  so  much  precedent  in  the 
United  States  and  in  Puerto  Rico  to  prove 
that  newspapering  is  manufacturing,  that 
we  believe  that  we  could  win  in  the  courts 
a  reversal  of  the  Treasury  Department’s 
ruling.  However,  we  want  to  end  this 
issue  that  has  dragged  on  so  many  years 
because  of  the  Treasury  Department’s  re¬ 
fusal  to  act.  Taking  this  to  the  courts 
would  drag  this  matter  on  for  many  more 
years,”  Mrs.  Hills  said  in  the  statement. 


Justice  Dept,  approves 
sale  of  weekly  to  daily 

News-Press  Publishing  Co.  of  Santa 
Barbara,  Calif,  has  purchased  the  Carpin- 
teria  Herald  from  its  owners,  Mr.  and 
Mrs.  John  C.  Henderson. 

The  transaction  became  effective  upon 
receipt  of  a  letter  of  approval  from  the 
U.S.  Department  of  Justice.  Terms  were 
not  disclosed. 

The  Herald’s  new  editor  and  publisher 
will  be  Edwin  F.  Lukas,  a  veteran  news¬ 
paper  executive  and  recently  publisher  of 
a  weekly  in  Corcoran,  Calif. 

Lukas  said  he  will  have  complete  inde¬ 
pendence  as  regards  news  and  editorial 
content  of  the  Herald,  which  has  been  for 
some  time  printed  in  the  Santa  Barbara 
News-Press  plant. 

A  30-year  newspaperman,  Lukas  said 
he  plans  no  immediate  changes  and  will 
maintain  a  completely  local  weekly  news¬ 
paper  for  Carpinteria  Valley. 


Ytou  get  twice  the  truck 
for  half  the  price! 


The  GRABBER  stacks 
newsprint  rolls  5-high— 
turns  in  a  tight 
7y2-foot  radius- 
converts  from  clamp 
to  lift  forks 
in  3  minutes! 


The  GRABBER  was  built 
for  the  newspaper 
business -a  battery- 
powered  truck  that  will 
lift  2,000  pounds -easy  to 
operate  and  priced  about 
half  what  you'd  pay  for  a 
larger,  clumsier  truck. 

You  can  rotate  the  clamp 
a  full  360°  right  or  left,  j 
You  can  clamp  up  to  50" 
diameter  rolls.  Power  1 
enough  to  take  the  | 
toughest  ramps. 


And  you  can  put  the 
GRABBER  to  work  in 
your  plant  now  for 
about  $48  a  week.  Call 
or  write  me  for 
complete  specifications  ; 
and  details  about  our  , 
lease/purchase  plan,  i 


President 


DIVISION  OF  GREEN  AND  GREEN  L 
866  North  Wabash  Avenue 
Chicago,  Illinois  60611 

(312)944-1140 


Sov‘t-S^- 


Senior  citizens 
column  introduced 

A  twice-weekly  column  for  senior  citi¬ 
zens  and  “those  beginning  to  worry  about 
becoming  one”  is  being  introduced  by  Na¬ 
tional  Newspaper  Syndicate.  Jack  Smith, 
former  newspaperman  and  public  rela¬ 
tions  executive,  writes  the  column. 

Smith,  a  senior  citizen  himself,  holds  a 
journalism  degree  from  Minnesota  and 
has  worked  for  NEA,  the  Daily  Oklaho¬ 
man  in  Oklahoma  City,  and  also  U.S. 
News  and  World  Report  organizations  be¬ 
fore  entering  the  public  relations  field.  He 
now  lives  in  Evanston,  Illinois,  where  he 
formerly  directed  public  relations  for 
Northwestern  University. 

The  Smith  column  is  directed  at  the 
reader  over  50,  and  members  of  his  fami¬ 
ly. 


CBS  sued  over  firing 

Roy  Gardner,  a  sound  man  for  Colum¬ 
bia  Broadcasting  System  news,  sued  the 
network  July  10  for  more  than  $1.5  mil¬ 
lion,  claiming  he  was  fired  for  testifying 
before  a  congressional  committee  on  al¬ 
leged  rigging  of  news  programs.  Gardner 
was  fired  from  his  $20,000  a  year  job  in 
August,  1971  after  he  testified  that  year 
before  the  House  special  subcommittee  on 
investigations  of  the  Committee  on  Inter¬ 
state  and  Foreign  Commerce.  The  suit 
claimed  the  dismissal  violated  state  and 
federal  public  policy  which  encourages 
citizens  to  testify  at  trials  and  other  hear¬ 
ings. 


Summer  intern  program 

The  St.  Petersburg  (Fla.)  Times  and 
Evening  Independent  began  its  summer- 
long  high  school  journalism  intern  pro- 
gn^am  June  17  with  11  local  students. 
Thomas  C.  Pierce,  Clearwater  high  school 
journalism  teacher  and  part-time  copy  ed¬ 
itor  at  the  Times,  is  directing  the  pro¬ 
gram.  Each  student  receives  a  $450  Poyn- 
ter  Fund  sholarship. 


Past  Week^s  Range 
of  Stock  Prices 

NEWSPAPERS 

7/9 

Affiliated  Publications  (AMEX  . 

American  Financial  Corp.  (OTC)  .  10% 

Booth  Newspapers  (OTC)  .  IVh 

Capital  Cities  Comm.  (NYSE)  .  3I'/| 

Com.  Corp.  (OTC)  .  21/4 

Cowles  Comm.  (NYSE)  .  6 

Dow  Jones  (OTC)  .  22% 

Downe  Comm.  (OTC)  .  2'A 

Gannett  (NYSE)  .  31'/, 

Gray  Comm.  (OTC)  .  8% 

Harte  Hanks  (NYSE)  .  y/t 

Jefferson-Pilot  (NYSE)  .  23 

Knight  (NYSE)  .  33 

Lee  Enterprise  (AM^)  .  12% 

Media  Generai  (AMEX)  .  20% 

Multimedia  (OTC)  .  l3'/i 

New  York  Times  (AMEX)  .  10% 

Panax  (OTC)  .  2 

Post  Corp.  (V/isc.)  (OTC)  .  4% 

Quebecor  (AMEX)  .  9'/j 

Kidder  Publications  (NYSE)  .  — 

Speidal  (OTC)  .  l2'/2 

Thomson  Newspaoers  (CE) .  II 

Time  Inc.  (NYSE)  .  36i/!i 

Times  Mirror  (NYSE)  .  12% 

Toronto  Star  (CE)  .  12% 

Washington  Post  (AM^)  .  21% 

SUPPLIERS 

Abitibi  (CE)  .  ||l/, 

Addressograph  Multi.  (NYSE)  .  45,4 

Altair  (OTC)  .  VL 

Ball  Corp.  (NYSE)  .  9% 

B.  C.  Forest  (CE)  .  14 

Berkey  Photo  (NYSE)  .  5% 

Boise  Cascade  (NYSE)  .  13% 

Compugraphic  (AMEX)  .  15% 

Compuscan  (OTC)  .  5% 

Crown  Zellerbach  (NYSE)  .  28% 

Cutier-Hammer  (NYSE)  .  22% 

Dayco  (NYSE)  .  13 

Digitai  Equipment  (NYSE)  .  97% 

Domtar  (AMEX)  .  24% 

Dow  Chemical  (NYSE)  .  43 

Dymo  (NYSE)  .  8% 

ECRM  (OTC)  .  4% 

Eastman  Kodak  (NYSE)  .  99% 

Ehrenreich  Photo  (AM^)  .  7% 

Eltra  (NYSE)  . .  20% 

General  Electric  (NYSE)  .  45 

Georgia  Pacific  (NYSE)  .  34 

Grace.  W.  R.  (NYSE)  .  22 

Great  Lakes  Paper  (CE)  .  20yi 

Great  No.  Nekoosa  (NYSE)  .  39% 

Harris  Intertype  (NYSE)  .  18% 

Inmont  (NYSE)  .  4% 

International  Paper  (NYSE)  .  44% 

Itek  Corp.  (NYSE)  .  9 

Kimberly  Clark  (NYSE)  .  25% 

Log  ironies  (OTC)  .  3% 

MacMillan.  Bloadel  (CE)  .  24% 

Milgo  Electronics  (AMEX)  .  10% 

Millmaster  Onyx  (AMEX)  .  8 

Minnesota  Min.  t  Mfg.  (NYSE)  .  70*/$ 

Richardson  (NYSE)  .  M 

Rockwall  Inti.  (YSE)  .  25% 

Singer  (NYSE)  .  29% 

Southland  Paper  (OTC)  .  15% 

Southwest  Forest  Ind.  (NYSE)  .  4% 

Sun  Chemical  (NYSE)  .  13 

Wheelabrator-Frye  (NYSE)  .  11% 

White  Consolidated  (NYSE)  .  8% 

Wood  Industries  (AMEX)  .  4% 


ADVERTISING  AGENCIES 

Batten,  Barton,  Durstina,  Osborn  (OTC)  ..13  11% 

Doremus  (OT(j)  .  5  4% 

Doyle,  Dane,  Bernbach  (OTC)  .  9%  9% 

Foote,  Cone,  Beldino  (NYSE)  .  8%  8% 

Grey  Advertising  (OTC)  .  7  7% 

Interpublic  Group  (NYSE)  .  10  10 

Needham.  Harper  t  Steers  (OTC)  .  4%  5% 

Ogiivy,  Mather  (OTC)  .  15%  15% 

PKL  Co.  (OTC)  .  —  I 

J.  W.  Thompson  (NYSE)  .  7%  8% 

Tracy-Locke  (OTC)  .  4%  4% 

Wells  Rich  Greene  (NYSE)  .  4%  5% 


Second  daily  in  Minn, 
acquired  by  Red  Wing 

The  International  Falls  (Minn.)  Jour¬ 
nal,  published  by  Harry  Davey,  was  sold 
this  week  to  the  Red  Wing  Publishing 
Company,  which  owns  the  Red  Wing 
(Minn.)  Republican-Eagle,  about  340 
miles  away. 

Arlin  Albrecht,  executive  editor  and 
general  manager  of  the  Republican- 
Eagle,  was  appointed  acting  publisher 
of  the  Journal.  He  said  a  resident  pub¬ 
lisher  will  be  named  later. 

Davey,  owner  of  the  North  Star  Pub¬ 
lishing  Co.,  which  published  the  Journal 
(5,071  circulation  evening  except  Satur¬ 
day),  acquired  the  newspaper  16  years 
ago  from  Border  Publishing  Co.,  a  wholly- 
owned  subsidiary  of  Minnesota  &  Ontario 
Co.,  which  later  became  the  Boise  Cas¬ 
cade  Paper  Co.  The  paper  was  established 
in  1911  by  a  pioneer  newspaperman,  C.  B. 
Montgomery. 

Albrecht  said  Davey,  who  completed  44 
years  as  a  newspaperman,  will  remain 
with  the  paper  as  a  consultant.  The  paper 
was  sold  for  cash.  Albrecht  would  not  dis¬ 
close  the  price. 

Red  Wing  Publishing  Co.  is  owned  by 
Albrecht  and  Phil  Duff,  editor  and  pub¬ 
lisher  of  the  Republican-Eagle.  The  com¬ 
pany  has  a  half-interest  in  the  weekly 
Mississippi  Valley  Star  in  Hastings,  Minn, 
and  minority  interest  in  a  CATV  firm. 

• 

Ink  prices  increased 

The  J.  M.  Huber  Corporation  announced 
a  one  cent  per  pound  increase  in  the  price 
of  letterpress  newsblack  inks  July  19. 
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Why  does  everyone  love  NANCY? 

Because  she’s  so  lovable  —  that’s  why. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ASTROLOGY 


DIFFERENT,  OCCULT,  stimulatinK, 
and  thought  provoking  astrology  col¬ 
umn:  social  and  national  predictions: 
why  astrol^y  works;  questions  an¬ 
swered.  Eridani  Foundation,  R.R.  1, 
Box  11,  Captain  Cook,  Hawaii  96704. 


BOOK  REVIEWS 

BOOKVIEWS 

Don’t  miss  our  Special  Trial  Offer  next 
week  in  this  space  1  Look  for  our  ad  in 
the  Syndicate  Directory.  For  advance 
information,  write  Interlude  Produc¬ 
tions,  Box  167,  Maplewood,  N.J.  07040. 


FEATURES  WAISTED 


SPORTS 


1  PRO  FOOTBALL  QUIZ 

STAY  UP  TO  DATE  and  recall  the 
past  glories  of  pro  football  with  the 
FOOTBALL  FACT  FINDER.  For  sam¬ 
ples,  contact  M&C  Sports  News  Syndi¬ 
cate,  Jim  O’Hare.  20  Meadow  Lane, 
Bristol,  R.I.  02809. 


INTERESTING,  INFORMA'HVE  daily 
sports  column  analyzes  athletic  achieve¬ 
ments  of  previous  years.  Refreshing 
sports  entertainment.  For  samples  con¬ 
tact  The  Sportscene,  P.O.  Box  104, 
Perry  Hall,  Md.  21128. 


SYNDICATED  FEATURES 

OFFSET  WEEKLY  CARTOON  PANBO,, 
Outdoor  type  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740,  Grass  Valley,  Calif.  95945. 


FEATURES  WANTEaJ  for  resale  on 
autos,  insurance,  funerals,  drugs,  fish¬ 
ing’,  hunting.  Other  ideas  considered. 
Minimum  15,  maximum  62  articles. 
Write  or  phone;  Cosby  Hodges,  PRESS 
E'EATURES,  1719  Dodson  Ave.,  Fort 
Smith,  Ark.  72901.  (501)  783-2683. 

BE  YOUR  OWN  syndicate  boss!  Fea¬ 
ture  your  feature  in  FTIATUREIS 
available  and  watch  your  syndicate 
sales  soar!  Last  year  a  fellow  writing 
a  TV  column  placed  an  ad  in  FEA¬ 
TURES  AVAILABLE,  left  it  running 
a  few  months,  and  received  more  than 
300  replies  I  'That,  of  course,  doesn’t 
happen  in  all  cases,  but  when  it  does. 

FINANCIAL  PLANNING 

that  s  what  we  call  being  well  read  1 

INFORMA’TIVE  NEW  SERIES  covers 

TRAVEL 

efits.  Social  Security,  savings,  invest¬ 
ment  and  family  financial  planning. 
Write  JAB  Features,  Box  4.  Des 
Moines.  Iowa  60301. 

ASK  YOUR  TRAVEL  AGENT  I  Build 
travel  advertising  with  weekly  hard¬ 
hitting  factual  inside  information  col¬ 
umn  written  hy  travel  professionals. 
Samples:  JCA,  Box  19083,  San  Diego, 

GENERAL 

CONSERVATIVE  READERS  relate  to 

WASHINGTON,  D.C. 

this  entertainment  columnist.  E’cee 
samples.  Box  898,  Editor  A  Publisher. 

TRUDY  ENGEL  IN  WASHINGTON. 
D.C.  Gossipy,  human  interest  style. 
Weekly.  Liberty  News  Service,  1900  E. 

REAL  ESTATE 

Jefferson,  Detroit,  Mich.  48207. 

"THE  WORLD  OF  REAL  ESTATE" 
weekly  column  by  Howard  L.  Shonting, 
successful  Realtor  with  long  experience. 
Format:  Discussion  plus  questions  and 
answers.  Author  will  answer  questions 
from  readers  in  column  or  direct.  Con- 
Uct:  REAL  ESTATE  RESEARCH  IN¬ 
STITUTE,  363  Willett  Avenue.  Port 
Chester,  N.Y.  10673.  (914)  937-3602. 

COLUMN,  COVERAGE. 

WILLIS  NE^VS  SERVICE 
Clayton  Willis 

8  Pomander  Walk  N.W. 
Washington,  D.C.  20007 
(202)  338-3900 

Five  years  with  Nixon  administration 
former  editor-publisher  with  energy, 
national,  international  background. 

LAST  CALL  TO 
MAKE  A  FAST  CALL 

to  place  your  ad  in  our  July  27  special 
Syndicate  Directory  issue. 

Here's  the  magic  number: 
(212)  752-7050 
E  &  P  CLASSIFIEDS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTORS  FOR  NEW  MAGAZINE 
TOP  QUALITY  major  West  Coast 
magazine  under  production.  Limited 
number  of  investors  and  working  in¬ 
vestors.  Box  98901,  Seattle,  Wash. 
98188. 

NEW  SOLUTIONS  for  old  problems. 
Let  us  survey  your  operation.  Reason¬ 
able;  substantial  returns.  What’s  your 
problem?  Associated  Media  Con¬ 
sultants,  P.O.  Box  1029,  Georgetown, 
S.C.  29440. 


$10,000  TO  $50,000  EXPANSION  capi¬ 
tal  ne^ed.  We  have  our  own  weekly 
publication  plus  own  distribution  com¬ 
pany.  $175,000  first  6  months,  need 
capital  for  expansion.  Eiquity  ijosition 
available  for  someone  with  editorial 
or  advertising  backgrround  and  is  a  pro 
in  the  field.  Zone  5.  Box  1141,  ^itor 
&  Publisher, 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88,  Nor¬ 
ton.  Kans.,  67654,  or  Robert  N.  Bolitho, 
Box  7133,  Shawnee  Mission,  Kans. 
66207. _ 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P.O.  Dr. 
12428,  Panama  City,  ^a. — 32401. 


NEWSPAPER  BROKERS 

CONFIDENTIAL  NEGOTIATIO-NS 
for  purchase  and  sale  of 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
Mobile,  Ala.  (205)  666-0893 
5464  Government  Blvd. 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  £.  Romneys,  Anaheim,  Cal.  92806 


NEWSPAPERS  FOR  SALE 


ZONE  1  SHOPPING  GUIDE  for  sale 
in  thriving  retail  market.  Will  gross 
$12^140M  this  year  and  $180-200M  in 
1975.  Will  not  owner  $30-40M  in  1974. 
FHiture  limited  by  owner’s  ambition. 
Interviews  granted  only  to  those  pro¬ 
fessionally  and  financially  qualified  to 
handle  $56M  firm  purchase  price.  Box 
1104.  Elditor  &  Publisher. 


SOUTHERN  NEW  JERSETY  year  round 
seashore  weekly,  2nd  class.  50%  in¬ 
terest  for  $5000.  Ideal  for  man/ wife 
team.  Box  1021,  Editor  A  Publisher. 

100  SHAREIS  STAUFFER  PUBLICA¬ 
TIONS— $4500.  BOX  1089.  EDITOR  & 
PUBLISHER. 

TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
60,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun¬ 
ity  for  top  suburban  publisher.  J.  A. 
Snyder,  Newspaper  Broker,  2234  B. 
Romneya  Dr.,  Anaheim,  Calif.  02806. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2026  Foothills  Rd.,  Golden.  Colo.  80401 
(803)  279-6845 


LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 

Negotiations  for  sales  purchasing,  ap¬ 
praising  of  newspapers  our  business. 

CLAREasrCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston.  'Texas  77005 
Ph  (713)  664-9414 

ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  800  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 

BILL  MATTHEJW  COMPANY 
Conducts  professional  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364,  (Tlearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 


KRE5H  BIEX-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(IF#  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KHEIHBIEL.  "Norton 
Office,”  P.  (>.  Box  88,  Norton,  Kans. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLI’THO,  "Kansas  City 
Office.”  P.  O.  Box  7133,  Shawnee 
Mission,  Kans.  66207.  Office  (913) 
236-6280  ;  Res.  (913)  381-6816. 


WEEKLY  SHOPPER  with  6500  circu¬ 
lation,  now  in  26th  year  in  Southeast¬ 
ern  Michigan.  Includes  equipment — no 
real  estate,  annual  gross  exceeds 
$50,000. 

VERN  MANWARING.  REALTOR 
116  W.  Pottawatamie 
Tecumseh,  Mich.  49286 
(313)  423-2475 

PROFITABLE  WEEKLY  Arkansas 
shopper.  Needs  news  now,  active  part¬ 
ner.  50%  interest  $60,000  or  will  sell 
all  to  responsible  parties.  Box  1114, 
Editor  A  Publisher. 

VERMONT  WEEKLY,  no  plant,  facili¬ 
ties  available,  excellent  area  for  hus¬ 
band/wife  team.  Reasonable  terms.  Box 
1143,  Editor  A  Publisher. 

AREA  9.  Type  of  Business:  A  weekly 
newspaper  and  a  modern  commercial 
web  offset  plant  which  produces  some 
other  papers  and  a  large  amount  of 
circular  work.  Type  of  Accounts:  All 
first  class,  some  national  accounts.  Eisti- 
mated  sales  for  '74  combined  $750,000. 
Sale  price  will  carry  a  $176,000  down 
payment  (cash,  firm).  This  is  a  very 
successful  business  and  is  for  sale  not 
due  to  illness  or  death.  Please  reply  to 
Box  1133,  Editor  A  Publisher. 

DAILY  with  $135,000,  weekly  with 
$65,000  gross;  Zone  3;  separate  or  to¬ 
gether.  Box  1130,  Editor  A  Publisher. 

EXCLUSIVE  WEEaCLY,  offset,  well- 
equipped.  Earns  man  and  wife  $39,000, 
sound,  only  $35,000  down.  J.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif.  92806. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


OTHER  CLASSIFICATIONS 


(Payobl#  with  •rdort 

IKomlttaneo  thould  accompany  copy 

4-w(iks 

unlots  erodlt  1 

lot  boon  osfablltbod). 

3-WMks 

4-wteks  . 

..$1.80  ptr  lint,  per  issue 

2-WKks 

3-we(ks . . 

.  .$1.90  per  line,  ptr  issue 

l-wt(k 

2-wccks . . 

.  .$2.00  per  line,  per  issue 

1-wtek  . . 

.  .$2.10  per  line. 

Count  5  ofcragi  word*  ptr  lint  or  38  charactm  ond/or  tpacts 
3  linu  minimum  (no  abbitviations) 

Add  SOd  ptr  initrtion  for  box  Mnrict  and  count  as  an  additional  lint  in  your  copy. 
Air-mail  scrvict  on  box  numbers  also  arailabic  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.95  per  agate  line — $55.30  per  column  inch 
minimum  space. 

ClattMod  Contract  Rotoa  Avolloblo  On  Roquost 

WEEKLY  CLO$INe  TIME 
TuMdoy,  4:30  PM  Now  York  Tim# 

Box  numbers,  which  are  mailed  each  day  at  they  an  received,  an  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Av#.,  N.Y..  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name _ 

Address 


Authorized  by 


Claoalflcatlon 


i  To  Run; 


□  Assign  a  box  number  and  mail  my  replies  daily 
^un: _ Weeks _ Till  Forbidden 


I  Pieise  indicate  exact  ciassification  in  which  ad  is  to  appear. 

i  — 

I  Mail  to:  editor  a  publisher  •  SSO  Third  Avt.  •  Ntw  York.  N.  Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


LIST  YOUR  DAILY  OR  WEEKLY 
with  former  publisher  who's  gone  the 
route.  (Confidential  negotiations  to  find 
right  buyer  at  your  price. 

MARTIN  E.  WEISS  ASSOC. 

Media  Consultants/ Brokers 
346  Maple  Ave.,  Westbury,  N.Y.  11690 
(516)  334-4645 


WANT  TO  BUY  into  weekly  or  daily 
after  working  reasonable  time  for  pul^ 
lisher.  Will  exchange  energy  and  dedi¬ 
cation  for  chance  to  learn  and  buy  into 
business.  Tm  experienced  in  editorial. 
Know  production,  early  308  presently 
on  metro  daily.  Box  1106,  ^itor  & 
Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  larg#  weeklies.  Information 
■trieUy  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  86902 
Ph.  (206)  646-8366 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newamedla 
Company,  newspaper  management  con¬ 
sultant  and  m^ia  brokers.  James  E. 
Hickey,  Jr.,  P.O.  Box  12196,  North- 
side  Station,  Atlanta,  Ga.  80806. 


TEXAS  is  my  home,  and  it’s  where  I’d 
like  to  be.  ^itor  with  business  sense 
wants  to  buy  part  or  all  of  healthy 
Texas  weekly.  Box  1027,  Editor  t 
Publisher. 


PUBLICATIONS  FOR  SALE 


IDAHO  OUTDOOR  MAGAZINE— Suc¬ 
cessful  18  year^  fast-growing  recrea¬ 
tion  field.  Box  7F,  Arvada,  Colo.  80004. 


MACHINERY  &  SUPPLIES 


AUCTIONS 


COMPLETE  LIQUIDATION 

of  ail 

CV>mposing  and  Pressroom  Equipment  by 

PUBLIC  AUCTION 

for  The  Claremont  Daily  Eagle 
Claremont,  N.H.  on 

Wednesday,  July  24  at  10:30  A.M. 
Call  or  write  Auctioneer  for  complete 
listing:  Emory  Sanders,  Auctioneer, 
Warner,  New  Hampshire  03287.  Pb: 
(603)  466-3476. 


COMPOSING  ROOM 


IBM  SBLECTRIC  (XTMPOSER.  used 
part-time  6  years.  Excellent  condition 
and  under  maintenance  contract  .  .  . 
with  5  fonts  .  .  .  $1000.  Derry  News. 
Derry,  N.H.  03038. 


JUSTOWRITERS  —  (XIMPUGRAPHIC 
All  models.  Service  prennoted  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.  J.  08067. 
(609)  236-7614. 


2  FRIDEiN  8201  tape  perforators,  3 
years  old,  excellent  condition — 81000  for 
both  or  best  offer.  Going  to  new  system, 
must  sell  by  August  16.  Call  Gene 
Carson,  (203)  875-0706. 


VIP  FOR  SALE — Mergenthaler’s  finest 
$25,690  expanded  1972  model  8K  ma¬ 
chine,  up  to  48  pt.  plus  kit  of  spare 
parts.  We  soon  are  farming  out  ail 
production,  thus  you  get  bargain  by 
taking  over  balance  of  42  payments  of 
$426.60  i>er  month.  Zenoff  Newspapers,  I 
Henderson,  Nevada.  (702)  564-1881. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 


AddreM  your  reply  to  the  boi  number 
gieen  in  the  ad,  c/o  Editor  fr  Publisher, 
850  Third  ATenue,  New  York*  N.Y.  10022. 

Please  bo  selocUre  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include 
only  material  which  can  be  forwarded  in 
a  laiye  manila  eneelope. 

Editor  &  Publisher  is  not  responsible  for 
the  return  of  any  material  submitted  to 
its  adTertisors. 


MACHINERY  &  SUPPUES 


COMPOSING  ROOM 


BRUNING  PRiOOFBR— Model  1400; 
sheet  fed.  Sizes  8,10  and  18.  Priced  for 
easy  sale.  (Contact  Bob  Riley,  Baltimore 
Sunpapers.  (301)  639-7744.  ext.  882. 


PHOTON  MODEL  713-6A  complete 
with  Crown  /  Crown-Bold  /  Techno  /  Tech¬ 
no-Bold.  (lood  condition,  available  im¬ 
mediately.  $3600. Contact  Stanton  Sales 
Co.  (617)  890-1423  or  1427,  ask  for 
Barbara  or  Walter. 


FOR  SALE:  2-Photon  713-6,  each  with 
8  lens  turrets,  Graphex  ETIm  Cassette#, 
New  TR  7000  GE  tape  readers,  various 
spare  parts  and  program  tapes.  Also, 
for  sale  ^8303-Friden  tape  merger  (^a 
t>erfect  answer  to  Classified  Liner  Pro¬ 
duction).  Troy  Daily  News,  224  South 
Market  St.,  Troy,  Ohio  46373  (618) 
335-6634. 


NEWSPRINT 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles.  Cal.  90026.  (213)  474-6625. 


PERFORATOR  TAPE 


NOW  STATI(3-FRE1B  perf  tapes  at  our 
same  price# — lowest  in  U.S.A.  Ail 
colors.  Top  quality. 

Call  or  wrxtt: 

PORTAGE  (216)  929-4466 
Box  6500,  Akron,  Ohio  44313 
New  York.  N.Y.  10013. 


PRESSES  &  MACHINERY 


TWO  EXCELLENT 
NEWS  KING  BUYS 
4  units  and  Color  King  Folder 
— Elast  Coast — 

Good  condition — Priced  to  sell 
3  units  and  News  King  Folder 
— Southwest — 

Reconditioned — Owned  by  Arizona  bank 
Exclusive  by  Inland 
Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  and  Santa  Fe  Dr.,  P.O.  Box  6487 
Lenexa.  Kansas  66216 
(913)  492-9060  Telex  42362 


SACRIFICE  I  ATF  WEBEJNDORFER 
web  offset  press.  Two  units — 35"  wide 
newspaper  folder  22%.  Two  rollstands 
(stacked).  Motor  controls  drive.  Press 
complete  with  plate  jog.  $12,000.00 
Massachusetts. 

UPECO.  Inc. 

(201)  438-3744 


12  SKMI'AUTOMATIC  FULL 
SPEED  CLINE  REEL  TENSION 
PASTERS  FOR  IMMEDIATE 
SALE.  EXCELLENT  CONDI¬ 
TION.  CONTACT  ROBERT 
BOWES.  PRODUCTION  DI¬ 
RECTOR,  CHARLESTON 
NEWSPAPERS,  CHARLES¬ 
TON,  W.  VA.  CALL  COLLECT. 
I3IM]  34S-511S. 
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GOSS  SUBURBAN  PRESSES  and 
add  on  units,  complete  with  folder 
and  drive. 

GOSS  URBANITE,  5  units,  folder, 
drive  new  1970. 

GOSS  URBANITE  units  for  add  on. 
COTTRELL  V-15  units,  36"  width, 
complete  presses  or  add  on  units. 
COTTRELL  V-26,  5  units  and 

folder,  new  1971, 

COTTRELL  V-700,  4  units,  new 
1969. 

FAIRCHILD  COLORKING,  4  units, 
folder,  drive,  new  1966,  optional 
oven  and  chills. 

FAIRCHILD  NEWSKING,  2  units, 
folder,  drive,  new  1966. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (312)  788-1200 


35 


MACHINERY  &  SUPPLIES 
^PRESSES^&^MACmm^ 


MACHINERY  &  SUPPLIES 

''^'^WANTEolfolsii^^ 


HELP  WANTED 
^ADMINISTRAnVE 


HELP  WANTED 

IwMINisfRAfivE 


SHERIDAN  inserting  machines — 9  head, 
48  pocket. 

REWINDER— 77%"  wide.  42"  diameter 
— Suitable  for  rewinding  printed  rolls. 
MAC  BETH  plate  burner — 80  x  40 — 4 
years  old. 

CUTLER  HAMMER  counter  stacker — 
Mark  II — 4  years  old. 

CLARK  50"  paper  roll  clamp  trucks — 
1964  4  ton  and  1967  3%  ton,  28'  mast. 
ELEKTRONS  with  TOU  units. 
HURLATRON  Insetrol  unit— Model  231. 
STEREOTYPE  EQUIPMENT  —  Sta-Hi 
formers.  Premier  shaver,  twin  plate 
router  23 A  cut-off;  Wood  Supermatic 
RH,  Heavy  duty  shaver;  Goss  tension 
miller;  Nolan  remelt  furnace;  3-ton  pig 
maker:  mat  rollers;  flat  casting  equip¬ 
ment. 

Subject  to  Prior  Sale. 

Call  or  write 

Joseph  J.  Kosinski 
THEODORE  C.  RUEHL,  INC. 

112  Haverstraw  Road 
Suffern,  N.Y.  10901 
(212)  984-3833  or  (914)  357-6367 


1969  URBANITE  COMPONENTS 
Available  Now 
Floor  mounted  units 
with  2-position  roll  stand 
Balloon  Former 
Gregg  Flying  Imprinter 
Sold  individually  or  as  package 
Priced  way  below  new  cost 
Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
105th  &  Santa  Fe  Drive  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  .492-9050  Telex  42362 


STEREOTYPE 


SPECIAL  LUDLOW  MATS  custom 
engraved.  Fast  delivery.  Jack  Moor*. 
3444  Country  Club,  Medina.  Ohio  44256. 


FOR  SALE 

ALL  EXCELLENT  CONDITION 
STA-HI  Premier  rotary  shaver. 

Serial  No.  101857403-HI  $1000. 

NOLAN  Supercaster  type  full 
page,  serial  No.  16599-AB  150. 

R  HOE  table  saw,  serial  No. 

1337  150. 

STA-HI  master  trimmer,  unused. 

Serial  No.  60816,  Model  No. 

MT.  3,  23  A"  cutoff  3000. 

GOSS  FLAT  ROUTERS: 

1  Model  No.  68-F.  Serial  No. 

137  150. 

2  Model  No.  68-C.  Serial  No. 

100  150. 

Call  Robert  Wynn,  Purchasing  Agent 
or 

Larry  Barr,  Production  Manager 
(219)  743-0111 


FOR  SALE;  Sta-Hi  vacuum  dry  mat 
master  formers;  Premier  rotary  shaver; 
Sta-Hi  Multi-Plex  routers:  Lake  Erie 
1000-ton  heavy  duty  Directomat  matrix 
molding  press;  Sta-Hi  Auto  Vac  mat 
predryer ;  Monarch  II  matrix  rolling 
machines;  Wood  special  tension  auto¬ 
plate  machines  (1  automatic,  1  man¬ 
ual)  :  Nolan  remelting  pot.  All  machin¬ 
ery  in  good  condition.  Also  available 
for  sale :  Ball  automatic  pollution  con¬ 
trol  system,  new.  Contact  Henry  N. 
Lukela,  Hawaii  Newspaper  Agency 
Inc.,  P.  O.  Box  3350,  Honolulu,  Ha¬ 
waii  96801.  Ph:  (808)  536-7222. 


WANTED  TO  BVY 


WILL  BUY  HANsystem  Mammoth  2- 
drawer  mat  service  cabinets.  Crow,  175 
N.  Ridgeland,  Oak  Park,  Ill.  60302. 


HOE  COLOR  CONVERTIBLE  letter- 
press  unit;  need  one,  will  consider  two: 
tension  lockup;  90  degree  stagger;  81" 
frame;  with  bedplate.  Must  be  in  good 
condition  and  subject  to  inspection  by 
our  machinist.  Reno  Newspapers.  Inc., 
Box  280.  Reno,  Nev.  89504.  Phone 
(702)  786-8989. 


USED  WEB  PRESS  for  5M  32-page 
quarter-fold  tabloid  weekly  within  next 
6  months.  Will  view  in  operation.  Box 
1116,  Editor  &  Publisher. 
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WANTED:  Used  AM  726S  recondi¬ 
tioned  phototypesetters:  new  or  used 
pair  "mini-se^rs.”  3  used  Friden 
Justowriters  (model  JU  or  similar). 
Intraspan  Inc.,  (212)  867-2888. 


NEWSPAPER  SERVICES 
'lEDITORIAirSERVICES 


EDITING,  PROOFREADING  done  ex¬ 
pertly,  quickly  by  professional  editor. 
All  types  of  work  accepted,  including 
manuscripts,  theses,  corporate  journals. 
Box  1062,  ^itor  &  Publisher, 


FREELANCE  ASSIGNMENTS 


LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLETTER,  Dept.  31,  87  W.  67th 
St..  NYC  10019. 


PRESS  TIME  AVAILABLE 


PRESS  TIME  AVAILABLE  for  broad 
sheet  tabloids  on  newsprint  in  West 
Central  Ohio.  %  hour  from  Dayton,  1 
hour  from  Cincinnati,  1%  hours  from 
Columbus,  2  hours  from  Indianapolis. 
Troy  Daily  News,  Roger  W.  Stilell,  224 
Market  St..  Troy,  Ohio  (513)  335-5634. 


Help 

Wanted  ••• 


ACADEMIC 


WASHINGTON  STATE  UNIVERSITY 
is  seeking  a  newsroom  oriented  assist¬ 
ant  general  manager  for  student  pub¬ 
lications  to  assist  in  advising  a  four- 
times  per  week  newspaper  and  large 
yearbook.  Responsibilities  would  require 
professional  education,  training  and  ex¬ 
perience  in  all  areas  of  news-editorial 
room  operation,  including  both  basic 
and  applied  press  photography.  This  is 
a  t>ermanent  position  on  a  10-month 
basis  with  faculty  status  (without  aca¬ 
demic  rank)  and  not  under  (or  in) 
the  WSU  Communications  Department. 
A  Master's  Degree  is  desirable.  Posi¬ 
tion  to  start  September  1,  1974.  WSU 
is  an  Equal  Opportunity/Affirmative 
Action  Employer.  Contact:  W.  D.  Cal¬ 
vert.  General  Manager.  Student  Publi¬ 
cations,  P.  O.  Box  2008  C.S.,  Pullman, 
Wash.  99163.  Phone  (509)  335-4573. 


ADMINISTRATIVE 

PUBLISHER  for  5,000  offset  daily  with 
outstanding  potential.  Good  salary, 
bonus  arrangement.  Applicant  must  be 
aggressive,  able,  efficient,  personable, 
interested  in  community  involvement, 
understand  and  appreciate  all  depart¬ 
ments.  Area  6.  Box  1041,  Editor  & 
Publisher. 


PUBLISHER  for  established  weekly  in 
developing  town  of  4500  in  attractive 
Zone  3  area.  Consider  sale.  Box  1078, 
Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE 

If  you  are  comfortable  with  all  of  the 
management  functions  of  a  daily  paper 
including  sales,  business  office,  ^itorial 
direction  and  circulation,  we  might 
have  just  the  spot  for  you  to  move 
ahead  as  fast  as  your  ability  can  take 
you.  The  opportunity  will  match  your 
ambition,  ^nd  background  and  objec¬ 
tives  to  Box  1081,  Elditor  &  Publisher. 


GENERAL  MANAGER  for  6000  circu¬ 
lation  daily,  county  seat.  Zone  2.  Open¬ 
ing  available  due  to  death  of  prior 
manager.  Must  have  sufficient  past  ex¬ 
perience  in  general  management  in  all 
departments  with  particular  emphasis 
in  sales  and  printing  technology.  Quali¬ 
fied  person  will  serve  as  administrator 
of  long-established  staff  and  will  be 
eligible  for  several  remunerative  bene¬ 
fits  in  addition  to  substantial  salary. 
Send  resume  to  Box  1074,  Editor  & 
.Publisher. 


MANAGEMENT 

OPENINGS 

ASSISTANT  PRESSROOM 
FOREMAN  To  $20,000 

Large  daily  in  Southeast.  Supervise  130 
employees  and  report  to  production  man¬ 
ager.  Goss  Metro  experience  required, 
degree  highly  desirable. 

PRESSROOM  FOREMAN  To  $20,000 
Large  metro  daily.  Area  5.  Report  to 
production  manager,  supervise  unionized 
staff.  Goss  Metro  experience,  strong  su¬ 
pervisory  background  requir^. 

PRESS  SYSTE'MS  MGR.  To  $22,000 
Large  metro  daily  on  East  Coast.  Re¬ 
port  to  production  manager,  supervise  a 
staff  of  200.  Degree  preferred.  Goss  let¬ 
terpress  experience  highly  desirable. 

PRODUCTION  SYSTEMS 
COORDINATOR  To  $20,000 

Large  metro  daily.  Area  2.  Reixtrt  to 
production  manager,  be  heavily  involved 
in  new  systems  and  technology  in  com¬ 
posing  room.  Strong  background  in 
markup,  photocomp  and  new  computer 
systems  desired. 

ASSISTANT  PRODUCTION 
MANAGER  To  $25,000 

Major  metro  daily.  Area  6.  Report  to 
production  manager,  supervise  large 
unionized  staff.  Degree  preferred,  cold 
type  conversion  experience  highly  de¬ 
sirable, 

PRODUCTION  MANAGER  To  $16,000 
Small  daily.  Area  3.  Report  to  pub¬ 
lisher,  supervise  staff  of  30  in  rapidly 
expanding  organization.  Degree  prefer¬ 
red.  Compugraphic  equipment  experi¬ 
ence  highly  desirable. 

SYSTEMS  ANALYST  To  $20,000 

Major  newspaper  chain.  Area  5.  Three 
years  business  and  financial  application 
experience  required.  Fortran  experience 
highly  desirable. 


SYSTEMS  AND 

PROGRAMMING  MGR.  To  $25,000 
Major  metro  daily  on  East  Coast.  De¬ 
gree  and  business  applications  experi¬ 
ence  required.  Strong  managerial  ex¬ 
perience  and  familiarity  with  disk 
oriented  system  highly  desirable. 

EIDITORIAL  PAGE  EDITOR  To  $18,000 
Large  daily.  Area  6.  Report  to  execu¬ 
tive  editor  and  have  complete  editorial 
page  responsibilities. 

MANAGING  EDITOR  To  $25,000 

50,000  daily.  Area  5.  Report  to  pub¬ 
lisher,  supervise  news  staff  of  40.  Strong 
supervisory  experience  and  broad  news 
background  required. 

EXEC.  NEWS  EDITOR  To  $25,000 
Large  daily.  Area  9.  Serve  as  adminis¬ 
trative  head  of  news  department  and 
supervise  130.  Degree  required,  varied 
news  background  desirable. 

STAFF  ACCOUNTANT  To  $20,000 
80,000  daily.  Area  5.  Report  to  general 
manager  and  eventually  assume  direc¬ 
tion  of  all  financial  operations.  Degree 
required,  strong  supervisory  experience 
desirable. 

ASSISTANT  BUSINESS 
MANAGER  To  $25,000 

Large  metro  daily.  Area  5.  Will  be  in¬ 
volved  in  budgeting,  cost  control,  me¬ 
chanical  costs,  and  production  related 
costs  and  expenses.  Degree  and  some 
production  experience  highly  desirable. 

INDUSTRIAL  ENGINEER  To  $30,000 
Reixtrt  to  corporate  director  and  service 
all  properties  within  the  group.  Produc¬ 
tion  background  and  data  processing 
knowledge  required.  Will  be  heavily  in¬ 
volved  in  the  selection  and  installation 
of  new  systems. 

All  Positions  Fee  Paid 

Robert  H.  Holdsworth 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 

Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  565-0800 


MANAGEMENT 

OPENINGS 

PUBUSHER  To  $40,000 

Medium  sized  proiterty  in  Area  2. 
Should  have  strong  background  in  ad¬ 
vertising  and  general  management. 

GENERAL  MANAGER  To  $25,000 
Weekly,  Area  2.  Should  have  prior  gen¬ 
eral  management  experience  with  par¬ 
ticular  strengths  in  advertising.  Must 
be  strong  administrator,  leader,  moti¬ 
vator. 

GENERAL  MANAGER  To  $26,000 
10,000  daily.  Area  3.  Should  be  strong 
in  all  facets  of  advertising  and  be 
strong  administrator. 

AD  MANAGER  To  $20,000 

Large  group  of  Midwest  weeklies.  Re¬ 

port  to  president.  Must  be  able  to  train 
and  motivate  sales  staff  and  be  a  proven 
leader  and  manager. 

AD  MANAGER  To  $20,000 

30,000  daily.  Area  2.  Must  be  strong  in 
toth  retail  and  classified. 

AD  DIRECrrOR  To  $18,000 

For  group  of  weeklies  located  in  Area 
2.  Prior  weekly  advertising  experience 
preferred  but  not  required. 

DISTRIBUTION  DIR.  To  $18,000 

40,000  daily.  Area  6.  Report  to  pub¬ 
lisher,  overall  responsibility  for  circula¬ 
tion,  mailroom  and  motor  routes.  Prefer 
experience  in  competitive  environment. 

CIRCULATION  MGR.  _  To  $15,000 
For  small  daily  located  in  Area  5. 
Should  have  prior  experience  with 
carrier  boy  operation. 

AD  MANAGER  To  $18,000 

Small  evening  daily.  Area  3.  Report  to 
general  manager,  supervise  a  staff  of  5. 
Should  have  strong  background  in  re¬ 
tail,  familiarity  with  classified. 

AD  MANAGER  To  $15,000 

Group  of  weeklies.  Area  6.  Report  to 
general  manager,  should  have  back¬ 
ground  in  suburban  newspapers. 

RETAIL  AD  MANAGER  To  $15,000 
Individual  with  strong  retail  back- 
grround  in  weekly  operations  required 
for  group  of  weeklies  in  Area  9.  Must 
be  strong  administrator. 

CLASSIFIED  AD  MGR.  To  $17,000 
Large  daily.  Area  6.  Report  to  ad  direc¬ 
tor,  should  have  strong  background  in 
phone  room  oi>erations. 

CIRCULATION  MGR.  To  $18,000 

For  40,000  daily.  Area  5.  Report  to 
business  manager  for  non-union  carrier 
lx>y  operation. 

ASSISTANT  aRCULATION 
MANAGE'R  To  $24,000 

Large  metro  daily.  Area  9.  Must  be 
strong  manager  and  know  how  to  man¬ 
age  effectively  in  non-union  situation. 
Good  growth  potential  to  circulation 
manager  within  the  next  few  years. 

CTRCULATION  MANAGER  To  $19,000 
Medium  sized  daily.  Area  9.  Must  be 
good  on  promotional  aspects  and  have 
experience  working  in  competitive  situ¬ 
ation. 

CIRCULATION  MGR.  To  $18,000 

Group  of  weeklies.  Area  9.  Must  have 
background  in  voluntary  pay  and  con¬ 
trolled  circulations.  Salary  plus  incen¬ 
tive  program. 

CIRCULATION  MGR.  To  $15,000 

Small  daily.  Area  5.  Report  to  ^neral 
manager  in  predominantly  carrier  boy 
operation.  Must  be  strong  on  promotion 
and  effective  in  a  competitive  situation. 
Ideally,  background  in  rural  and  city 
circulation  management. 

All  Positions  Fee  Paid 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 


Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  665-0800 

EDITOR  ac  PUBLISHER  for  July  20,  1974 


HELP  WANTED 
^A^UimSTRAnVE 


HELP  WANTED 
^aRCULATWi^ 


HELP  WANTED 

ImPLAY^wfERnsi^ 


HELP  WANTED 
EDITORIAL 


NEWSPAPER  CONTROLLER  for  Wert 
Coast  60,000  circulation  daily  with 
radio  station  and  separate  offset  print¬ 
ing  department.  Present  controller  re- 
tinng.  Administer  all  accounting  and 
business  office  functions.  Strong  ac¬ 
counting.  tax  and  financial  background 
required.  Send  resume  and  salary  re¬ 
quirements  to  Box  973,  Editor  ft 
Publisher. 

OPPORTUNITY  FOR  GROUP 
NEWSPAPER  EXECUTIVE 
I  am  stiil  looking  for  just  the  right 
person  to  run  a  growing  group  of  daily 
newspapers.  Cr^entials  must  include 
full  newspaper  management  experience 
with  heavy  emphasis  on  advertising  and 
circulation  sales  and  expense  controls. 
If  you  are  in  management  with  a  daily 
or  a  newspaper  group  and  feel  caught 
in  the  traffic  on  the  way  up,  or  now 
feel  qualified  to  take  charge  of  a  grow¬ 
ing  group  of  dailies,  call  me.  Dr.  Barry 
Nathanson,  at  (212)  736-3063.  All  con¬ 
tacts  and  information  will  be  held  in 
complete  confidence. 


GENERAL  MANAGER 

with  advertising  and  administrative 
experience  for  16,000  Zone  2  daily. 
Send  resume  to  Box  1099.  Editor  ft 
Publisher. 

PRODUCTION  ADMINISTRATOR  for 
growing,  medium  size,  independent 
daily  newspaper.  Send  complete  resume 
to  Box  1046,  Editor  &  Publisher. 

PUBLISHER 

Ready  to  take  on  a  real  challenge?  We 
need  an  experienced  newspaper  man¬ 
ager  to  take  responsibility  for  building 
a  young  daily  (13,000  circulation)  in  an 
attractive  high-growth  suburban  area 
(Zone  3.)  Thorough  experience  in  sales 
(advertising  and  circulation)  is  very 
important.  You  must  also  be  profit- 
oriented  and  cost  conscious.  Resume  in 
confidence.  Box  1120,  Editor  &  Pub¬ 
lisher. 

OPENING  FOR  GENERAL  MANAGER 
for  highly  successful  7-day  newspaper 
of  47,000  circulation.  E.xcellcnt  oppor¬ 
tunity  for  right  person.  Must  presently 
have  first  class  track  record  in  news¬ 
paper  management  with  greatest  ex¬ 
perience  and  emphasis  in  editorial, 
circulation,  advertising  departments. 
Should  have  proven  abilities  in  direct¬ 
ing,  communicating,  and  motivating  de¬ 
partment  heads  and  staffers.  Must  be 
cost-experienced  and  profit-oriented. 
Contact  direct  with  detail^  resumes  and 
salary  requirements  to  J.  F.  Breeze, 
Ogden  Standard-Examiner,  Ogden,  Utah 
84402.  All  communications  will  be  kept 
completely  confidential. 


CIRCULATION 


CIRCULATION  MANAGER  for  a 
weekly  saturation  delivered  newspaper 
40  miles  north  of  New  York  City.  60,- 
000  current  distribution  with  plans  to 
expand  in  the  near  future.  Applicant 
must  be  capable  of  taking  full  charge 
of  the  distribution.  Excellent  oppor¬ 
tunity  for  a  supervisor  or  district  man¬ 
ager  who  wants  to  move  up.  Send 
complete  resume  and  letter  of  your 
past  achievements  and  goals,  including 
salary  requirements  to  Box  1091,  Edi¬ 
tor  ft  Publisher. 

CITY  CIRCULATION  MANAGER 
The  Philadelphia  Inquirer  has  an  out¬ 
standing  opportunity  for  an  aggressive 
experienced  individual  to  assume  re¬ 
sponsibility  as  our  city  circulation  man¬ 
ager.  Must  have  demonstrable  ability 
to  supervise  and  motivate.  Require 
thorough  knowledge  and  experience  in 
expanding  and  building  home  delivery, 
utilizing  new  and  imaginative  market¬ 
ing  and  promotional  concepts.  This 
position  offers  challenge  and  growth. 
Send  resume  and  salary  requirements 
to  E.  F.  Crouse.  Employment  Manager, 
Philadelphia  Inquirer,  400  N.  Broad 
St.,  Philadelphia,  Pa.  19101. 

CTRCULATION  SELF-STARTER  need¬ 
ed  now  in  one  of  the  Midwest's  fastest 
growing  cities.  Super  opportunity  with 
semi-weekly  that  should  soon  convert  to 
daily.  Area  6.  Send  resume,  state  goals 
and  salary  expected.  Box  1082,  Editor 
ft  Publisher. 

EDITOR  ac  PUBLISHER 


CIRCULATION  MANAGER  —  llOM 
ABC  weekly  2nd  class  sportsmen’s 
newspaper  needs  profit/growth  oriented 
individual.  Zone  9  location.  Must  have 
experience  in  sales  analysis,  ABC  re¬ 
porting,  BIDP,  direct  mail  and  scripto- 
matic  equipment.  Take  over  smooth 
running  department.  Box  1088,  Editor 
ft  Publisher. 

'  CIRCULATION 
SUPERVISOR 

We  need  an  aggressive  go-getter  skilled 
in  all  phases  of  circulation  work.  This 
requires  a  person  who  can  train,  lead, 
promote  and  supervise  7  to  10  district 
managers  in  an  important  growth  area. 
We  are  an  AM,  PM  and  Sunday  East 
Coast  newspaper.  Zone  1.  Box  1128, 
Editor  &  Publisher. 

SUBURBAN  WEEKLY  newspaper 
chain,  9  publications  located  in  Zone  2, 
wants  an  experienced  take-charge  cir¬ 
culation  manager  with  a  thorough 
knowledge  of  all  phases  of  circulation 
work.  Excellent  company  benefits.  Send 
detailed  resume  stating  past  experience 
and  salary  requirements  to  Box  601, 
Editor  ft  Publisher. 

CIRCULATION  MANAGER  for  ex¬ 
panding  50,000  circulation  suburban/ 
rural  hard  news  weekly.  Excellent  spot 
if  you  are  experienced  in  all  phases  and 
can  build  a  top  department.  Box  1136, 
Bklitor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIEai  AD  MANAGER  for  small 
Southern  offset  daily.  6-man  depart¬ 
ment.  Top  money  for  proven  adminis¬ 
trator  and  producer.  Write  Box  1068, 
Editor  ft  Publisher,  giving  full  details. 

EXPERIENCED  CLASSIFIED  MAN¬ 
AGER  for  Louisiana’s  largest  weekly 
newspapers.  Excellent  opportunity  for 
aggressive  person  with  ideas  and  desire 
to  grow  with  progressive  papers  of 
127,000  circulation.  Top  salary  plus 
commission.  Located  in  suburbia  New 
Orleans.  Send  letter  and  resume  to  Ad¬ 
vertising  Director,  Guide  Newspapers, 
P.  O.  Box  354,  Gretna,  La.  70053. 

CLASSIFIED  ADVERTISING  REPRE¬ 
SENTATIVE— If  you  can  build  value 
and  increase  department  efficiency,  we 
have  a  position  available  within  our 
group  of  daily  offset  newspapers  in 
southwestern  Pennsylvania.  For  infor¬ 
mation  call  D.  Guinea,  (412)  258-7000. 


DISPLAY  ADVERTISING 


EXPERIENCED  AD  SALESMAN  for 
Florida’s  largest  weekly  newspapers. 
Golden  opportunity  for  sincere,  aggres¬ 
sive  person  who  is  locked  Into  a  non¬ 
growth  situation.  Send  resume  and  let¬ 
ter  to  General  Manager,  Neighbor 
Newspapers,  109  Brush  St.,  Tampa, 
Fla.  33602. 

SHARP,  AGGRESSIVE,  enthusiastic, 
shirt-sleeve  ad  salesman  with  proven 
track  record.  Strong  in  promotion, 
ideas,  layouts  and  sales.  Arizona  week¬ 
ly.  Write  fully.  Box  1065,  ^itor  ft 
Publisher. 

EXPE’RIENCED  AD  SALESMAN  for 
large  Central  Florida  weekly.  $160 
guarantee  plus  commission.  Contact 
O.  B.  Brice,  News,  Lake  Wales,  Fla. 

SALESMAN  for  Rocky  Mountain  resort 
town  weekly.  Personal  interview  re¬ 
quired.  Send  resume  to  Box  1127,  Editor 
&  Publisher, 

AGGRESSIVE  SALESMEN  wanted 
who  have  successful  background  in 
newspaper  circulation  and  advertising. 
For  the  man  or  woman  who  wants  to 
be  indei)endent  in  newspapers  and  earn 
$25,000  per  year  and  up.  Bond  required. 
Write:  Merchants  Advertising  &  Pub¬ 
lishing  Inc..  P.O.  Box  539,  Lewiston, 
Idaho.  83501. 

ADVERTISING  REPRESENTA'nVE- 
We  have  a  position  available  within  our 
group  of  daily  offset  newspapers  in 
southwestern  Pennsylvania.  If  you  are 
a  proven  linage  producer  and  want  to 
get  ahead  with  a  progressive  newspa¬ 
per  group,  give  me  a  call.  D.  L. 
Guinea.  (412)  258-7000. 

for  July  20,  1974 


HOT  SHOT  AD  PERSON  with  $5000, 
to  share  management,  ownership  of  new 
lake  country  New  Jersey  weekly.  Box 
1077,  ^itor  ft  Publisher. 

AD  MANAGER — Here’s  the  spot  for 
the  pro  ready  to  prove  his  worth  as  a 
staff  leader  and  top  producer  for  a 
6000  daily.  You’ll  have  4  persons  to 
direct  and  an  alert  management  to 
satisfy.  A  real  chance  for  today  with 
an  ample  future.  W.  G.  Sheldon,  The 
Times.  El  Dorado,  Kans.  67042. 

WANTED 

Advertising  manager  for  progressive 
Midwest  weekly.  Must  have  experience, 
training,  enthusiasm  and  the  ability  to 
develop  a  major  a<l  program  for  an  in¬ 
novative  paper  with  large  circulation. 
Salary  commensurate  with  ability.  Ben¬ 
efits.  Send  resume  to  Box  1129,  Editor 
&  Publisher. 

RETAIL  SALESMAN— Self-starter  with 
knowledge  of  offset  process  layout 
wanted  by  nation’s  Number  1  weekly 
near  Catskill  Mountains.  Beautiful  area 
to  live,  work  and  raise  a  family.  2 
years  previous  experience  in  display 
sales  required.  Salary  commensurate 
with  exi>erience.  Full  company  bene¬ 
fits.  Box  1123,  Editor  ft  Publisher. 

ADVERTISING  REPRESENTATIVEfor 
Arts  and  Letters  Weekly  in  choice 
Zone  5  metro  area.  High  commission 
and  draw.  Must  be  versed  in  agency 
solicitations  for  retail  accounts,  and 
make  a  smashing  appearance.  Box  1110, 
Editor  &  Publisher. 


_ EDITORIAL _ 

REWRITE  on  Great  Lakes  daily  and 
Sunday.  Minimum  $18,000.  Rewrite  or 
beat  experience  preferred.  Need  5  years 
on  metro  daily.  Employer  references 
will  be  checked.  Box  1098,  Editor  ft 
Publisher. 

MANAGING  EDITOR 

Unique  growth  slot  for  multi-talented 
journalist  as  editor  of  independent  bi¬ 
monthly  offset  magazine  for  major  man¬ 
ufacturer.  Top  salary,  benefits,  exten¬ 
sive  travel  across  U.S.  for  degreed 
candidate  with  2  years  exiterience  as 
complete  communicator :  Reporting, 

writing,  editing.  Photo  a  plus.  Write 
with  resume:  Pat  Bowe  Communica¬ 
tions,  4825  N.  Scott  St.,  Suite  108, 
Schiller  Park,  Ill.  60176. 

INVESTIGA'nVE  REPORTER 
Maybe  you  never  thought  about  work¬ 
ing  in  TV  news.  You  probably  never 
thought  of  working  in  TV  news  in 
Louisville,  Kentucky.  But  we  have  an 
offer  we  think  might  interest  you.  We 
need  an  experienced  investigative  re¬ 
porter.  If  you’re  an  investigative  re¬ 
porter  who’d  like  to  work  for  an  ag¬ 
gressive  station  with  a  national  repu¬ 
tation.  call  or  write  Tom  Dorsey, 
WHAS-TV,  Box  1084,  Louisville.  Ken¬ 
tucky.  Phone  (502)  582-7362. 

EQUAL  OPPORTUNITY  EMPLOYER 
MALE/FEMALE 

WE’RE  LOOKING  for  the  right  man 
or  woman  to  take  charge  and  run  our 
sports  department.  First  qualification 
is  ability  to  organize  and  motivate  a 
bright  young  staff.  Must  stay  in  touch 
with  coaches  and  teams  in  multi-county 
area,  be  good  at  writing  and  strong  on 
layout.  Goal  of  sports  department,  as 
of  rest  of  newspaper  is  excellence. 
We’re  a  35,000  daily  in  Zone  3.  Send 
resume  in  complete  confidence  to  Box 
1093,  Editor  ft  Publisher. 

COPY  EDITORS 

One  of  the  best  medium-sized  PM  offset 
dailies  is  looking  for  copy  editors  on 
the  city  and  wire  desk.  Photo  and 
graphics  exi>erience  helpful,  imagina¬ 
tion  and  enterprise  essential.  Our  staff 
is  young  and  our  city  exciting.  Area  4. 
Box  1118,  Eklitor  ft  Publisher. 

MORNING  DAILY  with  America’s  larg¬ 
est  small  city  circulation — 37,000  in 
town  of  20,000 — needs  capable  person. 
Handle  desk,  select  wire  copy,  write 
heads,  layout  pages.  Good  fringes,  pen¬ 
sion  half  pay  for  life.  Harry  Rutherford, 
I  Tupelo  (Miss.)  Daily  Journal. 


SPORTS  WRITER  for  Ohio’s  best 
sports  section  (voted  by  AP  for  1973). 
Prep,  college,  pro  coverage.  Prefer  at 
least  1  year  reporting  and  layout  ex¬ 
perience.  35,000  PM  and  Sunday  in 
greater  Cleveland  metropolitan  area. 
Job  must  be  filled  by  August  16.  Con¬ 
tact  Sports  Editor  Jerry  Rombach, 
(216)  323-3321  between  10AM  and  1PM 
Monday,  Wednesday,  Thursday,  Friday. 

NEWS  EDITOR  for  fast-growing  rural 
Arizona  weekly.  Must  be  photo  orient¬ 
ed,  able  to  produce  heavy  volume  of 
news  and  features,  cover  all  types  of 
community  news,  edit  crisply,  direct 
small  staff.  Include  resume,  clips,  ref¬ 
erences,  salary  requirements  in  first 
letter.  Verde  Independent,  Box  617, 
Cottonwood,  Ariz,  86326. 

KEY  POSITION  ON 
FLORIDA  AM 

Assist  in  directing  local  news  staff. 
Must  be  good  leader  and  have  report¬ 
ing.  editing  and  layout  background. 
Excellent  salary  and  fringe  program. 
Resume  and  salary  requirements  to 
Box  1103,  Editor  ft  Publisher. 

COLLEGE  TOWN  OFFSET  TRI¬ 
WEEKLY  with  plana  to  go  daily  needs 
sports  editor.  Salary  and  fringes  com¬ 
petitive.  Elxperience  a  must.  Write: 
Bob  Rummel,  Managing  editor.  Inde¬ 
pendent,  Marshall,  Minn.  56258. 

OVERSEAS  STRINGER  wanted  for 
leading  energy  newsweekly.  Must  be 
sophisticated  in  policy  and  technology 
development  with  national  and  inter¬ 
national  perspective.  Write  WEEKLY 
ENERGY  REPORT,  1239  National 
Press  Building,  Washington.  D.C.  20004. 

BUSINESS  WRITER 

THE  CHARLOTTE  OBSERVER  has 
opening  for  business/ financial  writer 
to  specialize  in  coverage  of  Southern 
textile  industry.  Opportunities  also  for 
general  economic  coverage  of  growing 
Carolinas’  financial  and  corporate  mar¬ 
kets.  Experience  in  business/ financial 
reporting  desirable,  but  not  essential. 
Send  clips,  resume  and  letter  to  Roy 
Covington,  Box  2138,  Charlotte,  N.C. 
28233. 

COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
Or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus 
a  small  caiffi  allowance.  Exi>erience 
essential.  Write:  The  Minister,  Com¬ 
pany  of  the  Cross,  11224  142  St.,  Ed¬ 
monton,  Alberta,  Canada. 


THE  LOUISVILLE  TIMES 

one  of  the  country's  leading 
afternoon  papers,  is  talcing 
applications  for  2  positions: 
Investigative  Reporter  and 
Special  Assignment  Reporter 
Minimum  of  3  years  experience 
required.  Send  resume  and 
samples  of  best  work  to: 

Robert  Crumpler, 

Assistant  Managing  Editor 
The  Louisville  Times 
Louisville.  Ky.  40202 


NEWS  EDITOR  for  30.000-circulation 
daily.  Zone  4.  We  need  a  pro  who  is 
mature,  has  heavy  exiierience  in  editing 
and  makeup,  and  can  get  the  best 
from  a  young,  aggressive  staff.  Details, 
salary  needs  first  letter.  Box  1080,  Edi¬ 
tor  ft  Publisher. 

EDITOR-PUBLISHER  WANTED :  Per¬ 
son  who  can  publish  and  make  pay  a 
weekly  paper  in  a  town  of  over  60 
thousand  can  name  his  own  salary. 
Write  Publishers,  1112  Charleston  Na¬ 
tional  Plaza,  Charleston,  W.  Va. 

ASSISTANT  EDITOR  for  weekly  mag¬ 
azine  published  in  Washington  by  ma¬ 
jor  national  association.  Must  be  good 
reporter  with  desk  experience.  Box 
1094,  Editor  ft  Publisher. 
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ASSISTANT  CITY  EDITOR— Oppor¬ 
tunity  to  replace  a  heavy-hitter  who 
retir^.  Minimum  on  nights  S20,280. 
Experience  minimum :  5  years  on  a 
daily  in  medium  to  major  market, 
major  poiitical,  governmental,  investi¬ 
gative  preferred.  Prize-winners  get 
first  iook.  Wiil  check  previous  em¬ 
ployer  references.  Box  1095,  Editor  & 
Publisher. 


NEWS  EDITOR— The  El  Dorado,  Kan¬ 
sas,  Times  needs  a  manager  for  its  de¬ 
partment  to  ramrod  local  coverage  and 
to  handle  the  wire.  Our  six-day  news¬ 
paper  has  a  widely  respected  ^itorial 
page  and  local  reporting.  You  will  have 
full  authority  and  will  be  responsible 
for  being  a  good  manager,  in  all  re¬ 
gards.  ^nd  your  qualifications  and 
ideas  to  W,  G.  Sheldon,  Business  Mgr. 

SPORTS  EDITOR  AND 
SPORTS  WRITER 

Both  of  these  positions  are  full  time, 
immediate  oi>enings  for  two  very  ag¬ 
gressive  and  imaginative  writers.  We 
are  a  medium  size  daily  newspaper  lo¬ 
cated  in  Zone  5.  Our  sports  department 
emphasizes  community  sports,  major 
college  and  pro  coverage.  We  offer  good 
pay  and  benefits.  Please  send  resume  to 
Box  1122,  Editor  &  Publisher. 


NEW  YORK  STATE.  Near  20,000  cir¬ 
culation  daily  seeks  reporter  and  desk 
applicants.  Must  have  experience.  Re¬ 
sume  in  confidence.  Box  1107,  Editor 
&  Publisher. 


THE  CHARLOTTE  OBSERVER  needs 
somebody  in  the  Women’s  Department 
to  write  about  social  and  political  is¬ 
sues.  human  problems  and  behavior. 
Someone  with  the  warmth  and  interest 
to  make  people  open  up,  the  toughness 
to  find  and  tell  the  truth,  the  depth  to 
understand  what  it  all  means  and  make 
it  memorable.  A  little  humor  wouldn’t 
hurt,  either.  Send  clips,  ideas  to:  Louise 
Hickman  Lione.  P.O.  Box  2138,  Char¬ 
lotte.  N.C.  28233. 


NEWS  EDITOR 

Want  to  work  today  in  the  electronic 
news  room  of  the  future?  A  well-edu¬ 
cated  journalist  with  superior  editing 
and  layout  skills  needed  as  No.  2  man 
or  woman  in  news  division  of  prize¬ 
winning  Zone  5  afternoon  daily.  Suc¬ 
cessful  applicant  will  assist  managing 
editor  in  publishing  a  constantly  up- 
grade<]  product.  Elxcellent  salary  and 
fringe  I«nefits.  If  experience  and  abil¬ 
ity  qualify  you  for  consideration,  write 
Box  1144,  Editor  &  Publisher.  • 


EXPERIENCED  EDITOR  for  Missis¬ 
sippi  weekly  operation.  $170.  Box  1124, 
Editor  &  Publisher. 


SPORTSWRITER  wanted  for  small 
Florida  daily.  Will  be  responsible  for 
covering  three  high  schools  and  two 
colleges.  Ability  to  do  own  layout  work 
desirable.  W’rite  Steve  Dix,  Publisher, 
P.O.  Box  187.  Dade  City.  Fla.  33525. 


MARKETiyC— RESEARCH 

MAJOR  RESEARCHER 

Major  research  company  located  in 
Detroit,  Michigan,  seeks  experienced 
research-marketing  analyst  with  Mas¬ 
ters  degree  or  equivalent.  Need  news¬ 
paper  experience.  Write  Market  Opin¬ 
ions  Research,  28  W.  Adams,  Suite  601, 
Detroit,  Mich.  48226. 


PHOTOGRAPHY 


PHOTOGRAPHER — A  woman  or  man 
who  values  content,  excitement  and  in¬ 
volvement  in  pictures.  Our  metro  daily 
wants  a  photographer  who  sees  people 
and  faces  in  deep  soulful  ways;  who 
sees  life  situations  with  beauty,  heart 
and  compassionate  interest :  who  sees 
things  happening  and  just  has  to  com¬ 
municate  them.  Our  person  can  cover 
news.  features.  people,  situations, 
events.  And  can  use  equipment  with 
skill  and  ease.  We  want  to  have  our 
eyes  knocked  out  by  samples.  Send 
copies  or  tearsheets  and  a  resume.  Box 
1126,  Editor  &  Publisher. 
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JOURNEYMAN  PRESSMAN  (combina¬ 
tion  man  preferred)  for  8  unit  Head¬ 
liner.  Air  conditioned  plant.  A  6-day 
publication.  5-PM  editions.  1-AM — no 
Sundays.  3614  hour  days,  good  scale 
and  fringes.  Please  write  or  call  Ken 
Maloney,  Pressroom  Foreman,  or  Joe 
Muldowney,  Pressroom  Superintendent, 
at  The  News-Sun,  100  Madison  St., 
Waukegan,  III.  60085.  (312)  689-7004. 


QUALIFIED  PRESSMAN  /  CAMERA¬ 
MAN  for  Goss  Urbanite  operation. 
Morning  30,000  Wyoming  daily.  Need 
ambitious  willing  individual  who  wants 
to  be  assistant  foreman.  Call  (307) 
237-8451,  Mr.  Howard,  or  write  Box  80, 
Casper,  Wyo.  82601. 


PRESSROOM  FOREMAN 

The  Tallahassee  Democrat,  a  Knight 
Newspaper,  has  a  career  position  open 
for  an  offset  newspaper  pressroom  fore¬ 
man.  Individual  selected  must  be  ca¬ 
pable  of  continuing  and  improving  un¬ 
usually  high  standards  of  quality.  Our 
foreman  must  be  able  to  provide  solid 
leadership,  manage  complete  pressroom 
operation  which  includes  some  com¬ 
mercial  printing,  and  keep  costs  to  a 
minimum  without  sacrifice  in  quality. 
The  Tallahassee  Democrat’s  circulation 
is  approximately  42,000  and  steadily 
increasing.  Present  10-unit  Urbanite 
press  is  soon  to  be  replaced  by  a  6- 
unit  Metro. 

We  offer  excellent  salary,  incentives 
and  fringe  benefits,  plus  a  bright  future 
in  a  dynamic  growing  organization, 
located  in  beautiful  friendly  Tallahas¬ 
see,  Florida. 

If  you  believe  your  experience  is  in  line 
with  the  position  open,  and  feel  you 
are  capable  of  effectively  managing 
our  pressroom  operation,  write:  Clyde 
Claiborne,  Production  Manager,  P.  O. 
Box  990,  Tallahassee,  Florida  32302. 
An  Equal  Opportunity  Employer. 


JOURNEYMAN  PRESSMAN  —  Offset, 
central  Florida.  Published  weekly.  Shop¬ 
ping  news.  Good  opportunity  for  qualifi^ 
person  seeking  advancement.  Good  sal¬ 
ary,  benefits.  Mr.  Gilly,  (813)  688-8500. 


PRESSROOM  FOREMAN  with  Goss 
Metro  experience.  Combination  press/ 
plate  operation.  Applicants  must  be 
able  to  direct  work  in  a  union  environ¬ 
ment.  Located  in  Area  5  outside  of 
busy  metropolitan  area.  Box  1038, 
Editor  &  Publisher. 


PRODUCTION 


LINOFILM  MAINTENANCE  MAN  for 
newspaper  and  commercial  plant  lo¬ 
cated  in  beautiful  Northwest.  New 
printing  facilities  under  construction. 
Excellent  benefit  program.  Salary  open. 
Contact  Timm  Johnson.  Clarke  Pub¬ 
lishing  Co.,  2027  N.  W.  Overton,  Port¬ 
land,  Oreg.  97209,  (503)  226-6201. 


PROJECT  ENGINEER 


We  have  an  immediate  oppor¬ 
tunity  for  an  exceptional  individu¬ 
al  to  join  our  staff  as  a  project 
engineer.  Candidates  should  have 
a  degree  in  electrical  engineering 
or  the  physical  sciences,  experi¬ 
ence  in  electrical  and  pneumatic 
control  systems  and  computer 
systems.  Project  experience,  in¬ 
cluding  design,  scheduling,  esti¬ 
mating  and  installation  coordina¬ 
tion  with  production  departments 
is  required.  Prefer  experience  in 
the  printing  industry.  Excellent 
starting  salary  and  fringe  benefit 
program.  Send  resume  to: 

Alan  Wilson 
Personnel  Department 
Courier-Journal  and 
Louisville  Times 
525  West  Broadway 
Louisville,  Kentucky  40202 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
MALE/ FEMALE 


OPENING  AVAILABLE  for  (3ompu- 
graphic  9000  operator-markup  person. 
Experienced  preferred  but  would  train 
experienced  hot  metal  markup  man- 
mixer  operator.  Must  be  able  to  type. 
Scale  $8.50  per  hour  plus  for  right  in¬ 
dividual.  Permanent.  40  hours  per 
week,  day  shift.  Liberal  fringes.  Open 
shop.  Ciontact  Mechanical  Superin¬ 
tendent,  Fairbanks  Daily  News-Miner, 
F'airbanks,  Alaska  99701. 


PRODUCTION  MANAGER,  night  shift. 
Chicago  advertising  typographer.  Top 
salary  for  right  person  with  profit 
oriented  firm.  Ciontact  R.  G.  Silverman, 
(312)  337-1383. 


PRODUCTION 


PRODUCTION  ADMINISTRATOR  for 
growing,  medium  size,  independent 
daily  newspaper.  Send  complete  re¬ 
sume  to  Box  1047,  Editor  ft  Publisher. 

ELECTRONIC 

MAINTENANCE 

We  need  a  top  flight  maintenance  man 
to  handle  our  growing  list  of  electronic 
equipment,  VDTs,  Scanners  and  a  505, 
all  on  line.  If  you  enjoy  challenges  and 
aren’t  afraid  of  the  new  technology, 
then  we  have  a  great  opportunity  for 
you.  Top  pay  and  benefits  with  a  fast 
growing  organization.  Box  1131,  Editor 
ft  Publisher, 


PHOTOTYPESET’nNG  (VIP)  produc¬ 
tion  person  to  handle  layout,  tyi)e  spec 
and  markup.  Computer  experience  help¬ 
ful.  Box  1109,  Editor  ft  Publisher. 


PRODUCTION  MANAGEMENT— Large 
central  offset  printing  plant  needs  in¬ 
dividual  to  join  management  team.  Ex¬ 
tensive  press,  camera,  mailroom  and 
mailroom  supervisory  experience  re¬ 
quired.  Write  S.  T.  Smith,  The  'Trum¬ 
bull  Times,  Trumbull,  Conn.  06611. 


COMPOSING  ROOM 

FOREMAN 

Modern  medium  size  Midwest 
newspaper  needs  composing 
room  foreman  with  thorough 
knowledge  of  operating  and 
maintaining  advanced  com¬ 
puterized  photocomposition.  We 
want  someone  capable  of 
growth  and  leadership.  Excel¬ 
lent  references  required.  Salary 
$13,000  plus  minimum  $2(X)0 
overtime.  Best  fringe  benefits 
and  we  pay  moving  expenses. 
Send  letter  about  yourself  with 
resume,  including  complete  job 
history,  to  Box  1111,  Editor  & 
Publisher.  Replies  held  con¬ 
fidential. 


PUBLIC  RELATIONS  ■ 

BERMUDA  NEWS 
BUREAU  MANAGER 

Experienced  journalist  with  demonstrat¬ 
ed  skills  in  editing,  writing,  creative 
photojournalism  and  administrative  cap¬ 
abilities  combined  with  an  understand¬ 
ing  of  publicity  and  Public  Relations 
is  being  sought  to  reside  in  Bermuda 
to  supervise  and  direct  the  operation 
of  the  Bermuda  News  Bureau,  a  resort 
publicity  department  compris^  of  writ¬ 
ers,  photographers  and  clerical  staff, 
and  to  coordinate  the  activities  of  the 
department  with  U.S.,  Canadian  and 
U.K.  representatives.  Applicants  must 
be  familiar  with  types  of  news  and 
feature  material  required  to  best  pro¬ 
mote  the  attractions  of  Bermuda  in  all 
media,  as  well  as  to  supervise  coverage 
of  major  hard  news  events  as  they 
occur.  College  training  and  print  media 
experience  is  essential  while  radio  and 
TV  experience,  as  well  as  previous 
travel  publicity  extierience,  would  be 
helpful.  Applicants  with  more  than  3 
dependents  are  not  encouraged.  Starting 
salary  $17,000  per  year  with  minimum 
3  year  contract.  Only  written  applica¬ 
tions  with  resume  will  be  considered, 
^nd  to:  Mr.  James  C.  Forbes,  General 
Manager  USA,  Bermuda  Dept,  of 
Tourism,  610  Fifth  Ave.,  New  York, 
N.Y.  10020. 


SYNDICATE  SALES 


SALESMEN  for  two  companies  simul¬ 
taneously.  Two  paychecks.  Sell  features 
for  Centurion  Press  International,  and 
sell  TV  and  radio  shows  for  Andro¬ 
meda  TV  and  radio  networks.  All 
Zones.  Resumes  to  Andromeda/ Cen¬ 
turion,  Box  14456,  Las  Vegas,  Nev. 
89114.  Confidential. 


PUBLICATIONS  DIRECTOR  ^ 

The  Assoclafed  Students  at  UCLA  seek  an  individual  with  editorial, 
printing,  advertising  and  business  ability  to  administer  and  advise 
on  all  aspects  of  the  campus  students  communications  system, 
Including  the  Daily  Bruin,  UCLA  radio,  ethneic  and  literary  publi¬ 
cations,  yearbook,  etc.  This  position  relates  to  the  student-dominated 
communication  board  which  services  a  campus  community  of  over 
45,000  and  oversees  a  budget  of  over  $500,000,  partially  funded- 
by  the  University. 

The  Individual  we  seek  must  have  a  sound  journalism  background 
and  be  able  to  advise  without  resistricting  our  student  editorial 
freedom  or  journalistic  enthusiasm.  The  business  aspects  of  the 
position  require  financial  planning,  supervision  of  a  small  pro¬ 
fessional  staff,  and  facilitating  the  publications  program.  Must  also 
be  able  to  guide  and  manage  a  major  printing  and  duplicating 
facility. 

UCLA  wants  the  best  possible  Publications  Professional  for  this  key 
position  and  will  pay  appropriately  and  commensurate  with  experi¬ 
ence.  The  benefits  and  environment  are  outstanding — but  the  posi¬ 
tion  demands  a  high-energy,  innovative  individual  who  thrives  on 
challenge  and  pressure.  If  you  have  published  your  own  small  town 
newspaper,  have  managed  a  similar  university  or  student  depart¬ 
ment,  or  have  other  directly  related  experience,  please  sand  your 
resume  including  salary  history  in  confidence  to;  Sandra  S.  Hammer, 
Personnel  Manager. 

ASSOCIATED  STUDENTS  UCLA 

308  Westwood  Plaza  Los  Ajigeles,  Ca.  90024 

k  An  Equal  Opportunity  Employtr/male  and  female 
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Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 


EDITORIAL 


28  YEARS  I>AILY  EXPERIENCE  as 
general,  circulation,  advertising  and 
promotion  manager.  Strong  on  admin¬ 
istration,  coat  conscious,  civic  minded. 
Relocate.  Box  1066,  Editor  &  Publisher. 


FORMER  REPORTER  wants  to  learn 
newspaper  management.  Management 
exiKwure  more  vital  than  pay.  BAJ,  25, 
vet.  Box  1086,  Editor  &  Publisher. 


CIRCULATION 


30-YEAR-OLJ>  Circulation  Director 
now  working  in  Zone  3  seeks  position 
in  Zone  6  or  4.  10  years  experience  in 
ail  phases,  prefer  16,000  or  larger.  Box 
1084,  ^itor  &  Publisher. 


CAREER-MINDED  circulator  looking 
for  opportunity  on  a  medium  size  daily 
that  is  progressive  in  its  planning.  10 
years  experience  in  most  phases  of  cir¬ 
culation.  Presently  Circulation  Manager 
on  small  Midwestern  daily.  Creative 
and  result-oriented.  Prefer  Zone  6  or  7. 
Box  1139,  Editor  £  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR.  Record  of 
acccmiplishment — weeklies,  small  daily, 
national  magazine  group.  Seek  chal¬ 
lenging  spot  as  Publisher,  General 
Manager  or  Ad  Director  (or  Western 
Ad  Manager  for  major  publication). 
Now. in  California,  but  would  move  for 
heavy  responsibility.  Box  1101,  Editor 
£  Publisher. 


AD  MANAGEK-SALESMAN.  Excellent 
record  as  producer  and  department 
head.  With  daily  and  metropolitan  ex¬ 
perience.  College  graduate.  Box  1055, 
Elditor  £  Publisher, 


LARGE  WEEKLY  ad  manager  seeks 
opportunity  with  small  city  offset  daily. 
Self-starter,  experienced  in  sales,  lay¬ 
out,  design.  Degree.  Box  966,  Editor  £ 
Publisher. 


MONTANA  NEWSPAPERS  —  Display 
Account  Executive  on  large  Eastern 
capital  city  daily  and  Sunday  news¬ 
papers  seeks  Advertising  Manager  po¬ 
sition.  Resume  with  character,  work  ref¬ 
erences.  Box  1116,  Editor  £  Publisher, 


ADMINISTRATIVE  AND  SALES  back¬ 
ground  in  retail,  national,  classiffed, 
plus  special  sections — 20  years  experi¬ 
ence  on  metro  dailies — want  to  relocate 
in  Zone  6  or  4.  Age  40.  Write  Box  1140, 
Editor  £  Publisher. 


EDITORIAL 


TO  THE  POINT  writer  seeks  Zone  8  or 
9  challenge.  Married.  28,  J-Grad  with 
solid  newspaper,  magazine  experience. 
Box  1145,  Elditor  £  Publisher. 


REPORTER/ PHOTOGRAPHER,  (MS), 
31,  single,  4  years  hard  news,  features 
for  2  dailies.  Presently  free-lance  in 
New  York  City.  Will  relocate.  Resume, 
samples  on  request.  Seeks  reporting  or 
creative  PR  spot.  Box  1060,  Hkiitor  £ 
Publisher. 


MAY  GRAD  (BA  English)  with  New 
York  Times  internship  experience  seeks 
reporter’s  job,  no  travel  restrictions. 
Hard  working  and  sports  oriented.  I 
can  supply  Times  schedule  plus  top 
references.  Write:  25  W.  Oneida  St., 
Oswego,  N.Y,  13126.  Ph:  (315)  343-2424. 


SOMETHING  DIFFERENT,  skilled  edi¬ 
tor  who  likes  to  report,  write,  age  30, 
8  years  experience,  seeks  editing/re¬ 
porting  challenge  on  East,  West  coasts. 
Box  1079,  Editor  £  Publisher, 


EXPERIENCED  EDITOR  (8  years  with 
lively  60,000  P’lorida  AM)  seeks  position 
as  managing  editor,  assistant  managing 
editor,  news  editor.  Age  33.  Prefer 
Florida.  Well-backgrounded  in  news¬ 
room  operation,  hot  type  or  cold  type, 
new  technology.  Box  1042,  Editor  £ 
Publisher. 


CALL  ME  what  you  like.  Just  offer  me 
responsibility.  Former  daily  editor,  BJ, 
University  of  Texas.  Zones  9,8,6  pre¬ 
ferred.  Box  1026,  Editor  £  Publisher. 


CITY  OR  WIRE  EDITOR,  medium  or 
small  daily.  Skilled  pro,  48,  can  direct 
or  do  most  of  it.  "Top  daily,  wire  service 
background.  References,  Box  1096,  Edi¬ 
tor  £  Publisher. 


RECENT  DIVORCEE,  6  years  experi¬ 
ence  women’s  news,  general  news,  copy 
editing,  wire  editing,  wants  back  in 
harness.  Salary  negotiable,  but  must 
support  3.  Box  1075,  Editor  £  Pub¬ 
lisher. 

INTiniESTED  IN  POSITION  as  a  r^ 
I>orter.  Degree  in  Journalism  from  Ohio 
Wesleyan.  Masters  in  education  from 
Boston  University.  Zone  6.  Available 
21  July  ’74.  Extensive  writing  experi¬ 
ence.  Will  send  resume.  Box  1013. 
Editor  £  Publisher. 


HARDWORKING  and  multifaceted  Co¬ 
lumbia  graduate  wants  to  break  into 
newspapers  in  New  York.  New  Jersey 
areas.  Box  1097,  Editor  £  Publisher. 


ART  CRITIC,  sound  credentials,  experi¬ 
ence,  major  awards.  Box  1076,  Editor 
£  Publisher. 

COPY  DESK,  rim,  slot,  wire,  news 
editor.  Top  skills,  heavy  experience 
papers  all  sizes  including  metro.  Age 
45,  married,  non-drinker,  relocate  any¬ 
where  for  right  paper.  Legation,  quality 
of  paper  more  important  than  salary. 
Have  also  been  a  managing  editor, 
write  prize-winning  editorials,  columns. 
Elditor,  Box  209,  Berkeley,  Calif.  94701 
or  call  (415  )  548-0532. 


REPOR’TER,  2  years  experience  on 
26,000  Zone  2  daily,  seeks  more  re¬ 
sponsibility  on  larger  daily.  Can  also 
edit.  Box  1053,  Editor  £  Publisher, 


SPORTS  EDITOR  and  columnist.  24. 
seeks  challenging  position  affording 
more  time  for  writing.  9  years  ex¬ 
perience,  including  6  as  sports  editor. 
On  locally-oriented  paper  in  college 
town.  Zones  3,  4,  6.  8.  Box  1073,  Edi¬ 
tor  £  Publisher. 


WEST  COAST?  Adaptable  U.  of  Ne¬ 
vada  August  J-grad  (MA)  seeks  news¬ 
room  variety  on  daily  or  weekly.  Dave 
Stave,  1216  Sullivan  #74,  Sparks,  Nev. 
89431,  or  call. 


VETERAN  REPORTER.  88,  can  do  it 
all,  do  it  well,  seeking  relocate  Zone  (. 
Box  697,  Editor  £  Publisher. 


EDITOR/ WRITER,  1974  graduate  with 
BA  in  Writing,  experience  with  ex¬ 
pository  and  creative  editing  styles, 
seeks  beginning  in  publishing.  Prefer 
Zone  5.  Box  1092,  Editor  £  Publisher. 


FILM  CRITIC-ENTERTAINMENT 
WRITEJR,  25,  experienced  reporter. 
Masters  degree  in  cinema,  background 
in  theater;  art,  etc.  Also  freelance  re¬ 
views.  Box  1034,  Editor  £  Publisher. 


SPORTSWRITER  position  wanted  on 
large  daily  by  young  sports  editor  on 
small  daily.  Presently  handle  all  copy, 
photo  and  layout  on  6-day  offset.  Strong 
on  prep,  college,  some  professional. 
Anxious  to  advance  career.  Any  Zone, 
college  graduate.  Box  1125,  ^itor  £ 
Publisher. 


MAGAZINE  EDITOR,  30.  MS,  BA  in 
Journalism,  6  years  experience.  Former 
newspaper  reporter,  college  Journalism 
instructor  and  PR  writer.  Seek  writing, 
editing  position.  Relocate  anywhere. 
Box  1113.  Editor  £  Publisher. 


STOP  RIGHT  HERE  if  you’re  looking 
for  a  young  reporter,  copy  editor  or 
sportswriter.  1974  MSJ  from  Columbia, 
^ited  major  college  weekly.  Use  cam¬ 
era  and  car  if  necessary.  Prefer  Zones 
1  and  2,  but  would  consider  others. 
Salary  oi>en.  Call  (212)  538-4375  or 
write  Box  1112,  Editor  £  Publisher. 


INVESTIGATIVE  TEAM  REPORTER 
for  ranking  metro  daily  (175,000)  and 
former  reporter  for  international  daily 
newspaper  seeks  investigative  reporter 
opening  on  major  daily.  Box  1135, 
Editor  £  Publisher. 


SPORTSWRITER — 26;  9  years  experi¬ 
ence,  4  as  editor  of  award-winning 
Midwest  daily.  Seek  job  on  metro  daily. 
Box  1117,  Editor  £  Publisher. 


WORKING  SLOT  MAN/News  Editor: 
experienced  hot,  cold  type.  AMs,  PMs; 
seeks  news  or  managing  editor  position. 
Box  1137,  Editor  £  Publisher. 


NEWSMAN  with  3  years  experience  in 
reporting,  photography  and  editing. 
Contact  Bruce  McClellin,  810C  E.  Cher¬ 
ry  Ave.,  Moses  Lake,  Wash.  98837. 
(509)  765-7610. 


COPY  editing,  publishing  job  sought, 
Boston.  BA  Journalism;  6  years  re¬ 
porting,  editing.  Box  1119,  Editor  £ 
Publisher. 


I  WANT  TO  WORK!  Experience: 
Managing  editor,  city  editor,  assistant 
news  editor  on  dailies.  Done  it  all  I 
Bored  on  daily  where  loafers  reign 
supreme.  Professional,  28,  want  to  call 
shots,  train,  supervise  professional  news 
staff  on  GUTSY  paper.  Box  1138,  Editor 
£  Publisher. 


REPORTER  with  4  years  experience 
in  writing,  layout  seeks  job  in  Colo¬ 
rado.  Newspaper,  PR.  house  organ. 
Box  1142,  Editor  £  Publisher. 


SPORTSWRITER— Currently  Sports  In¬ 
formation  Director  at  Midwestern  uni¬ 
versity.  Hard  worker,  seeks  a  chance 
to  break  into  newspaper  business.  Dave 
Jovanovic,  801  S.  Main,  #3,  Warrens- 
burg.  Mo.  64093.  (816)  429-4313. 


FIND  OF  THE  DECADE.  Reporter-copy 
editor  with  metro  daily  seeks  respon¬ 
sible  position  with  quality  publication. 
Hard-working,  imaginative  and  young. 
Box  1072,  Editor  £  Publisher, 

EXPERIENCED  FEMALE  editor-writer 
interested  in  deepening  discussion  of 
the  consumption  explosion,  population, 
equality  and  the  grassroots  regenera¬ 
tion  of  US  ix>litics  through  participa¬ 
tion  seeks  responsible  position.  Ameri¬ 
can  with  20  years  experience  in  Eu¬ 
rope.  Box  1070,  Editor  £  Publisher, 

SEASONED  NEWSMAN  sick  of  PR, 
needs  to  come  home.  Have  handled 
beats,  features,  crime,  courts,  investi- 

gative  work  for  papers  6M  to  600M. 

Xpert  with  camera  and  darkroom. 
.Salary  secondary  to  opijortunity.  Mid- 
thirties;  married;  children.  Now  based 
Florida  and  would  like  to  stay  but 
could  move  any  Zone.  Reply  Box  1009, 
Editor  £  Publisher. 


ZONE  1  weeklies  or  dailies;  young  ag¬ 
gressive  reporter/photographer  with  1% 
years  experience  large  Florida  daily 
(circulation  200,000)  wants  to  come 
home  to  snow.  Salary  secondary.  Hold 
degrees  in  sciences.  Reliable,  enthusias¬ 
tic  and  want  to  stay.  Good  package 
for  small  weekly  or  daily.  Box  1071, 
Editor  £  Publisher. 

METRO-ORIENTED  PAPER  SOUGHT 
by  sportswriter  with  5  years  experience 
including  Olympics,  pro  baseball.  Pre¬ 
fer  Southwest  or  Far  West.  Would 
I»rtlcularly  be  interested  in  job  re¬ 
quiring  travel.  Box  1052,  Editor  £ 
Publisher. 


REPORTB®— NEWS/ SPORTS.  23-year- 
old  1973  college  grad  with  degree  in 
Journalism,  dissatisfied  with  present 
situation.  15  months  experience  in  city 
bureau;  5  summers  general  assignment 
intern;  varied  editorial  positions  with 
college  paper,  strong  layout  background. 
Box  1132,  Editor  £  Publisher. 


PHOTOGRAPHY 


NEWS  PHOTOGRAPHY  is  my  life— 
it’s  ultimate  application  my  goal.  I’ve 
10  years  experience  on  all  size  dailies 
and  wire.  I’m  28,  a  family  man,  edu¬ 
cated  and  seeking  career  employment 
on  a  quality  daily  in  the  western 
Virginia  area,  Florida,  or  Zone  3  or  4. 
P.  Morris,  P.O.  Box  3,  Crozet,  Va. 
22932. 


AWARD-WINNING  NEWS  photogra¬ 
pher  seeks  employment  with  daily. 
Veteran,  degreed.  M.  Russell,  460  Rich¬ 
field  Dr.  #2,  San  Jose,  Calif.  95129. 


PRODUCTION 


PRODUCTION  MANAGER— 7  years  ex¬ 
perience  as  cold  type  foreman  in  400,- 
000  daily  and  2  years  as  production 
manager  making  conversion  in  30,000 
daily.  Resume  on  request.  Box  1067. 
Editor  £  Publisher. 


COMPOSING  ROOM  FOREMAN,  hot 
metal,  offset,  hot  metal  conversion. 
State  requirements.  Will  reply  fully. 
Box  1037,  Editor  £  Publisher. 


PRODUCTION  MANAGER— Composing 
Room  Superintendent.  Hot  metal  or 
cold  type.  Know  all  phases  of  operation 
and  conversion.  Union  law.  Will  relo¬ 
cate.  Resume  on  request.  Available 
immediately.  Box  1108,  Editor  £ 
Publisher. 

OFFSET  OR  LETTERPRESS  foreman 
would  like  to  relocate.  Have  had  safety 
schooling.  Experienced  purchaser.  Must 
be  union.  Box  1134,  Elditor  £  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Newspaper  and  its  advertisers 


Newspaper  advertising  is  in  the  news 
these  days.  Newspapers  are  being  sued  by 
advertisers  because  their  ads  were  not 
run.  Consumers  are  suing  newspapers  be¬ 
cause  some  ads  were  run.  The  Federal 
Trade  Commission  wants  newspapers  to 
assume  responsibility  for  the  quality  of 
the  products  advertised.  A  New’  Jersey 
court  said  newspapers  cannot  be  held  lia¬ 
ble  in  such  cases. 

It’s  a  case  of  “who’s  on  first?’’ 

Most  newspapers  at  one  time  or  another 
have  lost  a  major  advertiser,  or  been 
threatened  with  it,  because  of  disagree¬ 
ment  over  something  that  was  printed, 
editorial  policy,  etc.  And,  most  newspa¬ 
pers  do  not  knuckle  under  to  such  pres¬ 
sures. 

But  how  does  a  newspaper  explain  its 
position  in  such  cases  to  its  readers  and  to 
all  advertisers? 

The  best  example  of  this  we  have  seen 
appeared  June  22  in  the  Des  Moines  Reg¬ 
ister  which  lost  its  largest  advertiser  for 
a  two-week  period  because  of  such  a  dis¬ 
agreement.  The  advertiser  came  back  to 
the  paper  and  the  Register  carried  an 
editorial  which  could  serve  as  a  model  for 
other  newspapers  faced  with  similar  diffi¬ 
culties. 

“Ordinarily  we  do  not  write  editorials 
about  internal  newspaper  problems,”  the 
paper  said,  “but  we  think  some  aspects  of 
the  relationship  between  a  newspaper  and 
its  advertisers  are  of  sufficient  public  in¬ 
terest  to  justify  comment. 

“Cancellation  of  advertising  is  not  un¬ 
precedented.  A  number  of  our  advertisers 
have  cancelled,  or  curtailed,  advertising 
temporarily  in  protest  against  news  sto¬ 
ries  or  editorials.  Examples  include  a 
packing  company  protesting  new’s  cover¬ 
age  of  sanitary  conditions  in  the  meat 
industry,  chemical  firms  protesting  news 
coverage  of  pesticides,  a  manufacturing 
company  protesting  coverage  of  a  pro¬ 
longed  strike  in  its  Iowa  plant.  Real  es¬ 
tate  firms  once  threatened  a  boycott  be¬ 
cause  of  our  editorial  position  on  public 
housing. 

“There  was  a  time  in  this  country  when 
many  newspapers  received  their  major 
support  from  a  political  party  or  a  special 
interest  group  and  were  dependent  on 
those  subsidies.  Newspapers  today  are 
more  insulated  from  pressure  groups ; 
their  financial  health  rests  ultimately  on 
their  ability  to  hold  the  interest  and  confi¬ 
dence  of  their  readers. 

“But  no  newspaper  person  takes  lightly 
the  loss  of  advertising  revenue;  any  re¬ 
duction  in  revenue  increases  the  problem 
of  publishing  a  quality  newspaper,  partic¬ 
ularly  in  inflationary  times. 

“We  do  not  question  the  right  of  anyone 
to  withdraw  advertising  for  any  reason. 
We  would  hope  that  advertising  decisions 
regarding  this  newspaper  w’ould  be  made 
on  the  prag^matic  basis  of  whether  our 
columns  attract  potential  customers,  but 
we  can  understand  the  frustration  of  an 
advertiser  who  feels  his  dollars  are  being 
used  to  disseminate  news  stories  or  edito¬ 


rials  which  he  finds  objectionable. 

“Still,  if  editorial  decisions  were  keyed 
to  advertising  purchases,  significant  ques¬ 
tions  would  be  raised  about  the  usefulness 
of  the  American  press.  Modifying  editori¬ 
al  policy  to  retain  advertising  would  be 
only  one  step  removed  from  selling  adver¬ 
tising  in  the  news  and  editorial  columns. 

“This  would  destroy  the  confidence  of 
the  reader  and,  in  the  long  run,  of  the 
advertiser,  too.  Because  if  we  modify  our 
policy  for  one  advertiser,  we  ultimately 
must  modify  our  policy  for  all  adver¬ 
tisers.  And  in  the  end,  we  would  have  no 


The  Newsprint  Quality  Program  spon¬ 
sored  by  the  ANPA/Research  Institute 
has  just  published  the  1973  annual  data 
on  newsprint  properties.  The  report  was 
delayed  this  year  to  include  figures  from 
the  first  quarter  of  1974. 

Significant  changes  have  been  noted  in 
two  categories.  Printability  and  newsprint 
brightness  show  a  drop  below  the  pre¬ 
ferred  minimum  figure.  The  data  indicates 
a  drop  and  a  reading  of  0.5  on  the  print- 
ability  chart  represents  a  noticeable  differ¬ 
ence. 

According  to  the  Research  Institute  of 
ANPA  there  is  no  clear  cut  evidence  at 
this  time  that  web  breaks  can  be  at¬ 
tributed  to  the  use  of  30  pound  newsprint. 
The  information  provided  by  the  survey 
does  not,  report  on  every  supplier  to  a 
particular  newspaper  and  where  there  are 
multiple  newsprint  suppliers  not  all  rolls 
are  examined. 

Recent  information  on  market  penetra¬ 
tion  of  30  pound  newsprint  indicates  that 
Canadian  mills  are  shipping  approximate¬ 
ly  75  percent  of  30  pound  paper  to  the 
United  States  but  other  sources  claim  that 
US  newspapers  are  using  only  a  little 
more  than  50  percent  of  30  pound  news¬ 
print. 


policy  at  all.  We  would  not  be  publishing 
a  newspaper;  we  would  be  printing  a 
shopper’s  guide. 

“In  formulating  its  news  and  editorial 
policies,  a  responsible  newspaper  tries  to 
consider  first  the  needs  and  interests  of 
its  readers — all  of  its  readers,  including 
its  advertisers.  It  attempts  to  present  the 
news  fairly,  it  corrects  its  mistakes,  and  it 
provides  space  for  readers  (including  ad¬ 
vertisers)  who  disagree  with  its  editorial 
comment. 

“Our  readers  are  a  diverse  group  with 
diverse  interests:  businessmen  and  white 
collar  workers  and  laborers,  professional 
people,  farmers  and  urbanites.  Republi¬ 
cans  and  Democrats,  Protestants,  Catho¬ 
lics  and  Jews,  blacks  and  whites,  men  and 
women.  It  is  never  possible  at  any  one 
time  to  please  all  readers.  To  attempt  it 
would  please  no  one.” 


The  second  category  is  in  the  area  of 
increased  web  breaks.  Survey  results  show 
an  average  change  on  the  up  side  with  an 
increase  of  35  percent.  Of  the  newspapers 
included  in  the  survey  there  was  a  web 
break  increase  of  6  percent  for  the  new’s- 
paper  least  affected  and  95  percent  for 
the  newspaper  most  affected. 

At  the  present  time  there  are  no  indica¬ 
tions  as  to  how  long  these  poorer  conditions 
will  last  but  for  a  more  accurate  picture  the 
data  must  be  looked  at  in  greater  detail 
and  the  comparison  of  1973  statistics  with 
the  first  quarter  of  1974  is  prerequisite. 
• 

Press  freedom  series 

The  National  Endowment  for  the  Hu¬ 
manities,  Washington,  D.C.  has  awarded 
up  to  $252,000  to  the  Educational  Broad¬ 
casting  Corporation  in  support  of  a  pro¬ 
duction  for  an  8-part  public  tv  series  on 
the  problems  of  Freedom  of  the  Press. 
Editor  in  chief,  principal  writer,  host  and 
narrator  for  the  series  will  be  Charles 
Frankel,  Old  Dominion  professor  of  phi¬ 
losophy  and  public  affairs  at  Columbia 
University. 


present  your 
case  to  congress 

Place  your  In.stitiitional  Mes.sage  in  the 

Ulashington  Slar-lleuis 


ANPA— Newsprint  quality  down 

Printability  and  brightness  unsatisfactory 


\ 
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The  ins-and-outs  of  electronic  ad  composition. 


The  Harris  2200/4000  System  gives  you  a  fast,  completely  auto¬ 
mated  ad  processing  system. 

On  the  input  side,  you  use  the  Harris  2200  Video  Layout  System 
to  arrange  ad  copy  in  a  full-size  electronic  image  to  match  the 
advertiser’s  layout.  The  operator  can  manipulate  copy  on  the 
screen,  changing  point  size,  typeface,  leading  and  position,  until  he 
is  satisfied  with  the  appearance  and  strikes  the  “set-it”  key. 

On  the  output  side,  the  Harris  Fototronic  4000  includes  an  on¬ 
line  automatic  stabilization  paper  processor /dryer  which  delivers 
high  quality  composition,  ready  for  page  makeup. 

If  you’re  looking  for  more  efficiency  in  ad  setting,  look  to  the 
Harris  2200/4000  System.  Harris  Corporation,  Harris  Composition 
Systems  Division,  P.O.  Box  2080,  Melbourne,  Florida  32901. 


Cleveland 
has  only  one 
newspaper 

that: 

•  packs  94%  of  its  circulation  in  the 
4-county  Cleveland  SMSA 

•  leads  in  the  Cleveland  SMSA  by  over 
75,000  adult  readers 

•  reaches  52%  of  the  Cleveland  SMSA  households 

•  has  been  the  Cleveland  daily  leader  in  retail 
advertising  for  35  years 

We  deliver  Cleveland. 

The  Cleveland  Press 


SOURCES;  Audited  circulation  1973.  U.S.  Census  1970-adults  per  household  in  the  Cleveland  SMSA  (Cuyahoga,  Lake,  Medina  &  Geauga  Counties).  Media  Records. 
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